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April Advertising in Chicago 


This statement of display advertising for the month of April, 1922, is striking evidence of * 


Chicago Daily News’ leadership in the six-day field in the following important classifications: 


Books - - ‘= THE DAILY NEWS ] S ! 
The Daily News, 12,496 lines. F R T! 


The next highest score, The Post, 8,981 lines. 6 days against 7 


Churches ; By bs = THE DAILY NEWS FIRST! 
The Daily News, 7,856 li 


7,856 lines. Sve’ died - 
The next highest score, The Daily Tribune and The Sunday Tribune combined, , Se ee 
2,740 lines. 


Clothing - - din Bante 
The Daily News, 211,573 1i 


s, 211,573 lines. a ey 
kT . kb . hr. - . ays agains 
The next highest score, The Daily Tribune, 196,950 lines. bis alge on sero 


Department Stores - - - furpaiyNxews FIRST! 
* 
The Daily News, 464,882 lines. al - 
The next highest score, The Daily Tribune and The Sunday Tribune combined, 6 days against / 
346,195 lines. 


- 
Educational - THE DAILY NEWS FIRST! 
2 
The Daily News, 3,322 lines. ae no 
The next highest score, The Daily Tribune, 2,112 lines. + 


Out of the Loop Stores - = = - Tir DAILY News FIRST! 
The Daily News, 68,296 lines. ee 
The next highest score, The American, 23,609 lines. abel 1 aaa 


Foodstuffs - - - - « THE DAILY NEWS FIRS] ! 
8 

The Daily News, 65,892 lines. 
The next highest score, The Daily Tribune and The Sunday Tribune combined, 6 days against / 


56,908 lines. 


Furniture - - THE DAILY NEWS FURST! 
The Daily News, 71,823 lines. 


The next highest score, The Daily Tribune, 29,881 lines. 6 days aque 6 


eye o . 
Household Utilities - - - = THE DAILY NEWs FIRST! 
The Daily News, 12,214 lines. any ye 

The next highest score, The Daily Tribune, 11,017 lines. 6 cage some 6 


t 
Musical Instruments - - e THE DAILY NEWS FIRS] ! 
= 
The Daily News, 30,288 lines. ; 
The next highest score, The American, 27,604 lines. 6 days against 6 


Real Estate - - - - THE DAILY NEWS FIRST! 
The Daily News, 3,888 lines. « oe 
The next highest score, The American, 3,340 lines. 6 days against 6 


e ee S euiambanaiaeents 
Total Display Advertising - - tie paiyxews FIRST! 
The Daily News, 1,213,987 lines. = a0 

The next highest score, The Daily Tribune, 927,395 Ines. a. "ae 


THE DAILY NEWS 


FIRST in Chicago 


(Figures furnished by Advertising Record Co., an independent audit service subscribed to by all Chicago newspapers.) 
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NUMSCP TWENTY OF A SERIES 





MERCHANDISING SERVICE 
Another reason for the 
BOSTON AMERICAN’S 





roved value 
to Advertisers 


Mr. William E. Fisher, distributor of Masco 
Mops, says: 


“Just a word of appreciation for the splen- 
did co-operation you have given us in put- 
ting over MASCO MOPS in Boston. I feel 
that had it not been for the efficient work 
done by your MERCHANDISING SERV- 
ICE department we would not have been 
able to put MASCO MOPS over in the short 


space of time we had.” 


Hundreds of other letters on file. 


A Remarkable 3-Cent Evening Newspaper 
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Research and Promotion -* Service of Advertisers 
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Mrs. MARY A-‘WILSON 
Home Cooking Expert 
of the Public Ledger 
Evening and Sunday Editions 








LTHOUGH Mrs. Wilson cooked 

for royalty, she is also a practical 

cooking adviser for the most modest 
purse. 


For years she prepared and_ passed 
upon every dish set before Queen 
Victoria of England at Buckingham 
Palace, and there devised some of the 
favorite dishes of that Prince of Epi- 
cures, afterward King Edward VII. 


She has been a chef for Italian. nobles, 
stewardess of the American Hotel at 
Lake Como and a cook in the famous 
Cafe Royale, of Paris. 








Queen Victoria's cook 


During the war she was cooking in- 
structor of the United States Navy. 
Thus she is a food economist in the 
strictest sense. 


For five years she has been in charge of 
the cookery department of the Public 
Ledger( Evening and Sunday Editions). 
In her own kitchen she tries out every 
recipe before she publishes it. Every 
day she answers questions on cooking 
and diet, sent in by her readers. 


Through the Ledger Syndicate, newspapers may 
obtain exclusive city rights to Mrs. Wilson's service. 


Luening Public Ledger 
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In addition to 
the many 
sood things 


which The Bulletin 
furnishes its readers it 
prints daily an excel- 
lent Sports depart- 
ment. If you want to 
sell sporting goods, 
equipment and ‘sup- 
plies, it will pay you 
to advertise in The 
Bulletin. 


“In 
| Philadelphia 
nearly everybody reads 
The Bulletin; 
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Most 
Philadelphia 
families 


are making their plans 
for their summer out- 
ings, and proprietors 
of summer resorts and 
Summer Boarding 
places can bring their 
merits before practi- 
cally every family in 
Philadelphia through 
one newspaper—The 
Bulletin. : 








2 
Philadelphia 
nearly everybody reads 








ADELPHIA 
Create maximum impression at one cost by concentrating in the 
newspaper ‘‘nearly everybody’’ reads— 


The Bulletin 


Net paid daily average circulation for March, 502,354 copies a day. 
The circulation of The Bulletin is one of the largest in America. 
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‘the byways of the remote places. 
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BRITISH THE ONLY SOURCE OF NEWS AT GENOA 


Press of All Nations, Failing to Get News from Own Chancellories, Turn to Anglo-American Meetings 
for Uncolored Information—Germans, True to Form, Monopolize Press Typewriters 


js a little corner of the Cafe Napoli- 

tan on the Paris Grand Boule- 
vard are two tables, the only two in the 
whole establishment that are marked 
“reserve.” They belong to the Anglo- 
American Press Association. They 
stand as a sort of symbol of a unity be- 
tween American and British newspaper- 
men that is little known and less under- 
stood in the editorial offices of the 
United States. 

There, almost every 
correspondents of the 
pers meet for a drink 
of news and views. The rules of pro- 
cedure are simple. A visitor is “treated” 
to one drink by the man who introduces 
him. After that he buys his own. He 
is not permitted to pay for those of any- 
one else. He figures his own “addition” 
from the little red-rimmed saucers on 
which his drinks are served. He comes 
and goes as he pleases. 

At those tables may be heard discus- 
sions by men who have spent their lives 
knocking about the world. They know 
They 
have bartender and hotel acquaintances 
in every language. They know the sto- 
ries, from personal contact, of every 
worth while statesman in Europe. But 
always their point of view turns solidly 
on the dais of America and Britain 
against the field. Theirs may be, per- 
haps, a sort of offensive and defensive 
alliance in the field of European journal- 
ism, but in actual practice it becomes a 
most refreshing social relationship that 
is doing more to promote Anglo-Ameri- 
can political understanding than all the 
speeches of the politicians in Congress 
and Commons. 

There is besides in Paris a physical 
organization—the Anglo-American Press 
Association. It meets weekly for lunch. 
Americans and British alternate annually 
in the presidency. This year Wythe 
Williams, director of the Philadelphia 
Public Ledger Bureau, is the head. He 
is the first American representing other 
than a New York paper to gain such 
recognition. Many other names familiar 
to readers on both sides of the Atlantic 
have held that honored place. 

Having been privileged to look out 
onto the boulevard from the vantage 
point of those cherished tables, it be- 
comes easy to understand how the Amer- 
ican and British press works at such in- 
ternational gatherings as this economic 
conference in Genoa. They work as a 
unit. They dine and drink together. 
They pass the word when a better place 
to eat is discovered and very soon groups 
of tables, each to accommodate a dozen 
British and Americans, will be pushed 
together at meal-time. 

The press conferences of the British 
delegation are known officially as the 
Anglo-American press meetings. They 
are conducted for the benefit of both na- 
tions, without the slightest discrimination 
or favoritism. Sir Edward Grigg, sec- 
retary to Lloyd George, has been doing 
a fine job, even under the handicap of 
being successor to the gifted Lord Rid- 
dell. He will go far out of his way to 
accommodate an American writer no less 
than the representative of one of the most 
powerful of the London papers. 

As the United States has not had a 


afternoon, the 
Anglo-Saxon pa- 
and an exchange 








By ROBERT BARRY 


delegation at any of the numerous inter- 
national conferences since President Wil- 
son was at Paris, the importance of Brit- 
ish decency to American correspondents 
scarcely can be overestimated. It is one 
of the finest things encountered in all 
Europe, and too much emphasis cannot 
be laid on the fact that nowhere in the 
whole arrangement is there the slightest 
suggestion of propaganda. Straight, un- 


colored, accurate news is given. The 
correspondents are permitted to draw 


their own conclusions without suggestion 
of official British viewpoint. 

The British official stand against the 
old methods of “dungeon diplomacy” is 
fact, not mere fiction. They are playing 
the game more in the open even than at 
Washington, where they yielded much 
in news dissemination as a natural cour- 
tesy to Secretary of State Hughes, who 
established himself as the official con- 
ference spokesman, 

Just how much the British determina- 
tion to have a maximum of publicity on 
the work of the conference amounts to 
at such places as Genoa may be gained 
from the fact that it has become neces- 
sary for them to establish conference 
hours for the Italian, French and Ger- 
man correspondents. Notices in three 
languages are posted at the Cassa della 
Stampa—the official conference press 
headquarters—advising the journalists 
from those countries that the British 
delegation press representatives would be 
pleased to see them in the “Anglo-Ameri- 
can” press room at fixed hours. The 
notices carried the reminders, however, 
that during all other hours the rooms 
would be reserved exclusively for Brit- 
ish and American newspapermen. 

When such a condition is reached that 
Italian correspondents—and there is a 


veritable horde of them here—are obliged 
to turn to the British for news, and the 
Germans to swallow their “Gott Strafe 
England” to obtain information that is 
not supplied by their own delegation, 
something like a true estimate is gained 
of how far Downing street is ahead of 
the chancellories of other nations with 
respect to well-informed public opinion. 

But, even that is more or less inci- 
dental to the real point that the news- 
papermen sent out from the United States 
and Great Britain have discovered a 
common bond of professional and social 
unity and are knitting it closer day by 
day, even as demagogues in London and 
Washington are trying to forestall An- 
glo-American political understanding be- 


cause of selfish personal ends to be 
served 

The Italian Government has done 
rather well by the press. It lacked a 


directing head who could anticipate the 
needs of a press group speaking a per- 
fect Babel of tongues, but in other ways 
the Government did far more than did 
that of the United States at the Wash- 
ington Conference. 

There is a newspapermen’s hotel called 
the Albergo dei Giornalisti. It was an 
apartment house, overlooking the Medi- 
terranean. A majority of the American 
and British correspondents found it 
rather too far from the center of things 
in Genoa and obtained rooms in the cen- 
trally situated hotels, but it has proven 
a Godsend to the men and women from 
Central European states whose money 
values render attendance at the confer- 
ence a great financial burden to their 
papers. 

In the heart of the city a building is 
given over to the press. It is the Cassa 
della Stampa. The general workroom 





WHAT IS A 


to you any day. 


and its publisher for two years. 





you know, of course, and can tell in any given number of words just 
what he is and what his duties comprise, 
courts have defined this official’s functions, or what qualifications identify, 
in a legal sense, stockholders and bondholders in a newspaper enterprise? 
What legal privileges does a reporter possess? 
How have the courts ruled on the ethics of dramatic criticism? 
What constitutes an advertisement in the eyes of the judiciary? 
These look like trick questions, but they have been issues in litigation 
that vitally concerned newspapers and the answers may be of importance 


These will be answered, with a host of others, in two articles by Rome 
G. Brown of the Minneapolis Bar, counsel for the Minneapolis Tribune 
Mr. Brown has not only discussed the 
points at length, but has given authority for every salient statement that 
he makes. The articles are a brief treatise on the law as it has been applied 
to newspapers in this country and are the result of intensive study and 
years of experience, legal and journalistic. 

Every newspaper man, publisher, editor, business manager, advertising 
manager, circulation manager, desk man and reporter will be a better man 
on his job if he knows how to avoid the traps that the lawmakers have 
set for those who miss their step. The first article will appear in 


EDITOR & PUBLISHER—Next Week 


PUBLISHER? 


But, do you know how the 








and sort of central meeting and loafing 
place is far too small to accommodate 
the large body of correspondents. It 
could be put in a corner of that splendid 
workroom over which “Jim” Preston and 
“Billy” Donaldson presided at Washing- 
ton. Yet, one thing must be said for it. 
There is an abundance of deep, red 
leather lounges and library chairs which 
the Standing Committee of Correspond- 
ents sought for in vain all over official 
Washington. 

There are special post offices and tele- 
graph receiving stations in the press 
headquarters, but American correspond- 


ents never seem able to explain the “press 
collect” system to the Italian clerks. 
Someone like the genial Martin Kane, 


— has been around the Senate Press 
Gallery since Webster's days, could help 
a lot. There have been many serious 
troubles over transmission to Havre and 
London, the cable outlets to America. 
Copy goes through fine on quiet days, 
but when a big story such as tne Russo- 
German treaty breaks late in the after- 
noon, “diplomatic” storms in France tie- 
up the wires and cause American corre- 
spondents to take reluctantly to drink. 

One of the nicest traits of the Italian 
character has been to endeavor to extend 
every possible courtesy to the visiting 
journalists. Restrictions governing the 
issuance of official press cards were 
somewhat irksome in that a photograph 
was required of every applicant. But 
once the annoyances of standing for 
hours in a long line of Central Euro- 
peans, who !:ad not the advantages of 
sanitary education, had been overcome, 
and the precious yellow ticket safely in 
pocket, conditions became rather nice. It 
is necessary, for example, only to flash 
that card to avoid many of the dinner 
and cabaret taxes at the dancing places, 
all of which assess admission charges. 
Moreover, the press card is always 
worth a 75 per cent reduction on Italian 
railways. 

The greatest shortcoming in the of- 
ficial press headquarters has been that 
of typewriters. There are but two Un- 
derwoods with French keyboards, and 
the bull-necked Germans, true to their 
finest instincts, have perfected a system 
which renders it impossible for any save 
a Boche to use the machines. They ar- 
rive early in the morning and, after com- 
pleting their despatches, will not leave 
the typew riter machine until some com- 
patriot comes along to take it over. Thus 
are the two desks occupied from early 
morn until very late at night by un- 
shaved Germans. 

The portable machines carried by near- 
ly all of the American and British cor- 
respondents are of United States make, 
but they have French keyboards. In ad- 
dition to four kinds of letter E in lower 
case—as e and é and é and é—to say noth- 
ing of such supplementals as ¢ and a and 
6 and ui, they have tucked away the M in 
an out-of-the-way place and shifted the 
W and Z and A about in bewildering 
fashion. 

The first copy written by an American 
correspondent, ignorant of the fact that 


a French typewriter is as fickle as a 
dancing girl in Montmartre. would look 
like a Bolshevist army 
got into type. 


order if it ever 
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NOTHING HIDDEN AS CHILE AND PERU 
START PARLEY IN WASHINGTON 





Daily Communique of “Joint Report’ Is Issued, With Promise 
That Protocols of Agreed Points Will Be Published as 
They Arise—State Department Hands Off 





By SAMUEL W. BELL 


ASHINGTON, D. C., May 17— 
Despite the natural difficulties in- 
volved in the inauguration in Washing- 
ton of the Chilean-Peruvian conference 
for the settlement of the 30-year-old dis- 
pute over the provinces of Tacna and 
Arica, American newspepers have won 
their first victory toward open diplomacy. 
Whatever may have been the inclina- 
tions of the delegates of the two South 
American republics toward the manner 
of conducting the conference or what 
may have been their original ideas on 
the dealings they were bound to have 
with the press; they have acquiesced in 
no small measures to the demand that 
developments in the negotiations be made 
public. That attitude was manifested 
from the start, influenced apparently by 
the evident interest taken in the con- 
troversy by American newspapers and 
the American government. 

At the conclusion of the first session 
of the conference on Tuesday—that is, 
the first session in the sense of an actual 
meeting of the delegates to begin work 
on the problem—a communique, called by 
the delegates a “joint report” was issued, 
with the announcement that similar re- 
ports would be issued at the end of each 
joint session. The text of Joint Report 
No. 1, significant for the fact that it an- 
nounces that a protocol will be signed 
by the delegates when any point of issue 
is decided, is as follows: 

“The Chilean and Peruvian delegates 
came to an agreement in their first ses- 
sion this morning by appointing Dr. 
Carlos Aldunate, of Chile and Dr. Meli- 
ton Porras of Peru, to act alternately 
as chairman. It was also agreed that 
official joint reports be issued on the 
proceedings of the meeting. A protocol 
will be signed by the delegates when the 
discussion of each point is brought to a 
close.” 

It is the intention 
it is understood, to make public the 
protocols, or at least the nature of the 
agreement on points decided. There is 
no doubt they believe public opinion will 
bring adherence by both sides to the 
protocols: once they are signed and that 
the publicity given them will materially 
assist arbitration if the controversy is 
finally forced to take that course. 

Thus far neither delegation has found 
it convenient to agree to formal confer- 
ence with members of the press, but the 
working reporters who are covering the 
conference have found no difficulty in in- 
terviewing members of the delegations 
as they emerge from their sessions. 
Nothing to date apparently has been ac- 
complished upon which the press has not 
been fully informed, despite the fact that 
American newspaper methods constitute 
a new experience for the South Amer- 
ican diplomats. 

The first actual exchange of views took 
place Wednesday and decision was 
reached to approach solution of the 
problem by disposing of minor points at 
the outset. The lively interest in the 
conference taken by the Bolivian govern- 
ment, which is represented in Washing- 
ton by an observer, Dr. Alberto Gutier- 
rez, adds to the interest in the situation 
and doubtless will provoke statements 
from time to time as to Bolivia’s views. 

Assistance to the press in obtaining 
full information may also be expected to 
come from the American State Depart- 
ment. which cannot afford to permit the 
meeting to end in utter failure, or term- 
inate in a manner, which would add to 
the long-strained relations between Chile 
and Peru. Although preserving a strict- 
ly neutral attitude the State Department 
is watching developments eagerly, as 
evidenced by the words of Secretary 
Hughes in his closing address to the 
opening session. 


of the delegates, 


“We now leave to the representatives 
of the Republics of Chile and Peru,” 
said Mr. Hughes, “the continuance of 
the conference in such a manner as they 
may decide to be advisable and conveni- 
ent, conscious as they must be that their 
proceedings will be watched with the 
deep interest and best wishes of the 
people of all nations.” 


GARSTIN BUYS IN LANSING 





Leaves Detroit Times to Be Part Owner 
and Manager of Capital News 


LansinG, Mich., May 16—Ownership 
of the Lansing Capital News, afternoon 
newspaper, passed this week from the 
hands of Lansing stockholders to Bert 
N. Garstin, former business manager of 
the Detroit Times and prior to that with 
Louisville and Baltimore newspapers as 
a business and advertising executive. He 
succeeds A. J. Hager, local business man, 
as president of the paper and supplants 
Edward M. Lucas, whose stock he also 
purchased, as general manager. 

Although Mr. Garstin’s only statement 
to date did not mention the fact, former 
Governor Albert E. Sleeper remains a 
stockholder and a director. The Capital 
News was founded a year ago. 


Detroit, Mich., May 16.—The present 
administration of the Detroit Times is as 
follows: General Manager, Clarence R. 
Lindner; editor-in-chief, Harry M. Bit- 
ner; manager of national advertising, 
William E. Anderman; circulation man- 
ager, Charles D. Hatcher. 





TO DEDICATE PARTY HOME 


Over Hundred Women Writers Will Be 
in Washington Pageant, May 21 


More than 100 women writers and 
newspaper workers are expected to take 
part in the ceremonies marking the.dedi- 
cation of the headquarters of the Nation- 
al Woman’s Party in Washington, May 


21. <A _ special section of the pageant 
will be set aside for writers. Mrs. Inez 
Haynes Irwin and Mrs. Henry Keyes 


will have charge of the women’s division 


and will be assisted by Mrs. Louis 
Geldert, president of the League of 
American Penwomen, Miss Ruth Hale, 


Miss Genevieve 
torial Review: Mrs. 
the Ladies’ Home Journal; Zona Gale, 
Mrs. Josephine Preston Peabody and 
Mrs. Louise Collier Wilcox. Among the 
members of the National Woman’s Press 
Club of Washington who will take part 
are: Alice Gram of the Congressional 
Digest; Roberta) Bradshaw. Women’s 
Wear; Mayme Ober Peake, special 
writer; Winifred Mallon, Chicago 
Tribune and Mildred Morris, Cosmo- 
politan Service. 


Parkhurst, of the Pic- 


Elizabeth Bruer of 


POTTER HEADS WABASH CLUBS 





Marshall Editor Elected at Ninth Meet- 
ing in Terre Haute. 


Harry Potter, editor of the Marshall 
(Ill.) Herald, was elected president of 
the Associated Advertising Clubs of the 


Wabash Valley at the ninth quarterly 
meeting held in Terre Haute, Ind., May 
10, 11. 12. The trophy cup offered by 
the Clinton (Ind.) Ad Club for = larg- 
est attendance was awarded to Paris, IIl. 
Features of the convention, which 
brought delegations from clubs of a 
score of cities of Indiana and Tllinois. 
included an exhibit of manufactured 
products of the Wabash Valley, a win- 
dow dressing contest and discussions of 
merchandising advertising for retail sell- 
ing. 


1922 


One of the speakers was Fred W. 
Mann of Devils Lake, S. D., whose store 
has gained wide attention because of 
novel advertising and merchandising 
methods. He declared the greatest pro- 
fession in the world is advertising. 

Following a meeting of the officers and 
executive board President Potter an- 
nounced that the policy of holding quar- 
terly conferences would be continued, 
alternating between Indiana and Illinois 
cities for meeting places. With Mr. 
Potter on the executive board are G. H. 
Olwin, Robinson, IIL, vice-president; 
Gus Loeb, Brazil, Ind. treasurer; J. 
Pierce, Clinton (Ind.) Daily Clintonian, 
Clinton, Ind., and O. G. Olwin, secre- 
tary of the Robinson (IIl.) Chamber of 
Commerce. 


EDITOR’S DUTY TO AID 
PAPER’S ADVERTISING 





Editorial Influence Greatest Asset, Farm 
Papers Are Told — Samuel 
Adams Elected President 


of Association 


(By Telegraph to Epvitor & PUBLISHER) 


Cuicaco, May 17.—“Without fear of 
starting an argument with any member 
of this association, I make the state- 
ment that the greatest asset the publish- 
er has to sell to subscribers and adver- 
tisers is editorial influence, which manu- 
factures that somewhat intangible com- 
modity known as ‘reader interest,’ the 
one thing that makes farm paper adver- 
tising possible and profitable.” 


Thus spoke W. G. Campbell, execu- 
tive secretary of the Agricultural Pub- 
lishers’ Association, at the annual meet- 


ing of the organization. 

“Editorial service is a great influence 
for good and it is being used for that 
very purpose when it promotes legiti- 
mate, constructive advertising for the 
farm field. The editorial columns 
should never be ‘subsidized’ and you 
need not have the slightest misgiving 
along that line when vou lend your in- 
fluence toward increasing the lineage in 
farm papers to a volume such as the 
magnitude of the farm field warrants. 
The editorial staff being the manufac- 
turer of ‘reader interest,’ you should be 
proud of the opportunity to help market 
the commodity of your own creation. 

“To my mind there is a lot of bunk 
about that old fashioned theory that the 
editor must be so pure that he should 
not permit the sordid hand of commer- 
cialism to pollute the sanctity of his 
office, etc. Editors should at all times 
keep in close touch with business, ad- 
vertising and circulation departments.” 

The following officers were elected: 
President, Samuel Adams. editor of the 
American Fruit Grower Magazine, Chi- 
cago: vice-president, C. A. Cobb, South- 


ern Ruralist, Atlanta, Ga., secretary- 
treasurer, T. Wheeler, Indiana Far- 
mers’ Guide, Huntington, Ind. 


Racine Daily Increases Capital 


The Call Publishing company, pub- 
lishers of the Racine (Wis.) Times- 
Call, has filed changed articles of incor- 
poration increasing the capitalization 
from $50,000 to $150,000. The capital 
stock which was divided into $25,000 
preferred and $25,000 common, has been 
retired and the new issue of $150,000 
all common stock takes its place. Addi- 
tional equipment is being installed in a 
building purchased by the Times-Call. 
The paper will move into its new home 
in June. A radio receiving set with 
a 150-foot steel tower for the antenna 
has been bought. 





Circulator Goes to Butterick Co. 


5 Oe Pettingill has resigned as cir- 
culation manager of the Glen Falls (N. 
be, Post-Star to take charge of the Cin- 
cinnati office of the Butterick Company. 

N. Y. State Weekly 97 Years Old 

The Waterloo (N. Y.) Observer, the 
oldest weekly paper in Seneca County 


has commenced its 97th year of publi- 
cation. 


JOURNAL OWNERS BUY 
KANSAS CITY POST 





F. G. Bonfils and H. H. Tammen Sell 
Paper They Have Owned for 12 
Years to W. S. Dickey—E. O. 
Syman Over Both Papers 





(By Telegraph to Epiror & PuBLISHER) 


Kansas City, May 18—Walter §, 
Dickey, owner of the Kansas City Jour- 
nal, a morning paper, today became owner 
of the Kansas City Post, an afternoon 
paper. The purchase was completed 
late Wednesday. The consideration was 
not made public. 

Sale of the Post was by the Post 
Printing & Publishing Company of 
which F. G. Bonfils and H. H. Tammen, 
owners of the Denver Post, are stock- 
holders. The deal enables Mr. Dickey, 
who purchased the Kansas City Journal 
about a year ago, to give the people of 
Kansas City and territory a complete 
twice-a-day news service. 

At present the Post and the Journal 
will be published in their respective 
plants, it being the ultimate aim to con- 
solidate the two in one building. The 
present staff of the Post has been re- 
tained with supervision by the officers 
and executive heads of the Journal. 

Mr. Dickey stated after negotiations 
for the purchase had been completed 
that he hoped to continue with his in- 
creased facilities his advocacy of every 
project for the upbuilding and develop- 
ment of Kansas City and its trade terri- 
tory. 

The Journal was established in 1854 
and is Kansas City’s oldest newspaper. 
The Post is in its 17th year, more than 
12 of them having been under control of 
the company from which Mr. Dickey 
purchased the paper. 

Edwin O. Syman is to be 
ness manager of the two 


general busi- 
publications, 


Earl Pearson Temporary Secretary 


George Lippincott Brown, retiring sec- 
retary of the Advertising Club of New 
York, will relinquish his duties May 20 
and go to Neponset, L. I., for a rest of 
several weeks and then go to Milwaukee 
to attend the convention of the Associ- 
ated Advertising Clubs of the World. 
Earl Pearson, advertising manager of 
Associated Advertising, and Chairman 
of the “On To Milwaukee” committee 
of the Advertising Club, will act as tem- 
porary secretary until a secretary is 
named. He will be at the Advertising 
Club every day from 12 to 2 o'clock. 


Prizes for Maine Advertising 


The Portland (Me.) Express, Bangor 
Commercial, and Lewiston Journal are 
conducting jointly a state of Maine ad- 
vertisement-writing contest, with the ad- 
vertising manager of each paper as a 
judge. Prizes are being offered for the 
best pieces of copy written by readers 
concerning a number of products. The 
contest will extend over three months. 
E, V. Smith and W. B. Van Riper, of 
the Zain Advertising Service, Boston, 
are in charge of the campaign. 


Fahey Buys iandinaie Mirror 


The Manchester (N. H.) Mirror, 
founded in 1840, has been sold to John 
H. Fahey, owner and publisher of the 
Worcester (Mass.) Evening Post and 
former publisher of the Boston Traveler. 
Mr. Fahey took immediate posession of 
the paper. Early in April the Mirror 
was placed in the hands of a receiver 
upon the petition of the Manchester 
National Bank. 


ie & itenie, Jr., Goes to Detroit 
J. A. DeYoung, Jr., 


for many years 
secretary and space 


buyer of the Mc- 


Junkin Advertising Company of Chi- 
cago and formerly with the Chicago 
Daily News, is now secretary and treas- 


urer of the R. E. Burnham Company, 
of Detroit, 
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MONTH OF MAY RECALLS CRADLE DAYS 
OF ENGLISH JOURNALISM 





In 1622 News Sheets Underwent Peculiar Transformation 
Whereby They Appeared as News Books—Critics 
of Press Were Then as Now 





By Dr. JAMES MELVIN LEE 


Director, School of Journalism, New York University 


N the occasion of the tercentenary 

of the first English mews sheet 
printed in Holland for distribution in 
England, | had a little chat with the 
readers of Epitor & PUBLISHER in the 
jssue for December 18, 1920. For the 
most part the chat dealt with those news 
sheets called corrontos, printed first in 
Holland and later in England, and with 
the news letters sent by professional jour- 
nalists to their patrons. 

The month of May, 1922, is an appro- 
priate time for another little chat about 
the cradle days of English journalism. 
In 1622 the news sheets underwent a 
peculiar transformation whereby they 
appeared as news books. In this respect 
they were similar to some of our Ameri- 
can weeklies, such as The Independent 
and The Outlook, which first appeared 
in newspaper size and then changed to 
standard magazine size. 

Another reason why a chat is appro- 
priate at this time is that the traditional 
date for the birth of the English news- 
paper is given as May 14, 1622. The 
Stationer’s Register records a corronto 
of general news dated the 14th of May, 
last, entered on May 18, 1622. Until 
the discovery of the news sheets printed 
in Holland, to which reference is made 
in the first paragraph, this corronto was 
accepted by the historians of the press as 
the date from which the English news- 
paper started. Unfortunately, no issue 
i this corronto has survived. A week 
later, however, a second corronto ap- 
peared, the first: page of which is shown 
in the illustration on this page. 

It will be noted that the page is like 
that of a book. It has a long title in 
which the date is featured. The imprint 
at the bottom of the page gives the names 
of the publishers, Bourne and Archer, 
and tells where the corronto may be pur- 
chased—shops at the Exchange and in 
Pope’s Head Palace. Pope’s Head Pal- 
ace was in Pope’s Head Alley, and the 
Exchange, where Bourne had his shop, 
practically faced Pope’s Head Alley. In 
other words, Pope’s Head Alley was the 
Fleet Street or Park Row of those days. 

Because of the importance of this first 
known news book, a little description will 
not be out of place. Today, if this issue 
of The Weekely Newes of 1622 were 
placed on the news-stands, it would pass, 
without close examination, as a minia- 
ture edition of The Nation, The Free- 
man, or some other magazine opposed to 
picture covers. The five double ons 
of the folio news are bound in book 
form, the cover page bearing the name 
of the publication, the date, place of 
printing, printer’s name, and the place 
of selling. 

The cover page is carefully arranged, 
an attempt being made for an artistic 
effect. The name of the publication is 
set in three sizes of type, arranged in six 
lines across the top of the page. Slightly 
below the center of the cover is an ornate 
design, separated from the printed mat- 
ter above and below by a single straight 
line, drawn parallel across the page. 
This is the first design work to appear 
in the early news sheet. 

Except for its folio form this Weekely 
Newes is not radically different from the 
single news sheets or corrontos printed 
in Holland in 1620 and 1621. The great- 
est difference is the mechanical makeup 
and the number of stories carried. The 
frst corrontos, although appearing rather 
regularly, carried only eight or nine 
stories, while the news books, issued 
about once a week, uses as many as 
eighteen or twenty articles. As is true 
of its predecessors, the corrontos printed 
in Holland, the name of the publication 
is long, including in it the names of the 
countries from which the news of the 
edition came. But unlike these corron- 


tos, the title does not apepar over the 
first page of news, but, magazine style, 
is placed at the top of the cover page. 
The pages of the folio are not divided 
into columns, the news being printed 
across the entire page as the contents of 
a book. The news articles are not sepa- 
rated one from the other, except by the 
paragraph. The date line used in the 
first corrontos, as a single line head above 
the story, is here es: as a part of the 
opening sentence. Example as follows 
“From Rome it is written the 23 of April, 
that the advice from Naples is, that the Mar- 
quis of Trevico with 20 captains, etc.’ 
“From Venice the 29 of April it is written, 
that at Livorna in Italy is a ship arrived etc.” 
Each page of the issue is numbered in 
Arabic numerals, placed in the center at 
the top of the page. The stories average 
from 29 to 431 words in length, the gen- 


eral average for The Weekely Newes for. 


May 23 being 67 words. The majerity 
of the stories are shorter than those used 
in the earlier corrontos and the material 
is slightly more condensed. There is a 
faint tendency to give the more impor- 
tant facts and to omit some of the use- 
less detail. Perhaps in the effort to give 
more news, these first early editors were 
beginning to realize the necessity of cut- 
ting out minor material to give space for 
more important news. However, the 
events are still treated in chronological 
order of their happening regardless of 
importance. The same is true of the 
arrangement of the news stories, for as 


May 20, 1922 
in the earlier corrontos, they appear in 
the order of their occurrence, the oldest 
being first and the most timely last. 
Only four of the eighteen stories in 
the issue for May 23, 1622, treat of 
topics other than war. One of the non- 
war articles tells of the arrival of a ship 
laden with merchandise, another of the 
need of meat in Vienna, the third of the 
appointment of a Duke as governor of 
Bohemia, and the fourth is a personal 
letter. The letter is the only article in 
the folio which is headed. Over it ap- 
pears the following head, set in two sizes 
of type and arranged in a one-deck pyra- 
mid: 


A CERTAINE LETTER WRITTEN 
FROM THE DUKE 
Christian of Brunswicke, to the Lords 
Bourgh Masters of the Towne of 
Munster in Westphalia in Aprill. 
Mention has already been made how 
these corrontos and news books were 
sold by stationers who were interested 
in other things besides the selling of 
riews. In this respect these pioneer pub- 
lishers in England were similar to the 
colonial printers in this country, who 
sold various things in their shops in or- 
der to eke out a living from their presses. 
The news sheets of 1620-1622 sold, ac- 
cording to contemporary reference, for 
three half-pennies. Ben Jonson in his 
play, “The Staple of Newes,” intimates 
that the news books sold for a groat 
ng: The English groat, according to 
the “New English Dictionary,” was first 
coined in 1351, and was made to equal 
four pence. It ceased to be coined for 
circulation in 1662. An approximation 
in modern English currency for the groat 
would be something over sixteen pence. 
In all probability, although there is a 
lack of specific evidence that it is posi- 
tive in character, stationers not only sold 
these news books in their shops but also 
delivered them to regufar patrons. 
What did the public think of these 
news books or corrontos? In 1632 Nich- 
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olas Okes printed a book, entitled “Lon- 
don and the Country Carbonadoed and 
Quartred into Severall Characters.” The 
last section, No. 12, was devoted to 


“Courantos or Weekly News.” From 
this last section, the following quotation 
about “courantos” is made: 


These commonly begin with Vienna and 
end with Antwerp: The Spanish and nee 
affairs must not be left out . Ordinari 
they have as many lies as lines . . . they 
are new and old in six days . - They are 
busy fellows for they med le with other men’s 
affairs . »« No pope, emperor, or king 
but must be touched by their pen . . . Usu- 
ally conclude with this phrase—translated out 
of the Dutch copy And these are all 
conceits; ordinarily, which their own idle brain, 
or busy fancies, upon the blocks in Paul’s 
or in the chambers invented. They have used 
this trade so long, that now every one can 
say: “It’s even as true as a couranto:” mean- 
ing that it’s all false. 

Another quotation from a book pub- 
lished in London in 1645, entitled “The 
Great Assises Holden in Parnassus,” ex- 
presses something of the same opinion, 
as the following quotation will show: 
For it (typographie) is now employ’d by Paper- 

fasters 
By mercenary Soules and Poetasters 
Who weekly utter, slanders, libells, lies 
Under the name of specious Novelties. 


Possibly the poet, John Cleveland, re- 
garded the material in these corrontos 
as only newspaper talk when he opened 
his poem, “How the Commencement 
Grows New,” with this line, "Tis no cur- 
ranto-news I undertake. 

In another place, Cleveland pays a 
tribute, in a journalistic sense, to a pro- 
fessional news monger by saying that the 
latter “smells intelligence.’ In modern 
newspaper slang, the individual to whom 
Cleveland referred had “a nose for 
news.” 

At this point one might do well to skip 
to thé’time when the weekly news book 
came out daily during the sessions of 
Parliament. The news book was then 
called a Diurnal, from which we get the 
very common name for a newspaper— 
journal. Cleveland in his essay, entitled 
“The Character of a London Diurnal,” 
gives the following interesting glimpse 
of the journalism of his time: 

A Diurnal is a puny Chronicle, scarce Pin- 
feather’ d_ with the Wings of Time. It is a 
History in Sippets: The English Iliad in a 
Nutshel: The Apocryphal Parliament’s Book 
of Maccabees in single sheets. It would tire 
a Welshman to reckon up how many = tis 
removed from an Annal for it is that 
Extract, only of the younger House, like a 
Shrimp to a Lobster. The Original Sinner in 
this kind was Dutch, Gallobelgicus the Pro- 
a and the modern Mercvrius but Hans- 

en-Kelders. (Unborn Children). 


But to return to the time when Eng- 
lish journalism was in its swaddling 
clothes. A sincere attempt is made in” 
this little chat to let contemporary liter- 
ature of the early seventeenth century 
tell the story. There is altogether too 
much fiction about the early history of 
English journalism. In 1631 Alexan- 
drinus Clitus (Richard Brathwait) wrote 
“Whimzies; or a New Cast of Charac- 
ters,” which was printed by F. K. and 
sold by A. Rithirdon. One of these 
characters was a Corranto-Coiner, who 
was thus described by Brathwait: 

He is a state newes-monger: and his own 
genius is his intelligencer. His mint goes 
weekely, and*he coines monie by it . . The 
vulgar doe admire him, h Iding his novels 
oracular ‘ clozing his sentence abruptly 
which heereafter you shall heare more — 
useth as baites to make the appetite of the 
reader more eager in his next week pursuit 
-r- Some general-erring relations he pickes 
up. as crummes or fragments, from a fre- 
quented ordinarie . « Paules is his Wi _ 
in winter; Moorfield in sommer . . 
tioner, have you any mnewes?” (Mondai's 
question) . . Yet our best comfort is his 
chymeras live not long; a weeke is the longest 
in the cities, and after their arrival a little 
longer in the country; which past, they melt 
like Butter, or match a pipe and so Burne 
, height of their ambition to aspire to 
the employment of stopping mustard-pots, or 
wrapping up pepper, powder, staves-aker, etc. 
which dene, they expire. 

To show that the newspaper men of 
the time were not held in high esteem, 
I might quote from an essay by Francis 
Osborne (1593-1659), who, in giving ad- 
vice to his son, said that “It is an Office 
unbecoming a Gentleman to be an In- 
telligencer, which in real Truth is no 
better than a Spie.” 


For some reason the word “intelli- 


gence” for news was the cemmon ex- 
pression. It survived for many years. 
For example, John Campbell, the father 








nana 





8 


of journalism in 


\merica, and the found- 


er of the first regular newspaper in this 
country, The Boston News-Letter, spoke 
of himself in his issue for March 24 








1706 (1707), as “the Undertaker of this 
Publick Print of Intelligence.” 

To indicate that certain standards ex- 
isted, I may be pardoned for quoting 
from a letter whi h James Howell wrote 
from Paris on March 18, 1622, to his 
cousin, Will Martin, at Brussels: 

1] thank you for the variety of German 
Newes t rted me, — was s 
neatly « tsly knit ether, that 
your letter m a Pattern to the 
best Intelligencer. 

sen Jonson, the contemporary of 
Shakespeare, has numerous allusions to 
the journalism of his day. These are 


found both in his plays and in his poems. 
Commercialism and journalism are linked 
together in his play, “Newes From the 
New World Discovered in the Moon,” 
a masque played at the court before King 
James in 1620. In this masque 


one ot 


the characters, the printer of the pam- 
phlet of news, says: 

Indeed I am all for sale, Gentlemen, you 
say true, I am a Printer, and a Printer of 
Newes; anl I doe hearken after ‘hem, where 
ever they be at any rates; I’le give anything 
for good copie now, be’t true or false so’t be 
newes. 

In “Neptune’s Triumph,’ a masque 


presented at the court on the 12th night, 
1624, one of the characters in the play 
speaks out, “Either has her frisking Hus- 
band that reads her the Corronto every 
weeke.” 

Jonson’s poem, “The New Cry,” is a 
bit of satire on the thirst and hunger for 
news. Its makers are described in the 
following couplet: 


They carry 


in their pockets Tacitus 
And the 


Gazetti, or Gallo-Belgicus.” 


The allusion par excellence is in the 


poem, “An Execration Upon Vulcan,” 
after Jonson’s library had been de- 
stroyed by fire. In expressing his 


thoughts over his loss, he offers the fol- 
lowing advice to Vulcan: 


With Nicl olas Pasquill’s, Meddle 


with your 
Match : . 
And the strong lines, that so the time doe 
catch, 
Or Captaine Pamplets horse, and foot; that 
sallie 
Upon th’ Exchange, still out of Popes-head 
Alle 
The weekly Corrants, with Pauls Seale; and 
al 
Th’ admir’d discourses of the Prophet Ball. 


This quotation from the poem needs 
some interpretation. Undoubtedly Nich- 
olas Pasquill referred to the news pub- 
lished by Nicholas Bourne, to whom ref- 
erence has already been made. But who 
is the “Captain” that sends forth his 
pamphlets of news from Popes-head Al- 
ley, the Park Row of the times? H. C. 
Hart, in Notes and Queries for Septem- 
ber 3, 1904, explains this allusion when 
he calls attention to the letter that John 
Chamberlain wrote to Dudley Carleton 
on September 4, 1624. Chamberlain, in 
speaking of the victims of the London 
plague, says, “James Crafts, our oldest 
pensioner at court, and Captain Gai(n)- 
ford, our news monger and maker of 
gazettes, are gone the same way.” As 
the bulk of these news books were de- 
voted to accounts of battles during the 
thirty years of war, it seems natural that 
a captain who had taken a more or less 
active part might well capitalize his in- 
formation in the composition of these 
corrontos. Reference to this “captain” 
may be found not only in Jonson’s “Sta- 
ple of Newes,” but also in Fletcher’s 
“Fair Maid of the Inn.” 

Nathaniel Butter is undoubtedly re- 
ferred to in the lines, 

The wd corronts, 


with Pauls Seale; and 


a 
Th’ admir’d discourses of the Prophet Ball. 


Around St, Paul’s Cathedral sheds and 
stalls had been erected for stationers. 
At St. Austin’s gate Nathaniel Butter 
had his stall. More than any other man, 
he is undoubtedly entitled to be called 
the Father of English Journalism. He 
was the first to produce a corronto with 
a continuity of news and something ap- 
proaching a regularity of publication. 
John Pory, who wrote news letters from 
“James Citty,” where he was Secretary 
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of the Virginia Colony, and who later in the gery It will be noted that, 
became the ablest writer of news letters strictly speaking, the title is not that of 
in England, puts Butter rst among the a news book, but that of its publisher. 
publishers of weekl y news. In August, Later many of the news books contained 
1622, Butter addressing those who the word “Mercurius” as part of their 
bought his “Weekly Relations of Newes,” titles. The women who sold them on 
speaks of two former “Newes” that have city streets came to be known as Mer- 
“dependence upon one another,” and an- cury women to distinguish them from 
nounces his intention to continue pub- Butter women, who sold the corrontos of 
lication weekly. Nathaniel Butter. 

On October 16, 1622, Butter and Several references from contemporary 
Bourne put out the first news book to literature indicate that the title leaf of 
have a number for a regular series of these news books were put on posters 
news books. Technically speaking, this and walls by way of advertisement. 
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corronto might be regarded as the first 
regular newspaper. Its title was: 
October 16, 1622. Nono. 1. 
A 
RELATION 


Of the Late Occurents Which 
have happened in Christendome 
especially at Rome, Venice, Spaine, 
France and the Upper Germanie 
The rest of the title is: 


With Severall Letters of the particular 
late Businesse which hath happened in 
France before the Conclusion of Peace 
was made. Together with the Articles 
agreed upon btwixt the Kings Commis- 
sioner on the one part and the Duke de 
Rohan on the other part in behalfe of 
the Protestants. Printed by B. A. for 


Nathaniel Butter and Nicholas Bourne, 
1622. 


The second page is headed over: 

The Copie of Newes translated out of 
the High Dutch. 

This little chat, scrappy as it may be, 
certainly should contain a reference to 
Mercurius Brittanicus, a news book put 
out in 1625 and having: a number. The 
title page of one of the issues is shown 


Abraham Holland, 
tions : 


for example, men- 

: But to behold the walls 

Butter’d with weekley newes composed 
in Pauls, 

The specific reference here is, of course, 

to the news books put out by Nathaniel 

Butter and is another indication of his 

importance in early English journalism. 

Critics of the press have been forever 
with us. Jonson's entire play, “The 
Staple of News,” is a satirical allegory, 
“wherein the age may see her owne folly, 
or hunger and thirst after publish’d pam- 
phlets of Newes, set out every Saturday, 
but made all at home, and no syllable of 
truth in them: than which there cannot 
be a greater disease in nature, or a foul- 
er scorne put upon the times.” 

The Upton’ Sinclair of the time was 
James Shirley, who boldly asserted that 
the corronto-coiner had two sheets in 
which to lie; one in which to lie with his 
pen and the other with his whore. I 
could make this little chat somewhat 
sensational if I made extracts from the 
corrontos, because they did show up the 
immoralities of the age, but I have no 
desire to exclude Epiror & PuBLISHER 
from the mails. Hence it is a good time 
to conclude this informal chat with the 
word “thirty.” 


OKLAHOMA EDITORS AT 
INDIAN FUNERAL 





Leave Convention at Ponca City to 
Honor Chief’s Wife—Jesse Named 
President — Bronson of El 
Reno Next in Line 





Ponca City, Okla., May 15.—Four 
hundred Oklahoma newspaper men and 
women joined in singing ‘Nearer, My 
God, to Thee,” at the funeral Saturday 
afternoon, May 13, of Mrs. Anna Horse- 
chief Eagle, wife of the tribal chief of 
the Ponca Indians, who died the night 
before on the reservation near Ponca 
City. All the newspaper folk, attending 
their thirty-first annual convention here, 
were invited to attend the obsequies, 

Elmer Jesse, editor of the Mangum 
Star, was elected president of the Okla- 
homa Press Association for the next 
year. Edgar S. Bronson of the El Reno 
American was elected first vice-president 
and secretary-treasurer, placing him in 
line for the presidency next year. 

Ed Ingram, of the Kingfisher Free 
Press, was chosen second-vice-president 
and E. A. Gaston of the Okemah Ledger 
was elected third vice-president. 

The following were elected delegates 
to the National Editorial Association in 
Montana next July: Nance of 
Marlow, Edgar S. Bronson of El Reno, 

3uck” Campbell of Waukomis, J. L. 
Newland of Frederick, L. M. Nichols 
of Bristow, R. M. Elam and Jack Knight 
of Pawhuska, and Thomas H. Beacom 
of Chicago, vice-president and general 
manager of the Rock Island lines. 

Duncan, Okla., was given the 1923 
convention without opposition. Resolu- 
tions were adopted opposing any change 
in the present advertising agency com- 
mission system and declaring the Okla 
a libel law to be unfair and asking a 
fair law from the legislature. 





SILVER SERVICE FOR BRYANT 





Old Regiment Honors Newspaper Rep- 
resentative, Now a General 


Promotion to the rank of Brigadier 
General and the gift of a handsome seyv- 
en-piece silver service are two of the 
things which have 
come to Morti- 
mer Bryant of 
the firm of Bry- 
ant, Griffith, & 
Brunson, of New 
York, within the 
past month. 
May 10, General 
Bryant’s old regi- 
ment, the 10lst 
Cavalry, pre- 
sented him with 
the silver service 
About a month 
ago he was made 
Brigadier Ger- 
eral in command 
of the 51st Cavalry brigade, 21st Cavalry 
Division of the National Guard. He rose 
to the rank of colonel while serving i 
France with the 107th Infantry. 

Gen. Bryant has long been identi- 
fied with newspaper interests, and for 
the past year has served as president 
of the Six Point League of New York 
He is also president of the Brooklyn 
Advertising Club, and it was in that 
city that he began his newspaper careef, 
on the Brooklyn Times. Gen. Bryant's 
father, W. C. Bryant, was part ownef 
of the Brooklyn Times and was secre 
tary and manager of the America 
Newspaper Publishers’ Association from 
1893 to 1915. His grandfather, William 
Cullen Bryant, the poet, was one of 
editors of the New York Evening Post 








Bric. Gen, 


M. D. Bryant 


Establish St. Louis Office 


Cone, Hunton & Woodman, 
newspaper representatives, have o 


an office in St. Louis, under the ma 


agement of Oliver L. Marcks. 
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THEY ARE ALL IN THE DAY’S NEWS 


When William H. Johns (right) gets to feel- 
ing tired, he packs his grip and beats it to 
ande, Fla., and fishes out where the 
big ones bite. Why shouldn’t he? Landing 
big ones is a very important part of his busi- 
ness, having celebrated the 30th anniversary 
-Four ’ of his connection with the George Batten 
1en and Agency this week. Among the big ones he 
* an has landed in his time was the Presidency 
er, My ‘ of that organization. 
aturday ; 
Horse- 
shief of 
e night Yep, Dr. Frank Crane (below) is back home. 
Pones famous newspaper clergyman came in on 
Ca the Majestic on her maiden voyage. His bag- 
ttending gage included a couple of trunks full of ideas. 
yn here, 
quies, | 
angum 
e Okla- 
1€ next 
El Reno 
resident 
him in 





er Free 
president 
Ledger 


delegates 
lation in 
ance of 
“1 Reno, 
J. L 
Nichols 
< Knight 
Beacom 
general 
es. ‘ ; 
he 1923 a : Everybody gets excited when a champion 
Resolu- . comes to town, even the newspaper men. If 
. you don’t believe it, take a look at the joyous 
y change " i expression on the face of John Graudenz 
icy coMm- ~ ag (below), Berlin correspondent of the United 
1e Okla- , Press, as he posed at the entrance of the 
asking a | hoto by Underwood & Underuood Hotel Adlon with our own Jack Dempsey. 








Brigadier 

ome sey- 

o of the 

hich have 

0 Morti- 

ryant of 

1 of Bry- § Atlantic Photo Service. 

ifith, & There is always joy when old friends and good friends meet, even if ome does happen 
: N to be President of the United States. Above we have President and Mrs. Harding 

1, of New greeting Frank Stetson, White House reporter for the International News Service, who 

vithin the has been off the job some time on account of sickness. Admiral Grayson and General 

nth. On | Sewyer ordered Stetson to Atlantic City, where he has been convalescing for the past 


. Genera month. Last Sunday he and the Presidential party met at the entrance of the Chelsea 
4 id res Baptist Church and here we have the result. 
s old regi- 


the 10lst Charles A. Stinson (below, to our left) is the newly elected President of the Poor Richard 
, pre- Club of Philadelphia. One of his principal duties will be to boost Philadelphia’s coming 
him with Sesqui-centennial Exposition and Printing Trades Building that will include exhibits of 
r service all its allied arts. 
month On the orders of his boss and fellow workers, 
a Peter Campbell, of the New York American 
was made (below) went cut on the links last week and 
er Ger tried out a new set of clubs. That’s one of 
command the rewards that goes with working for 25 
. years on one papcr. 

t Cavalry y 

He rose 
serving if 


identi- 
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CO-OPERATION A PUBLISHER’S PROBLEM 
AGENTS TELL NEW ENGLANDERS 





A. A. A. A. Members Will Abide by Standards Newspapers Set, 
O’Shaughnessy Promises—Rathom President of Daily Asso- 
ciation—Press Seeks New Basis for Telephone Charges 





B' STON, May 16.—Advertising agen- 
cies, members of the New England 
council of the A. A, A. A., supported by 
James O’Shaugh- 
nessy, secretary 
of that organiza- 


tion, and Collin 
Armstrong 
chairman of its 
newspaper _ rela- 





tions committee, 
emphasized __to- 
night that they 
seek a fair and 
uniform basis 
upon which news- 
papers can co- 
operate with na- 


tional advertisers 


louw R. Ratuom in local fields. 
Their declara- 
tions were made at a dinner given by 
the New England, Council to the New 
England Daily Newspaper \ssociation, 
sixty of whose members attended their 
annual convention, at the Copley Plaza 
today. : 
The agents adinitted that abuses ex- 
isted and told of their efforts to end bad 


practice in merchandising co-operation, 
i response to a request for a statement 
by John R. Rathom, editor and general 
manager of the Providence Journal and 
Bulletin, newly elected president of the 
Newspaper Association. 

At their meeting the publishers evinced 
a general belief that rates on telephone 
calls on news matter should be revised, 
substitution of the station-to-station basis 
for the person-to-person calls being the 
suggestion that met heartiest approval. 
A committee was appointed to discuss 
the proposal with the New England Tele- 
phone & Telegraph Company. 

Articles of organization were changed 
to allow the Boston newspapers to enjoy 
membership as a unit, details being left 
to the board of governors. 

Springfield newspapers, now engaged in 
a one-cent price-war, were urged to ar- 
rive at a harmonious settlement of their 
differences and to end the uneconomic 
practice of selling their papers below 
cost. 

The paper situation was thoroughly 
canvassed and it was the sense of the 
meeting that it would be unwise to make 
the jobber a factor in the purchase of 
paper by publishers. One member ad- 
vised securing facts concerning market 
prices from A. N. P. A. sources before 
being stampeded into buying in the out- 
side market 

Besides Mr. Rathom, 
1 


follows: 


officers were 
elected as 
Vice-president, 


Wore 


Theodore TT. Ellis, 
Telegram-Gazette: secretary, 
R. L. Wright, Haverhill (;azette: treas- 
urer, A. H. Full i Brockton Enterprise ; 
executive boi ._ E. Langley, Barre 
(Vt.) Ti . . Anthony, New Bed- 
ford Standarc d and Mercurv: S. C, Hud- 
son, Woonsocket Call; William J. Pape, 
Waterbury Rept i American; 
W. H. Dow. Port tland Ey John D. 
Plummer. Springtield 1 John 
A. Muehling Manchester ( H.) 
Leader ; 

President Rathom at the evening 
ner referred to the efforts of some 
ufacturers to newspapers to act 
sale smen of a particular abuse 
of a newspaner’s function and said that 
the paper which refused to “bow the 
knee” is often penalized when contracts 
are again sent out. 

Mr. O'Shaughnessy, ' 
admitted that serious had been 
going on—a problem which the A 
\. A. had heen considering for two vears 
at every meeting 

“Tt is unfair for a newspaper 
one thing for one advertiser, and another 
thing for another.” he said. _ “If a man 
ufacturer pays for the cost of getting dis 


“ester 





ime 


blican 








din- 
mani- 
force as 


goods as 


in reply, franklv 


abuses 


to be 


tribution in a market, ft is unfair to him 
if a competing manufacturer is able to 
get his distr ibution for nothing through 
the work of the local newspaper. 


The trouble began with the publishers 
and must be cured by them, he said. The 
publishers’ associations should make the 
terms of co-operation and the agencies 
will gladly them, he declared. 
Now, he stated, “good” agencies are 
sometimes forced to seek unwarranted 
co-operation by bad competition, or lose 
their accounts, which might then dwindle 
to nothing. 

Mr. Armstrong 
O’Shaughnessy’s 
tion 


abide by 


corroborated 
statement that 


Mr. 


correc- 


must come from the publishers and 
that their dictum would be accepted 
members of the A. A. A, 
Mr. O'Shaughnessy, the first speaker, 
said in part on behalf of the A. A. A. 
“Our affairs are all yours. Yours are 
not ours except in part. Essentially, we 


are the sellers of space. Advertising has 
become so extremely complex in its op- 
eration that whoever serves in the ca- 
pacity of an advertising agent can have 
no other calling. 

“It is vital that the business of adver- 
tising have its proper status. Our asso- 
ciation is for the purpose of sifting out 
those who want the highest standards. 
We require a good character; we will not 
accept an agency run by a single man, for 
we believe advertising is too broad a 
subject for anything less than a rounded 
organization to handle efficiently; we re- 
quire that an agency have men of experi- 
ence, seasoned in solving selling prob- 
lems, and that an agency be well financed. 


“We go far indeed to see that every 
publisher is paid. Last year over a mil- 


lion dollars in losses was sustained by 
members of the association, and the pub- 
lisher received his pay in full without a 
word from the agency man. In fact, the 
loss ran so much above a million that I 
would not dare tell it. 


“The advertising agency finds the ad- 
vertiser in his swaddling clothes, nurses 
him into strength, leads him into your 
columns to thrive and grow. Does the 
advertiser who tries to tell you you 
-ought to take his business direct and 
give him the commission ever develop 


business for you like this? 

“When you rebate a commission in any 
degree, you hurt your creative power. 
The agency cannot render adequate serv- 
ice if its commission is lower,—the ad- 
vertiser’s service suffers and eventually 
the publisher is hurt. Members of the 
association net less than three per cent. 


They are not allowed to have secret 
profits. 

‘An agency is never justified in asking 
anything unfair. We do not sustain any 


member in 
no matter 
can’t 
and we 


unfair 
it may 

unless 

also must 


an 
what 
prosper 


practice knowingly, 
be. We know we 
the publisher does 
make the advertising 
pay the The last thing we 
would want to do is to deduct from the 
publishers’ net profits 

“Publishers are not 
riches. But better days are coming inst 
as thev ha me. When advertising 
takes its proper fflace, advertising will be 
better compensated in every calling to 
which it relates \dvertising will never 
reach a point of saturation if properly 
co-related.” 

Robert 
chief of 


advertiser. 





overloaded with 


Lincoln O’Brien 
the Boston Herald 
recent actions hy 
ing with the |} 
the progress 
hig step ahead 
He confessed 


editor-in- 
declared that 
publishers in co-operat- 
vest agencies are in line with 
of the times and mark a 


that it has been a con- 
stantly growing wonder te him as an 
editor to see the amount of well-written 
news in the advertising columns All 
readers have certain points they look for 
in the advertising, whether new bonds, 
deaths or department store dresses. 


1922 


“If we had newspapers totally stripped 
of advertisements, they would not sell,” 
he said. “Advertising helps make our 
papers a merchantable commodity.” 

There have been times, he said, 
it seemed as though the country 
standing still, 


when 
was 
but the time has come to 


go forward and a new era already is 
als way. In Boston alone, despite 
high prices, there has never been so 


much building under way since the days 
of the Boston fire years ago. 

Collin Armstrong, national chairman 
of the A. A, A. committee on news- 
papers, said: “It is your business 
publishers and our duty as creators, de- 
velopers, conservers of advertising to 
serve those two interests—consumer and 
advertiser—in such a manner and to such 
a degree of efficiency that they will de- 
mand your media and our services to a 
constantly increasing extent.” 

He maintained it is the fault of pub- 
lishers that any undesirable agencies are 
tolerated, saying publishers by recogniz- 
ing them and enabling them to be in 
business are to blame when later such 
a firm becomes delinquent. 

Mr. Armstrong cited shielding 
cutting agencies as immoral and urged 
the one-price idea as thoroughly sound 
for the benefit of advertising, the agency 
and the publisher. He pointed out that 
any national advertiser who tries to get 
a rebate never does anything to create 
or develop advertising. 

Arthur G. Staples, editor of the Lewis- 
ton Journal, after giving some prelimi- 
nary “breezes from down East,” said he 
wonders whether: editors have done as 
well as national advertisers in cleaning 
house. He pointed out that editors, al- 
though they may not admit it, are ad- 
vertising Hollywood matrimonial mis- 
adventures, bootlegging, assaults on +he 
flag, dangerous radicalism, Fatty Ar- 
buckle, and so on, without even getting 
paid for it. Friends of these things, he 
observed, seem to profit by this free ad- 
vertising. 

“We old-timers all strayed into jou~ 
nalism and somehow found we couldn't 


as 


price- 


leave. Under exigencies we «row either 
gray or bald. Few speak well of us, 
and when they do it is generally for a 


purpose. We come and go as pers).aii- 
ties, but always there abides in a gocd 
newspaper a code of honor. independence, 
and a willingness to sacrifice everything 
—even national advertising and circula- 
tion, if need be—for the sake of profes- 
sional self-respect and a clear conscience. 
Advertisers who have honest goods like 
tc advertise in honest newspapers. 

“We are partners, advertisers and ed- 
itors, in this job of making a newspaper ; 
if not, we should be. What can we pub- 
lishers sell and we advertisers buy more 
valuable than what we offer—public opin- 


ion? Behind the dollar there must he 
honest editorial management.” 

Mr. Staples commented on the fact 
the at Tuesday marked the beginning of 
his 40th year of service in newspapet 
work. He began when his paper was a 
four-page sheet and when his own idea 
of foreign advertising was copy about 
the Havana lottery. 


President Rathom, final speaker, paint- 
ed a humorous picture of the “ideal news- 
paper plant’”—as a four-story building, 
with the top ‘floor devoted to radio, the 
third floor to retiring rooms for the wom 
en who send the messages over the radio 
the second floor for the business manager 
and the first floor for headquarters fer 
editors and reporters who spend _ their 
time dressing windows for national ad- 
vertasers and give away samples. 

“The basic value of a newspaper is its 
standing in the communitv and nothing 

he drove home, in a more seriots 
“The greater nart of a newsnaper’s 
cannot be paid for in money, for 
the living voice of a community. 
Co-operation simply means confidence 
We mnst match service for service. The 
law of compensation holds as good to 
day as years ago. What you give, you 
get. 


else,” 
vein. 
valne 
it is 


Spiegel Comes to New York 


I. R. F. Spiegel. recently elected vice- 
nresident of Critchfield & Co.. is now 
in charge of sa'es in New York. 


INLAND CALLS FARMER 
BEST PROSPECT 





May Meeting Has “Back to Land” 
Flavor—McCone Rebuked for Cen. 
sorship Charges—Sundine on 
School Committee 





(By Telegraph to Epitor & PUBLISHER 
Chicago, Ill, May 17.—The meet. 
ing of the Inland Daily Press As. 


sociation held in the East Room of the 
Hotel LaSalle, Chicago, Tuesday an 
Wednesday, was declared by many gj 
those in attendance to be the most educa- 
tional, helpful and enthusiastic in the 
organization’s history. 

One of the outstanding features of the 
gathering was the round table discussioy 
at which the Inlanders confessed their 
most intimate troubles and trials and 
threshed them out with an admirable 
amount of “pep” mingled with joviality, 
The “trouble shooting” began when each 
man at the session was asked to present 
some problem of the business manager 
and have it discussed. 

The meeting was agricultural in tenor, 
may of the speakers laying great stress 
on the productiveness of the area coverej 
by the Inland publications and the ever. 
increasing necessity the newspapers give 
news of real community importance and 
interest. It was President Frank H 
3urgess’s first session in the chair and 
he had taken special precautions to se 
that nothing of consequence was left of 
the program. 

Among the more vital subjects tha 
came up during the meeting were “Re. 
spect for Law,” “Editorials Onc 
a Week,” 

“Wages Regulated in the Front Offic 
and in the Back Office, as Well as in th 
Work Rooms,” 

“The Open Shop,” 

“Uniform Account Keeping,” 

“A Farmer’s Talk on Advertising,” 

“Want Ad Management, by an In 
lander,” 

“Germs in Newspapers and How to 
Destroy or Cultivate Them,” 


“Country Circulation,” 

“Postal Rates, but No Conflict Wit 
the Government,” and 

“What Should a Manager’s Salary 
Be.” 

A. L. Miller, of Battle Creek, Mich 


now a director and formerly president 
of the association, was to have presided 
over the round table discussions but was 
unable to attend. His place was filled br 
George D. Lindsay of the Marion (Ind 
Chronicle. 

E. J. McCone, 
sociation of open 
started a discussion concerning ope 
shops, declaring that his organization 
has expended $300,000 and has $700.00) 
more to spend in the carrying on of its 
open shop program. 

“Any newspaper that will come int 
with clean hands will be given the hel; 
of our association,”. he said. “Thos 
whose contracts have expired, we art 
only too willing to help. In the closet 
shop papers. it is not quite possible 
print just what they’d like to print.” 


secretary of the a 
shop _ publications 





Mr. Lindsay of the Quincy  (IIl 
Whig-Journal, took exception to Me 
Cone’s statement. 

“T do not believe that Mr. McCon 
should talk that way,” he said. f 
paper is in a position to print ex 


what we wish to print.” 

The Tuesday session opended at 104 
Mu. with Mr. Burgess presiding. A bus 
iness meeting followed with approval o 
the minutes, election of new members 
reception and introduction of the new 
Inlanders, avd the reading of the reports 
of officers, the board of directors, print 
cost finding and labor committees ané 
the report of secretary Wil. V. Tufford 
Clinton, Ta., of his visit to the annud 
meeting of A. P. and A. N. P. A. 

\ radio receiving set had been at 
ranged for by S. E. Thomason of the 
Chicago Tribune, and was in operatios 
in the room during the meeting. Lu 
cheon was served at 12:30 p. Mm. Thet 


editors of agricultural papers. who weft 
(Continued on page 22) 
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SHARE OF ADVERTISING IN NEW DAY 
OF BUSINESS A. A. C. W. KEYNOTE 





Many Names on Program Are 


Nationally Known—Plenty of 


Entertainment Promised—Intimate Discussions and Con- 


ferences Planned for 


Department Sessions 





HE program of the Milwaukee con- 
vention of the Associated Adver- 
tising Clubs of the World has been is- 
sued in practically complete form by the 
New York office. Its title is, “The Part 
Advertising Must Play in Changed Busi- 
ness Conditions.” The convention will 
last from June 11 to 15, starting with 
the usual Sunday services in various 
churches. 
General sessions of the convention will 
be held on the mornings of Monday and 
Wednesday. There will be departmental 


and conference sessions Monday after- 
noon, all day Tuesday, Wednesday after- 
noon, and again all day Thursday. En- 
tertainment features will occupy the 
evenings. 

The session of the Agricultural Pub- 
lishers’ Association on Tuesday after- 
noon promises to be one of the most 
interesting of the convention. At this 
Gov. S. R. MecKelvie of Nebraska; 
Henry C. Wallace, Secretary of Agri- 


culture; Eugene Meyer, Jr., chairman of 
the War Finance Corporation; Arthur 
ener. U. S. Senator from Kansas; and 

¥. Meredith, former Secretary of 
i ulture, will be the speakers. 

At the sessions of National Associa- 
tion of Newspaper Executives the infor- 
mal discussions will be under the direc- 


tion of Frank T. Carroll, Indianapolis 
News: Marcellus FE. Foster, Houston 
Chronicle; B. L. Chapman, New York 


World; George M. Burbach, St. Louis 
Post-Dispatch; L. J. Boughner, Chicago 
News; and A. L. 


Shuman, president of 
the N. A. N. E: 


There is a strong movement, particu- 
larly among the smaller clubs, to re- 
elect Charles H. Mackintosh as president. 
An effort is also being made to get Ed- 
ward T. Meredith, publisher of Success- 


ful Farming, Des Moines, and former 
Secretary of Agriculture, or E. Jor- 


dan, the automobile manufacturer, to ac- 
cept the presidential nomination. Saun- 
ders Norvell, chairman of the board of 
McKesson & Robbins, is being looked 
upon with favor 

The text of the program follows: 





WEEK’S SUMMARY 











Sunpay, June 11 


Morning and Evening—Advertising sermons, 

churches. 
Afternoon—In 

Auditorium 


spirational meeting, Municipal 


Monpay, June 12 


Mornine—General session. 


Noon— Official photograph; National Com- 
Mission meeting 

Afternoon—Departmental and conference 
sessions. 

Evening—A Trip Through Ad Land; ani- 
mated trade review; mystery dance 

Tvuespay, June 13 

Morning—Departmental and conference ses- 
sions 

Afternoon—Departmental and conference ses 
Sions 

Evening—Vaudeville de luxe: esident’s 
dinner, Fern Room, Hotel Ptister 


Wepnespay, June 14 
Morninge—General session. 
Noon—Nominating committee luncheon; Nep- 
tune frolic and motor boat regatta, 
A fternoon—Interdepartmental 


Evening—General exhibit sessions; battle 
royal; review of decorated and _ illuminated 
boats; fireworks display 


THurspey, 
Morning—lInterdepartmental 
Afternoon—General business session. 
Evening—Open house at all Milwaukee clabs 

for visitor. 


Tene 13 





DAILY PROGRAM 











Sunpay Arrernoon, June 11 
MEETING 
Open to General Public 
MitwavuKkee AvDITORIUM 
Fifth and Cedar streets 


Concert—3 to 3.30—Milwaukee Elks 


INSPIRATIONAL 


Band 
Band. 


Temporary Chairman—Gen. Otto H. Falk. 
Invocation—Rev. Charles Beale. 
Community singing. 

Address of Welcome—Hon, Daniel Hoan. 
Response—Charles H. Mackintosh. 
Community singing. 
Address—Sir Charles F. 
Community singing 
Address—Dr. Chas. 
Community Singing—*America.’” 
jand Music—Milwaukee Elks Band. 
ADVERTISING SERMONS 
Sunday Morning and Sunday Evening 
Men who will. speak in the pulpits are: 
Rev. P, D. Hill, pastor of the First Presby- 
terian Church, an Antonio, Texas. 
Herbert Herbener Smith, assistant 
publicity, Presbyterian denomination. ; 
Edgar T. Clark, director publicity, Board of 
Education, Methodist Episcopal Church, South. 
‘rank E. Burkhalter, publicity director, Bap- 
tist dene mmation im the South, Nashville, Ten 
Dr. Charles A. McAlpine, president of the 

Correspondence School of Religious Publicity. 
We . Bayless, Powers-House Advertising 

Dive Cleveland, 

Charles R. Weirs, 

look & Eye Co., 
Duncan Clark, 

Evening Post. 
W. F. McClure, director of publicity, 

can Bond & Mortgage Co., Chicago. 

F. H. Case, assistant editor, Epworth Herald, 

Chicago. 

Merle Sidener, of 

Indianapolis. 

E 


Higham, M. P. 


Aubrey Eaton. 


director 





vice-president, DeLong 


Philadelphia. aa 
chief editorial writer, Chicago 


Ameri- 


the Sidener Van Riper Co., 


M. E. Holderness, vice-president, First Na- 
tional Bank, St. Louis, Mo. 

Frank Leroy Blanchard, Henry L. Doherty 
& Co., New York. 

Monpay Morninc, June 12 

General Sessions, Municipal Auditorium 

Charles Henry Mackintosh, president Asso- 
ciated Advertising Clubs of the World, pre- 


siding. 
Musical pregram. 
Invocation. 


Announcements by Homer J. Buckley, Chair- 
man National Program Committee. 
The Spirit of the Convention, by Charles 


Henry Mackintosh, president 
vertising Clubs of the World. 

The True Position of Advertising in Market- 
ing American Manufactured Products, by W. 
M. Jardine, president Kansas State Agricul- 
tural College. 

Advertising—The Stabilizer in the Present 
Trend of Business, by Howard W, Harrington, 
Moline Plow Company, Moline, Ill. 

Industry and the Public, by James A. Emery, 
National Manufacturers’ Assn., Washington, 
3 Oe 


Associated Ad- 


International Phases of Advertising—How 
They Are Affected by Changing Conditions, by 
J. Cunniff, McCann Company, Toronto. 
WEDNESDAY MorNING, JUNE 14 
General Session, Municipal Auditorium 
Charles Henry Mackintosh, president Asso- 
ciated Advertising Clubs of the World, pre- 


siding. 

The Importance of Co-Ordinating the Vari- 
ous Mediums of Advertising: (a) The Na- 
tional Campaign; (b) The Sustaining Effort; 


(c) The Intensive Follow-Up; (d) The Check- 


ing of Returns and Circulating Audits. By 
O. C, Harn, National Lead Co., New York, 
ae 2 

Clearing the Decks, by Anderson Pace, ad- 


vertising 


manager, Tin Decorating Company, 
a 


former Butler Bros, Chicago. 





Competition as a Stimulus to Business, by 
\ Ashby, advertising manager, Western 
Clock ye LaSalle, Ill. 

How Do You Find Business—By Going 
\fter It. by Edward F. Jordan, Jordan Auto- 


mobile Co., Cleveland. 

The Truth in Advertising Movement -How 
It Is Affecting All Legitimate Advertis ing, by 
Capt. John W. Gorby, director research and 
sales promotion, Cyel me Fence Co., Wauke- 
gan, Ill 





WepNeEspAY \FTERNOON 

Interdepartment Session, Mun 
Starting promptly at 

during 
\ 


Auditorium 
oors closed 


icipal 
2 p. m. 
addresses. 
Frank McClure, 
vertising Commission, 

Each department will, at the close of its last 
session, select in its own way the best and most 
helpful nadrens to which it has listened. 

From these recommendations of the depart- 
ments, the commitiee will construct the Inter- 
cepartment Program for this afternoon and 
Thursday morning, which will be announced in 
the Wednesday morning newspapers. 

In this way there will be brought together 
at the two Interdepartment sessions the best 
thought of all departments of advertising. 


chairman National Ad 


presiding 


Wepwnespay Eventnc 

Advertising Exhibit Session, Plankinton Hall, 
ypening at 7 o'clock sharp. 

John H. Logeman, chairman National Ex- 
hibit Committee. 

‘ive minute talk by special 
of each department exhibit. 

Community Advertising Association Exhibit— 
Charles F. Hatfield, president Community Ad- 
vertising Department. 

Graphic Arts Association Exhibit—Noble T. 
Praigg, secretary Graphic Arts Association. 

Advertising Specialty Association Exhibit— 
FE. J. Barkiow, president Advertising Specialty 
Association. 


representative 


1922 


National Association of 
ographers’ Exhibit—C. T. F 
dent Edward & Deutsch, 

Outdoor Advertising Association Exhibit— 
Leonard Dreyfuss, United Advertising Cor- 
poration 

Associated 
Jesse H. Neal, 
Business Papers. 

Directory and Reference Media 
Exhibit—Reuben H. Donnelley, 
rectory and Media Department, 

Church Advertising Department Exhit 


Employing Lith- 
airbanks, vice-presi- 


Susiness Papers, Inc., Exhibit— 
executive secretary Associated 


Department 
chairman Di- 





Christian F. Reisner, D. D., president Church 
Advertising Department. oe 
Agricultural Publishers’ Association Exhibit 


-T. W. 
Moines 
Financial 


M. E. 


LeQuatte, Successful Farming, Des 
Association Exhibit 
secretary Financial Adver- 


Advertisers 
Holderness, 
\ssociation. 
Poster Advertising 
H. Brinkmeyer, i 
\ssociation 


Association Exhibit—J. 
president Poster Advertising 


Retail Dealers’ Association Exhibit—Vern C. 
Divine president Standard Advertising Cx 
Chicago 


ll 


Industrial Advertising Association 
Evans, advertising manager Jos. T. 
Se ns. 


-Keith J. 
Ryerson & 
TuHurspay Morninc 
Interdepartment Session, Municipal Audi- 
rium opens precisely at 9.30. Doors open for 
admission or departure only between addresses. 
W. Frank McClure, chairman National Ad- 
vertising Commission, presiding. 
The program for this session will be an- 
nounced in the Wednesday morning newspapers 
\ll departments will come together on 
Wednesday afternoon and Thursday morning 
in two grand sessions. 


THURSDAY AFTERNOON 


Session, Municipal Auditorium 
precisely at 2. Doors open for admis 
sion and departure only between addresses. 

Reports of officers, 

Reports of committees. 

\doption of Resolutions. 

Contirmation of selection of convention city. 

Awarding of trophies. 

Election of officers. 

Final adjournment. 


General 


opens 





DEPARTMENTAL PROGRAMS 








AGRICULTURAL PUBLISHERS’ 
ASSOCIATION 











Men's Rest Room, 


MonpDay 


Municipal Auditorium 
AFTERNOON 
EF xecutive 


session to 


discuss departmental af- 


fairs. Presided over by B. Kirk Rankin, presi 
lent 
TuEsDAY AFTERNOON 
Open session. Presided by T. W. Le- 


Quatte, secretary. 

The Home Life of the Farm Family—Hon. 
S. R. McKelvie, Governor of Nebraska. 

The Relation of the Farm Paper Editor to 
Farm Practices—Hon. Henry C. Wallace, Sec 
retary of Agriculture. 

The Relation of Farm Financing to the 
Business Prosperity of the Country—Hon. Eu- 


gene Meyer, Jr., chairman War Finance Cor- 
poration. 

The Force of Organized Farm Sentiment— 
Hon. Arthur Capper, Senator from Kansas. 


The Relative Value of the Farm Market 
Under Any Conditions—Hon. E. T. Meredith, 
former Secretary of Agriculture, 





AMERICAN ASSOCIATION 
ADVERTISING AGENCIES 











Committee Room “A,” Municipal Auditorium 


Tvespay MorNING 
American Association of Advertising Agen- 
cies—James O’Shaughnessy, executive secre- 
tary American Association of Advertising 
Agencies, New York. 
The Advertising Agency’s Part in the His- 
tory of Modern Marketing—MacMartin, presi- 


dent, MacMartin Advertising Agency, Minne- 
apolis. ne, : 
Direct Mail Advertising as an Adjunct to 


the Agency—Homer J. Buckley, Buckley, De- 
ment & Co., Direct Mail Specialists, Chicago 


TvuEespay AFTERNOON 
Outdoor Advertising—R. L. Whitton, director 


of sales, Thos. Cusack Co., Chicago. 
Advertising and the Banker— Pathe: es Mul- 
= president, Wm. T. Mullally, Inc., New 
York. 
Business Papers Advertising—Charles G. 
Phillips, president, The Economist Group, New 
York. 





CHURCH ADVERTISING 
DEPARTMENT 











¥. KC. A 
MonpDay AFTERNOON 
Authority from the Bible for 
Religion—Frank E. Burkhalter, 


Advertising 
publicity di- 


ector, Southern Baptist Denomination, Nash- 
ville, Tenn. i 
Why Should the Church Advertise ?—(a) 


Rowe Stewart, business manager, Philadelphia 


Record, Philadelphia; (b) Rev. C. W. Mac- 
Kenzie, assistant pastor, Trinity M, E. Church, 
G and 






Rapids, Mich. 

should the Church Ac lvertise ? 
Ison, M. E. Church, Cl! 
Me to Advertise—R 
pastor Grand Avenue 





Church, Milwaukee er 
My Experience in Church Advertising—Rev. 
W. L. Young, pastor Presbyterian Church, 


Beaver Dam, Wis. 
\ Denominational Church Advertising Pro- 
gram—R. E. Diffendorfer, Department of Edu- 
cation, Committee of Conservation and Advance 
of the Council of Boards of Benevolence, M, E 


Church, Chicago. 

The Problem of Publicity for Social Agen- 
cies—Elmer T. Clark, Board of Education, 
M. E. Church, South Nashville, Tenn. 


Church News from the Editor’s Standpoint— 


Duncan Clark, chief editorial writer, Chicago 
Evening Pest. 
Tuespay Morninc 
The Newspaper’s Attitude Toward the 


Church—A. G. Newmeyer, associate publisher, 


New Orleans Daily Item. 

What the Church Advertising Department 
Has Done for the Newspapers—Mr. Herbert 
H. Smith, 156 Fifth avenue, New York. 


Why the Church Advertising Department ?— 
Rev. Christian F. Reisner, D., pastor Chel- 
sea M. E. Church, New York. 


Securing Church Advertisement for Daily 


Papers—R. A. Turnquist, 
Milwaukee Journal; F. 
manager, The Indianapolis News. 

How Should the Church Advertise?—(a) 
Rev. W. E. Barton, D.D., pastor First Congre- 
gational Church, Chicago; (b) Rev. Charles 
Van an pastor Methodist Church, Bush- 
neil, Ill. 

How to Build an Actual Advertising Pro- 
gram for Your Church—Mr. W. N. Bayless, 
care of Powers-House Co., Cleveland. 

\ Correspondence Course in Religious Pub- 
licity—Dr. Charles A. McAlpine, Church Serv- 
ice, Inc., 1 Madison avenue, New York. 

Tuespay AFTERNOON 

The Best Mediums for Church 
of E. Eliot, Christian Church, 

Should Churches Use Billboards?—J. H. 
Brinkmeyer, 2920 Olive street, president Pos- 
ter Advertising Association of America. 

Direct by Mail Methods for Church Ad- 
vertising—Robert E. Ramsay, editor of Reflec- 
yone printed by Jas. F. Newcomb Co., New 

York; direct by mail RB. , 

Getting Results from Church 
Rev. P. B, Hill, D.D., Ph. D., First Presby- 
terian Church, San Antonio, Tex. 

How Advertising Helped Build a_ Bible 
Class—Merle Sidener, of Sidener-Van Riper 
Co., Indianapolis, Ind. 

Night 


Securing a Sunday 
McClure, director of publicity, 
Chicago. 


advertising manager, 
Carroll, advertising 





Advertising— 
Kansas City, 


Advertising— 


Audience—W,. F. 
American Bond 
and Mortgage Co., 
uessons from the Church Advertising Exhibit 
—Rev. F. H. Case, assistant editor Epworth 
Herald, Chicago. 





COMMUNITY ADVERTISING 
DEPARTMENT 











Gold Room, Wisconsin Hotel 
Monpay AFTERNOON 


\ddress_ by the President—Charles F. 
field, St. Louis, Mo. 


Report of secretary-treasurer—A. W. Mce- 


Hat- 


Keand, Terre Haute, Ind. . 
_ Appropriations by Municipalities for Adver- 
tising—N. Buckner, secretary, Asheville, N. C., 


Chamber of Commerce. 

Jiscussion. 

Dinner and Luncheon Clubs and Their Ef- 
fect Upon and Relation to Chambers of Com- 
merce and Commercial Clubs, etc.—Don. E. 
Mowry, president, Wisconsin Association of 
Commercial Secretaries and secretary of Madi- 
son Chamber of Commerce. 

Discussion. 

Tourist and Auto Camps as a Community 
\sset and Advertising Medium—Harry N. Bur- 
hans, executive secretary, Denver Tourist and 
Publicity Bureau, 


TvuEspay MorninG 


The Noesho or Golden Rule, Gurney Lowe, 





The Same—lIts Relation to the Railroads, by 
|. M. Mallory, industrial agent, Central of 
Georgia Railway, Savannah, Ga.; Luther D. 
Fuller, chief agricultural agent. Erie R. 
Jamestown, N. Y.; W. H. Hill, industrial 
commissioner, New York Central Lines, Chi 
cago; W. C. Byers, director, Agricultural Ba- 
reau, Pennsylvania State Chamber of Com 
nerce 


Harrisburg, Pa. 
The Same—J. W. Pierce, Advertising Club, 
The Neosho Plan in 


Dixie—Lee S. Trimble, 
secretary, 3 


Advertising Club, Carrollton, Ga. 


G. G. Foskett, Clarksville (Tenn.) Advertis- 
ng Club; Willard E. Crandall, secretary, Ad- 
vertising Club, West Branch, Mich.; L. E. 
Mitchell, president, Neosho (Mo.) Ac ivertising 
Club. 

Subject: Rural Meetings Feature of Neosho 
Plan. 

Tvespay Noon 
Luncheon, Wisconsin Hotel 

Charles F. Hatfield, chairman. 

William George Bruce, toastmaster, who will 
speak on Community Development, past presi- 
dent, Wisconsin Manufacturers’ Association. 


Address by Prof. P. H. Hibbard, Department 
of Economics, University of Wisconsin, Madi- 
son. _ Subject: “Inter-Relationship of Town 
and Country Life.” 

TvueEspay AFTERNOON 

The Way to Meet Competition Is to Meet 
It. Do the Job Better. What St. Louis Has 
Done You Can Do—Edward T. Hall, president, 
Advertising Club of St. Louis, Mo. 

Do Large Conventions Pay?- 
land, secretary, Bureau of 


-Frank Cleve- 
Conventions and 





ore 























Publicity, Milwaukee Association of Commerce, 
Trade ‘Territory vs. National Community 
nn Edgar Gengenbach, St. uis 
ber of Commerce. . 
an We Standardize City Statistics so as 
to Make Compari Accurate?—M. A. Tan- 
cock, vice-president 
DIRECT MAIL ADVERTISING 
ASSOCIATION 
Public Museum 
loseph Meadon, presiding 
Monpay AFTERNOON 
“A Dummy Rehearsal’—John H. Clayton, 
Buckley, Dement & Co., Chicago. — _ ‘ 
The Place of Direct Mail Advertising in the 
Sales Program—W. | Hencke, advertising 
Rothschild Bros. Hat Co., St. Louis, 


manager, 
Mo 


Research in Planning a 
Eastman, R. O. 


The Importance of 
Direct Mail Campaign—R. O. 
Eastman, Inc., Cleveland. 

TuEsDAY MoRNING 
John Howie Wright, presiding 


How Two Cent Salesmen Win Million Dollar 
Markets—Capt. John W. Gorby, director of 
Research, Cyclone Fence Company, Wauke- 
gan, Ill. 


Analyzing Prospects Direct by Mail—William 


a Kibby, Irving National Bank, New 
vork 
Retail Sales People and Point of Sale— 
Charles S. Wiggins, Wiggins Systems, Ltd., 
Winnipeg, Man. 
Tvuespay AFTERNOON 


Louis Balsam, presiding 

Men vg. Rules—Charles R, Wiers, De Long 
Hook & Eye Co., Philadelphia. 

Questions from the floor. 

Some Pr actical Aspects of Successful Direct 
Mail Y. Presely, Harvard 
Economics Bureau, Harvard University. 

Questions from the floor. 

Co-Ordinated Localized 
Consumer—H. E. Erickson, 
Chicago. 

Questions from the floor. 

The Postage Stamp as a 
Stanly Twist, advertising 
Twist, Inc., Chicago, 





Dealer to 
Cusack Co., 


Selling 
Thos. 


Junior Salesman— 
manager, Stanly 





FINANCIAL ADVERTISERS’ 
ASSOCIATION 











Juneau Hall 


Monpay AFTERNOON 
Outline of scope of discussion—Chairman 
Program Committee, A. D. Welton, publicity 
manager, Continental & Commercial National 


Bank, Chicago. 
Relation ot A 


vertising to the Organization 
and to the New Nv. 


Susiness ] Jepartment—W. 


Douglas, vice-president, Bank of Italy, San 

Francisco. : 
Institutional Advertising Considered in Re- 

lation to Its Influence on Departments—F. W 


Ellsworth, Bank & 


Trust Company, 


vice-president, Hibernian 
New Orleans. 
Forms oF ADVERTISING CONSIDERED IN RELATION 
To Each OTHER 
Newspapers and Magazines—Edwin Bird Wil- 
son, Edwin Bird Wilson, Inc., New York. ; 
Booklets, Folders, Novelties, Direct by Mail 
—Carlton E. Matson, vice-president the Hen- 


ton Company. : : 
Outdoor, Window Displays and Car (€ ards - 
Paul H. Hardesty, publicity manager, Union 


Trust Co., Chicago. x 
Direct Personal Solicitation—Fred M. Staker, 
manager Publicity Department, Commerce Trust 


Co., Kansas City, Mo. 
Tvuespay MornincG 
What the Advertising Man Should Know— 
Benjamin Bills, director of sales, American 


Bond & Mortgage Co., Chicago. 

General Trust Advertising—Educating the 
Public and the Capacity of the Public to Un- 
derstand—H. M. Morgan, assistant vice-presi- 
dent, St. Louis Union Trust Co., St. Louis, Mo. 

Copy, Form, Ilustration—E. L, Colegrove, 
ns Department, Union Trust Co., Cleve- 

nd 


“Wills and Lawyers—Samuel Witting, New 
Business Department, Continental & Commer- 
cial Trust & a a Bank, Chicago. 

Investment Value of Persistent Trust <Ad- 
vertising—Alfred C. Flather, assistant to _presi- 
dent, American Security & Trust Co., Wash- 
ington, D. C. 

Incidents of the Reach and Influence of Trust 
Advertising—Clinton F. Berry, advertising 
manager, Union Trust Company, Detroit. 

What the Advertising Man Should 
Herbert B. Mulford, advertising 
Ames, Emerich & Co., Chicago. 

Formal Notices of Security Issues- 
cate Advertising—Form, Copy and _ Possible 
Improvement—H. G. Hodapp, manager of pub- 
licity, Wells-Dickey Company, Minneapolis. 

Do Investment Bankers Owe the Public the 
Duty of Warning or Educating Against Fraud 

Roy S. Osgood, vice-president, First Trust 
& Savings Bank, Chicago. 


Know 
manager, 


Svyndi- 

















Should a Savings Bank Have an Investment 
Department—Relations Between Savings and 
Investment—R. P. Hammond, advertising man- 
ager, Second Ward Securities Co., Milwaukee. 

Influence of Publishers on Investment Ad- 
vertising: Financial Departments of Maga- 
zines and The: ir Relation to Advertising—Edgar 
G. Griswell, manager, Investment Department, 

he ¢ . New York, 

Advi Financial Editors on Investments 
— Frank Bennett, Jr., editor, United States 
Investors n. 





Editor & Publisher for 








TUESDAY AFTERNOON 

ig’ the Advertising Man Should Know— 
F, W. Gehle, publicity manager, The Mechanics 
& Metals National Bank, New York. 

News Relations of Business Situations and 
Conditions to Advertising—Walter S. Green- 
ough, assistant to president, Fletcher Savings 
& Trust Company, Indianapolis. 





Service in Support of 
Golde, advertising manager, 
Trust Company, Chic Ye 
_ Good Will Advertising and Nuisance Adver- 
tising—Guy W. Cooke, advertising manager, 
First National Bank, Chicago. 

What Should Not Be Told—C. H. Hander- 
son, publicity manager, Union Trust Company, 
Cleveland. 

Small Checking Accounts—Their Value and 
Desirability—Walter Distelhorst, assistant 
manager, Commercial Service Department, First 
Wisconsin National Bank, Milwaukee. 
_ Report of Committee on Amendments to the 
Constitution. 

Report of Committee on Resolutions. 

Report of Nominating Committee. 


Advertising—Carl 
Merchants Loan & 








ADVERTISING SPECIALTY 
ASSOCIATION 











Market Hall, Municipal Auditorium 


Monpay AFTERNOON 


The Place of Advertising Specialties in Na- 
tional and Local Advertising Campaigns— 
Harry Tipper, Automotive Industry, New York] 

Cloth Specialties as Used in  Advertising— 
E. B. Danson, president, The Kemper-Thomas 
Company, Cincinnati. 

Celluloid ag Used by 

-Also Dealer Helps—S. S. Hewitt, Chicago 
Manager, The W hitehead & Hoag Co.’ 

rt Calendars in Business Philo D. Clark, 
president, The Kenyon Co., Des Moines. 

Advertising Specialties Made of Paper— 
Harry G. Huse, advertising manager, Brown 
& Bigelow, St. Paul. 

Advertising Signs and Their Uses—Charles 
R. Frederickson, president, The American Art 
Works, Coshocton, Ohio. 

The Value of Advertising Specialties in 
Connection With Other Mediums—R. R. Shu- 
man, president, Shuman-Haws Advertising Co., 
Chicago. 

3usiness Calendars, the Indoor Billboard— 

R. Gerlach, president, The Gerlach-Barklow 
Company, Joliet, q 

Leather Specialties for Banks—C. 
president, Red Wing 
Wing, Minn. 

Metal Specialties Used in the Automobile, 
Hardware, Implement and Oil Industries—J. 
B. Short, general sales manager, Whitehead & 
Hoag Company,, Newark, N. 

Thermometers as an Advertising Medium— 


Manufacturers 


S. Sultzer, 
Advertising Co., Red 


Chas. C. Petersen, president, Advertising Nov- 
elty Co., Chicago. 

Specialties Used by the International Shoe 
Company and How They ere Used—Bert 


Jarnett, 
Mo. 


International Shoe Company, St. Louis, 


TurespaAy AFTERNOON 
This meeting is for discussion of reorganization 
plans. No formal program, 





NATIONAL ASSOCIATION OF 
NEWSPAPER EXECUTIVES 











Kilbourn Hall, 

Joint session 
of the 4 A’s. 
News. 

Joint session of agency men members of the 
4 A’s. M. E. Foster, Houston Chronicle. 

Merchandising Service Division. B. L. Chap- 
man, New York World. 

Local display advertising session. 
Burbach, St. Louis Post Dispatch, 

Classified advertising session. 
ner, Chicago Daily News. 

Closing session, including election of officers. 
A. L. Shuman, president N. A. N. E 


Municipal Auditorium 
with agency men not members 
Frank T. Carroll of Indianapolis 


Geo, M. 
J. Bough- 





NATIONAL ASSOCIATION 
LITHOGRAPHERS 


OF 











TvuEsDAY MORNING 


Directors Room 

Aims and Achievements—Earl H. 
Macoy, President National Association of Em- 
ploying Lithographers. 

Relation of the Lithographic Industry to the 
Advertising - rofession— Maurice Saunders, 
managing director, National Association of 
Employing Lithographers. 

The Tariff and How Importations 
Lithographing Industry—George Meyercord, 
president, The Meyercord Company and past 
president Illinois Manufacturers’ Association. 

Dealer Advertising and What the Lithogra- 
phers Could Do to Help Increase Its Value— 


Association 


Affect the 


William Laughlin, advertising manager, Armour 
& Company, Chicago. 
Turespay AFTERNOON 
Poster Advertising and What the Lithogra- 
phers Could Do to Help Increase Its Value— 
M. F. Reddington, vice-president, Poster Ad- 


vertising Company, Inc. 
How Market Analysis Increases the Value of 
\dvertising—R. O. Eastman, research expert. 
Direct By Mail Advertising—John H, Clay- 
n, chairman Direct Advertising Department, 
ssi a m of Commerce, Buckley, 
Dement & Com , Chicago. 


Chicago 


May 20, 1922 


The Psychology of Color—Prof. W. D. 
Campbell, Department of Art, Board of Educa- 
tion, Columbus, Ohio, 

The Package and Label as an Advertising 
Factor 





POSTER ADVERTISING 
DEPARTMENT 











Continuation School 
Monpay, June 12 
There will be no meeting of the Poster De- 
partment at this session. It is recommended 
that those attending visit other Departmental 
Meetings of that day. 
Tvuespay, June 13 
Meeting of the Poster Advertising Depart- 
ment for the discussion of Poster Advertising 
problems and reports on other Departmental 
Meetings attended by the members. Members 
of the Poster Advertising Association and their 
guests are urged to be present at this meeting. 


Tuespay, June 13 

Mr. J. H. Brinkmeyer, St. Louis, president 
of the Poster Advertising Association, Inc., 
presiding. 

The three Essentials of Modern Business— 
S. N. Holliday, Poster Advertising Company of 
New York. 

Consideration of a National Advertiser in 
Developing Sales by a New Medium. 

Coordination of Advertising Media—William 
Laughlin, advertising manager, Armour & 
a gg, 

Necessity of Specialized Knowledge in 


The 

Poster Advertising—K. Fulton, president 
Poster Advertising Company. Inc. 

Cooperative Marketing of Pacific Coast 


Products—J. A. Brogdon, Chicago. 

Cooperative Marketing in Northern Europe— 
T. O. Klath, United States Foreign Trade 
Commissioner, Copenhagen. 

Economical Marketing—John Sullivan, secre- 
tary Association of National Advertisers. 

How to Build Posters That Sell Merchandise 
—M. F. Reddington, vice-president Poster Ad 
vertising Company. 

Community Advertising—E. Allen 
Poster Advertising Association. 


Frost, 





CONFERENCE OF ASSOCIATED 
JUNIOR ADVERTISING CLUBS 











Public Library 
Monpay AFTERNOON 

Inspirational talk on the Junior Movement— 
Lou E. Holland, vice-president, A. A. C. of W. 

Minutes of Atlanta Meeting. 

President's Report. 

Report of activities from each club. 

Appointment of Committee on Credentials. 

Appointment of Nominating Committee. 

Report of Constitution and By-Laws Com- 
mittee. 

Open forum. 

TuEspAY MorNING 

Advertising’s History, Development and Pos- 
sibilities as a Career—James O’Shaughnessy. 
Executive secretary, American Association of 
Advertising Agencies. 

\rvertising’s Place in Business Today—J. A. 
Hall, Educational director, A. A. C. of Vv. 

How Advertising Agents are Helping Amer- 
ican Business to Hold Leadership—Mr. Mac 
Martin Advertising Agency, Minneapolis, Minn. 

The Machinery of Advertising—Joseph A 
aaa D’Arcy Advertising Co., St. Louis, 
MO 

Tuespay AFTERNOON 

Advertising and Salesmanship—A. D. Mac- 
Lachlan, advertising manager, Square D Switch 
Co., Detroit. 

Looking Into the Future—Ernest C. Harri- 
a president, Columbus (Ohio) Advertising 
Club. 

Report of Nominating Committee. 

Election of Officers, 

Appointments of Committees, 
plans for coming year. 


reports and 





CONFERENCE OF ADVERTISING 
CLUB SECRETARIES 








Club Room—Hotel Pfister 
INDUSTRIAL ADVERTISING CONFERENCE 


Hotel Pfister 


_ Chairman of the Conference—Keith J. Evans, 
Engineering Advertisers’ Assn., Chicago, Joseph 


T. Ryerson & Sons. 

Associate Chairman—W. A, Wolff, Technical 
Publicity Assn., New York, Western Electric 
Company. 

Monpay AFTERNOON 

Advertising as a Factor in 
Marketinge—W. W. Coleman, 
Buyers Company of Milwaukee. 

What the U. S. Department of Commerce is 
Doing to Aid Inter-Industrial Marketing—By 
F, M. Feiker, formerly assistant to Herbert 
Hoover, Secretary of Commerce. 

Cutting the Cost of Distribution, or Market- 
ing and Its Relation to Industrial Development 
—By Sydney Anderson, Congressman from 
Minnesota. 

Advertising in Its Relations to the Four 
Points of Contact in Industry—By Bennett 
Chapple, director of publicity, American Rolling 
Mills, Middletown, Ohio. 

Exhibit. 

In connection with the Industrial Advertising 
Conference there will be an exhibit of advertis- 
ing showing effective methods of mass-selling 
to inter-industrial markets. The ex iibit, which 


Inter-Industrial 
president, the 





will be in the room where the Conference is 
held, will be prepared by members of the En. 
gineering Advertisers’ Association and the 
Technical Publicity Association. 
Tuespay MorNING 
Selling the Professional man in Industry— 
>. McQuiston, manager, Department of 
Publicity Westinghouse Electric and Manufac. 
turing Co., Pittsburgh. 
a Markets for Raw Materials—By 


H. Colin Campbell, manager of Publicity 
Bureau, Portland Cement Association, Chicago, 
Raw materials constitute one of the main 


divisions of products which are sold to industry, 
Mr. Campbell will deal particularly with the 
methods of developing new markets for raw 
materials which enter into industrial construe. 


tion or become a part of the manufacturer's 
finished product. : 
He will compare various methods of culti- 


vating and expanding markets and will brin, 
out the methods used by the more far- sighted 


corporations. He will also take up the fune- 
tions of associations in expanding industrial 
markets. 

Putting Ideas Into Industrial Advertising— 


By Morris W. Lee, vice-president of Frank D, 
Chase, Inc., Chicago. 
TvuEspay AFTERNOON 

Round Table Discussion of Advertising in 
Its Relation to Inter-Industrial Marketing. 

General Subject: “How To Do It 

How may we apply the ideas and suggestions 
of the principal speakers on the program? How 
may we use advertising to increase sales? How 
may we increase the effectiveness of industrial 
advertising? How may we cooperate to make 
industrial advertising better 

Specific Suggestions Which Have Been Sug- 
gested for Discussion. 

Problems of the Industrial Advertising Man- 
ager: The appropriation, organizing the depart- 
ment, building the plan, etc. 

Effective Use of Mass- Selling Media: In- 
dustrial publications, popular magazines cata- 
logs, direct mail house organs, newspapers, mo- 
tion pictures, billboards, etc. 

Best Methods of Checking Results. 

Opportunity for the Advertising Agency in 
the Industrial Field. 

Building Foreign Markets 


Industrial 
Products. 


for 





NATIONAL ASSOCIATION OF 
TEACHERS OF ADVERTISING 











Conference 
(Meeting place to be supplied at hotel) 
Tvespay Noon 
LUNCHEON 
1—A _ chart method of 
Leader, Mr. E. M. 
consin, 
2—Methods of conducting a 
paper advertising—Leader, Pro 
Barnes, University of Chicago. 
3—The collection of cases for teaching adver- 
tising campaigns—Report of Joint Committee 
of Western Council of American Association of 
Advertising Agencies and National Association 
of Advertising Teachers. 
Leader, Mr. Mason Warner, 
Co., Chicago; Prof. E. H. 
of Wisconsin. 


media— 


of Wis- 


teaching 
Fisher, University 


course in news- 
f { 


r, Snitzler, Warner 
Gardner, University 





STUDENT ADVERTISING 
ORGANIZATION CONFERENCE 








Marquette University 
Joe B. Hosmer, Conference Chairman 
Monpay AFTERNOON 
A Round Table discussion of 
Advertising Do for the University?” under the 
leadership of Irl. W. Brown, president Student 
Body, University of Missouri. 


“What Can 





VIGILANCE CONFERENCE 











Plankinton Hotel 


Monpay AFTERNOON 


Open to all interested in the details of organ- 
ization and operation of the Truth-in-Advertis- 
ing movement. 


TuespaAY Morninc 
_Meeting of the National Better Business 
Commission, open to Better Business Commis- 


sion managers and secretaries and to members 
of local Bureaus and Commissions. 


AND TUESDAY AFTERNOON 





WOMEN’S ADVERTISING 
CONFERENCE 











Wisconsin Club 
Monpay AFTERNOON 


Luncheon at 12.30 in the garden of the Wis- 
consin Club for all women members of the A. 
A. C. of W. 

Welcome to 


Milwaukee—Miss Ethel B. 


Scully, vice-president, Women’s Advertising 
( lub of Milwaukee, 
loastmistress, Mrs. Edna J. Dunlop, presi- 


dent Women’s ‘Advertising Club of Milwaukee. 
Opening remarks by Miss Mary H. Wheat, 
chairman, Women’s Conference. 

\c ivertising by Word of Mouth—Mrs. George 
Gellhorn, St. Louis, Mo. 
Reports of Various 
lubs, club presidents. 

(Continued on 


Women’s Advertising 


fage 23) 
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TRUE FREEDOM OF PEOPLE DEPENDENT 
ON FREE PRESS, SAYS CHURCHILL 





British Secretary of State for Colonies Asserts in London Speech 
That Right to Criticize Must Never Be 
Taken Away 





By Hersert C. 


(Special to 


of AM all for a free the freer 

the better, but it must be a free 
press in a country which has a tree Par- 
liament and a free platiorm. These 
three great methods and modes of public 
opinion are all complementary and inter- 
dependent,” 

That is what Winston Churchill, Sec- 
retary of State for Colonies, told the 
London Press Club a few days ago in 
the course of somé remarks on the rela- 
tions between politicians and the press. 
He also gave some interesting details of 
his own early career as a journalist, and 
said he felt every right to style himself 
such, for at the age of twenty, although 
he had the advantage of “inheriting his 
father’s friends,” it was to journalism 
that he turned to provide for the vulgar 
necessities of existence. It was from 
that source that he acquired the sinews 
of war that enabled him to enter the 
House of Commons, and he described 
himself as a journalist when he did so. 

“Now,” he added, “the relations be- 
tween politicians and the press are of a 
very delicate description. There is no 
doubt at all that the politicians and the 
= have many varied relationships, but 

I do think that upon the whole, as events 
have moved in the last few years, poli- 
ticians are getting a bit of their own 
back.” 

Speaking of the trials of the press dur- 
ing the war, Mr, Churchill said their his- 
tory in that period was a striking one. 
In the beginning they rg did not ex- 
ist. The brass hats said, “How dare you 
speak about the war. This is our war.” 
They said, “Use a word of indiscretion 
and you will be shot.” But when the 
great military and naval experts and 
geniuses had found there were a good 


press, 


many more things on the continent of 
Europe and outside it than they had 
learned about at their staff colleges, then 


gradually the press began to come back 
into its own, and from that moment it 
marched from victory to victory. It 
dominated the counsels of government; 
it made and unmade ministries; it blasted 
or boosted, or, rather established reputa- 
tions of public men—all that until there 
was no doubt that at a certain period it 
exerted a power in England beyond what 
was its proper function in the State. 

Given enough of the sword, the pen 
was bound to establish its ascendency. 
Since the firing had stopped, there was 
no doubt whatever we had got back to- 
wards the normal balance of things, 
“and,” added Mr, Churchill, “we politi- 
cians feel on the whole that it is for us 
to make the policy—you don’t mind my 
saying that—and it is for you to criticize 
it or approve of it.” 

Comparing the press of Great Britain 
with the journalism of other lands, he 
said that if any detached observer came 
to England, he would very soon detest 
the enormous gulf which separated the 
British press and the press of every 
other country, according to its measure, 
by one great fact—its treatment of every- 
thing connected with the private life of 
public people. There was no country in 
the world where there were certain rules 
which were never broken, and they con- 
stituted one of the under-pillars of our 
civilization. The press as a vast imple- 
ment of our social life stood at a higher 
level in this country than in any in the 
world. 

“By all means let there be the greatest 
vigor of criticism.” continued Mr. 
Churchill, “so long as it is intermingled, 
as it is in ninety-nine cases out of a hun- 
dred, with the fair play which is the spirit 
of British life.” 

Speaking of the commercial activities 
of the press in England, he expressed his 
astonishment “as a member of the gen- 


R1pouT, 
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eral public, at the extreme dance of de- 
lirium into which some of our most im- 
portant organs of newspaper authority 
had been whirled. No sooner had they 
got clear of the paper famine than they 
fell into the insurance orgy. He was 
told there were four or five of the most 
active organs of the press which at the 
present moment were distributing gratui- 
tously to the general public something 
between forty and seventy thousand 
pounds a year in curing people of 
measles, smoking chimneys, and all the 
rest of ills to which human flesh could 
possibly be heir. 


“IT am much obliged,” said the Secre- 


tary for the Colonies. “I am a practical 
man. I took my scissors and cut out of 
every newspaper that I subscribe to, 


every coupon. and now all I have got to 
do is to wait for ,Something to happen 
and they will pay.” 


JOPLIN GLOBE BUYS NEWS-HERALD 





Morning and Evening Papers to Use 
Globe Plant 


The Joplin (Mo.) News-Herald, 
evening, has been sold to the Joplin 
Globe, morning. Both papers will be 
published from the Globe plant. The 
Sunday edition of the News-Herald 
will be discontinued and in its place 
there will be a Saturday edition of the 
News-Herald. 

The subscription price of the News- 
Herald will be reduced from 15 cents to 
10 cents a week, the Globe will drop 
from 15 cents to 13 cents, and both 
papers will be sold for 20 cents. 

The entire staff of the News-Herald 
will remain with the paper. oss 
Burns, secretary and manager of the 
Globe, will also have charge of the 
News-Herald. P. E. Burton, manager 
of the News-Herald, is as yet undecided 
as to whether he will remain with the 
paper or return to newspaper work in 
the East. 

Harwell & Cannon, New York, nego- 
tiated the merger. 


Dinner in Honor of W. H. Johns 


William H. Johns, president of the 
George Batten Company, Inc., of New 
York, was guest of honor at a dinner at 
the Waldorf-Astoria May 15th given in 
honor of the 30th anniversary of Mr. 
Johns’ association with the George Bat- 
ten Company. The 250 fellow employees 
of Mr. Johns were hosts on this occasion, 
and the only guests were A. W. Brickson, 
president of the American Association 
of Advertising Agencies, and James 
O’Shaughnessy, executive secretary of the 
Association and Mrs. O’Shaughnessy. 
Howard W. Dickinson, vice-president of 
the George Batten Company was toast- 
master and the speakers were A. W. Er- 
ickson, James O’Shaughnessy, Starling 
H. Busser, vice-president of the Batten 
Company, and C. J. Babcock, a director 
of the company. During the evening, 
Mr. Johns was presented with a chro- 
nometer for his newly fitted yacht “Wel- 
come” and a beautiful leather-bound sou- 
venir of the occasion, both from the 
personnel of the company. The company 
presented Mr. Johns with a marine paint- 
ing by Eric Hudson. 

Crandall Keeps Vancouver Interest 

(By Telegraph to Evitor & PusttsHer) 

MontTreaL, May 18.—C. F. Crandall 
declared this morning that he has not 


disposed of his interest in the Van- 
couver (B. C.) World. It was re- 
ported last week that he had sold a 
part of his interest and would devote 


his time to other of his enterprises. 


May 20, 


C.W.N.A. MAY BROADEN 
ITS SCOPE 


Foreign Language, Religious and Weekly 
Issues of Dailies Want Admission 
—Over 400 Expected at 
Ottawa June 8-9 


Arrangements for this year’s annual 
convention of the Canadian Weekly 
Newspapers’ Association are now prac- 


tically complete and an excellent pro- 
gram of instruction and entertainment 
has been prepared. The meeting takes 


place at Ottawa on June 8 and Y, with 
the Chateau Laurier as headquarters. 
Manager E. Roy Sayles expects an at- 
tendance of at least four hundred. 

The Premier of Canada, Hon. W. L. 
Mackenzie King, hopes to be present 
at the opening session. Rt. Hon. Ar- 
thur Meighen, conservative leader, and 
Hon. T. A. Crerar, agrarian leader, 
have also accepted invitations to be 
present. An honored guest will be J. C. 
Brimblecom, Newton, Mass., president 
of the National Editorial Association of 
the United States. Another expected 
visitor is Sir Campbell Stuart, mana- 
ging editor of the London Times. 

Addresses will be delivered by 
following :— 

J. Murray Gibbon, president of the 
Canadian Authors’ Association on “Can- 
adian Literature.” 

S. N. Wynn, publisher 
(Sask.) Enterprise, on 
Weekly Newspaper.” 

Miss M. Pennell, Gibbons 
ing Agency, Toronto, on 


the 


Yorktown 
“Building Up a 


Advertis- 
“How to Co- 


-operate with the Agencies to Secure Na- 


tional Advertising.” 
Fred Cook, chairman of advisory com- 
mittee on Government Publications, Ot- 


tawa, on the work of the committee. 
L. Lewis, vice-chairman for Can- 
ada of the United Typothete, on 


“Standardization.” 
after the technical 
vention. 

Henri Renault, Beauceville, 
“What the country 
from his 
papers.” 

W. J. Dunlop, manager of Extension 
Department of University of Toronto, 
on “Short Courses for Journalists.” 

R. B. Morley, secretary Ontario Ac- 
cident Prevention Association, on “Safe- 
ty in Printing Plants.” 

The presidents of the Association of 
Canadian Advertisers and the Associa- 
tion gf Canadian Advertising Agents 
will be present to give their views on 
the commission question. 

The president of the Association, V. 
C. French, Wetaskiwin Times, will pre- 
side and a question drawer will be con- 
oe by Lorne Eedy, St. Mary’s Jour- 
na 

While the butiness sessions are in 
progress, the ladies will be entertained 
by the Ottawa Women’s Press Club 
and will be shown the sights of the Can- 
adian capital. The whole party will 
visit Rideau Hall, the residence of the 
Gelaae General, on the afternoon of 
the first day and will have tea there. 
In the evening a ball will take place 
at the Chateau Laurier. The second 
day’s program includes an auto drive 
around the city as guests of the cor- 
poration, concluding with luncheon at 
the Experimental Farm. At night, those 
who wish to make the trip, will go by 
train to Montreal where the following 
day will be spent in sightseeing. 

It is not anticipated that any specially 
controversial questions will come up for 
settlement. The sessions will be devoted 
mainly to the dissemination of informa- 
tion through addresses. The board of 
directors will probably have some prob- 
lems to solve. One question that is 
looming up is the extension of mem- 
bership qualifications so that certain 
publications, now without any pront 
tion home, may be taken in. These in- 
clude. for instance, foreign hneael 
weeklies, religious weeklies and _ the 
weekly editions of daily papers. many of 
which are anxious to come in. Some 
recommendation with regard to these 


Mr. Lewis will look 
work of the con- 


Que., on 
merchant expects 
advertising in local news- 
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publications may possibly be presented. 

Another question relates to the charge 
for political advertising, about which 
quite a controversy raged last year. 
Some papers have been charging a rate 
double the wate commercial rate and 
exception has been taken to this. The 
directors will recommend, as a standard 
of practice, the commercial rate plus 25 
per cent. 


SUNDAY FIGHT IN VICTORIA 
Police and Lord’s wo Dew Alliance Seek 


to Prevent Sale of Papers 


News from Genoa and Ireland has been 
subordinated in Victoria (B. C.) papers 
lately to stories dealing with the Sunday 
closing controversy, which will be the 
main issue at a plebiscite soon. The 
present police commission of Victoria is 
striving to enforce the Dominion Lord’s 
Day Act literally for the first time in 
several years. One of the results of this 
enforcement has been the closing of all 
news-stands on Sundays. An “Anti-Blue 
Sunday League” has been organized to 
oppose the police commission's policy, 
which claims to be merely enforcing a 
Federal statute. The Lord’s Day Alli- 
ance is making Victoria the battleground 
to settle the question for the whole of 
Canada and the campaign has developed 
considerable bitterness on both sides. 

The Seattle Times and Post-Intelli- 
gencer, which have enjoyed a consider- 
able business in Victoria on Sundays, are 
now issuing early editions, reaching Vic- 
toria on Saturday, containing most of 
the Sunday features. 





ZINC MEN TO ADVERTISE 





Institute to Tax Output to Tell Con- 
sumers of Its Roofing Merits 


St. Lovuts, May 15.—The American 
Zinc Institute, meeting here last week, 
adopted the report of its publicity com- 
mittee, that a contribution of 5 cents a 
ton on slab zinc and 1% cents to 2% 
cents on concentrates be asked from all 
members as a fund to advertise the 
merits of zinc roofing to architects, con- 
tractors and the public. 

Since the war there has been a falling 
off in the demand for zinc, and the in- 
stitute feels that new uses miust be 
found for this material. Eugene H. 
Wolff of the Illinois Zinc Company, 


Peru, Ill., is president of the Institute, 
and Stephen S. Tuthill, New York, is 
secretary. The chairman of the Pub- 


licity Committee is Edward S. Gellatly, 
280 Broadway, New York. 





Dismiss Suit Against Knoxville News 


(By Telegraph to Epvitor & PustisHER) 
Kwoxvitte, Tenn., May 16.—A $23,- 
000 libel suit filed by Robert W. Find- 
ley, lumberman, against the Knoxville 
News has been ordered stricken from the 
docket by Judge Huffnaker of the cir- 
cuit court here, upon demurrer filed by 
the defense. The News in its demurrer 
set forth that Mr. Findley’s suit falsely 
alleged that the newspaper had accused 
him of committing a felony, in an article 
published January 27 relating to Mr. 
Findley’s speeding in his automobile. 
The News pointed out that speeding is 
not a felony, but a misdemeanor. It 
stated that reference to “fixing up the 
case in a squire’s court” did not refer 
to Findley, but to another person and 
that the words did not imply bribery 
of officials. The News further set. forth 
that the plaintiff extracted only such 
words- from its article as seemed preju- 
dicial to Findley, but did not quote 
the full article, which would have 
given its true purport. 








White Plains Reporter to Build 


The White Plains (N. Y.) Daily Re- 
porter has bought a site near its present 
location and will erect a 2-story and base- 
ment building 52 by 82 feet to be com- 
pleted before the end of the year. The 
entire building will be devoted to the 
use of the paper. In 1919 the Reporter 
was consolidated with the White Plains 
Argus and the White Plains Record. 
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TRADE CONVENTIONS GIVE LOCAL PAPER 
MANY MISSIONARY OPPORTUNITIES 





Special Editions and Competent Representation at Meetings 
Impress Dealers—Auditing of Agencies a Probable Hot 
Spot on Milwaukee Program of N. A. N. E. 





By RALPH PERRY 


NEWS SPAPERS can perform valu- 
able public services and at the 
same time create material goodwill and 
business for themselves, when conven- 
tions of the various trades or fraternal 
organizations meet in their city. This, 
of course, as a rule, is a problem of 
the larger newspaper, as except for very 
extraordinary occasions, state, county or 
national gatherings seek the larger cities 
for their meetings. 

At gatherings such as these, the news- 
paper representative has direct contact 
with the element which stands between 
the manufacturer, or agency, and the 
dealer. With a thousand or more deal- 
ers in various commodities in joint ses- 
sion, and the local newspaper repre- 
sented directly or indirectly in the 
gathering, it is up to the newspaper to 
make impression on that gathering as 
to the desirability of greater co-operation 
for the purpose of stimulating sales of 
the commodities handled by individual 
members of the association. 

Without dealer demand, 
not be the great expense of national 
newspaper advertising today. The fel- 
low who sells the goods over the coun- 
ter knows the medium through which 
customers are directed to his wares, 
without his personal spoken or printed 
word. He knows the difference between 
the commodity which is cleared from his 
shelves automatically and those which 
are moved by “give-a-way” sales. 

One new spaper makes it a point, when- 
ever there is a convention of any size in 
its city, to have adequate representation 
at all sessions. I do not mean editorial 
representation, but from the business of- 
fice. That representative meets and be- 
comes acquainted with every possible 
delegate. Shop is never talk directly, 
but in some manner attention is at- 
tracted to the possibilities of newspaper 
advertising. Sometimes this newspaper 
puts on a big special edition, including 
not only the advertising of local mer- 


there would 


chants carrying goods handled by the 
convention delegates, but special copy 
solicited from the manufacturer. Re- 


cently one newspaper put out a special 
edition that brought many thousands of 
dollars worth of business into its treas- 
ury. 

For the newspaper with dominant cir- 
culation, which goes into the far nooks 
and corners’ of reasonable territory, a 
newspaper with mail circulation which 
gives the advertiser not only publicity 
in the community in which the paper is 
published, but elsewhere, has something 
to offer. It is giving the advertiser dol- 
lar for dollar in results, creating good 
will with the dealers, who are so in- 
strumental in influencing manufacturer's 
advertising. It awakens dealers to the 
fact that on every commodity sold by 
them, a certain percentage of the cost 
is set aside for creating more sales, and 
that if they will ask they shall receive. 
Newspaper executives who are not tak- 
ing advantage of conditions such as these 
are not securing the maximum results 
for their papers. 

* * * 


THE program for the annual conven- 
tion of the National Association of 
Newspaper Executives has been com- 
pleted, and unless for any unforeseen 
circumstances, it will be carried out. It 
has been the purpose of chairmen in 
arranging their sections of the program 
to provide not less than two speakers 
wherever possible so that a major por- 
tion of each session will be devoted to 
discussion. It has been found from past 
experience that the discussions at these 
sessions have been most prolific of good. 
Headquarters of the will 
at Hotel Wisconsin. hall for 


association 


The 


he 





R. PERRY conducts in Epitor & 

PUBLISHER each week (under the 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 
pressed and contributions should be 
sent to the office of the president of 
the N. A. N, E., Star-Telegram, Ft. 
Worth, Tex. 











the meetings has not been announced, 
but it will certainly be ample in size to 
take care of the large attendance which 
is expected. 

Sessions will open probably at_ 9 
o'clock, Monday morning, June 9. The 
first session will be with advertising 
agencies not members of the A. A. A. A. 
Frank T. Carroll, advertising manager 
of the Indianapolis News, will preside. 


To date he has announced only one 
speaker, Oliver A. P. Clark, of Samson, 
Clark & Company, Ltd., London, Eng- 


land. Mr. Clark will bring a message 
to fellow workers in America of what 
is being done across the ocean. The 
questionnaire sent out recently by Mr. 
Carroll to members not affiliated with 
the A. A. A. A., indicates that there 
will be a large attendance at his session. 

The afternoon session, which will 
start at 2 o'clock, will be a joint session 
with members of the A. A. A. A. Mar- 
cellus F. Fester of the Houston 
Chronicle will preside. It is expected 
that this will be one of the busiest ses- 
sions, for both agency men and members 
have several matters to discuss. 

James O’Shaugnessy, secretary of the 
A. A. A. A., will be one of the speakers. 
His subject is unannounced for the rea- 
son that it will carry real “hot shot,” 
involving committments, not only of the 
gory themselves but of members of 
N. E. It is predicted that when 
Mic. erties gets through the 
round-table discussion will resemble the 
a@pening scenes around the international 
peace table. William H. Rankin is also 
down for a little talk on “If the A. B. 

Audits Newspapers, Why Not Audit 
the Newspaper Advertising Agencies?” 

Tuesday morning’s session will be 
given over to merchandising, with B. L. 
Chapman, of the New York World pre- 
siding. Of all the .topics which has 
commanded the attention of N. A. N. E. 
members the past year, this has probably 
been the most closely followed and the 
efforts of the association since its con- 
ception to curb the unwarranted de- 
mands of some agencies and advertisers 
for unusual co-operation, and the gentle 
hand of reproach which has been placed 
on the shoulders of some members who 
have forgotten that the function of a 
newspaper is to sell advertising and not 
give it away, will make this session a 
mighty important one. 

The battery of speakers lined up for 
this session includes Frank Hubbard of 
Barton Durstine & Osborn; Mr. Agnew 
of Henri, Hurst & McDonald and Tom 
Darlington of the San Antonio Express. 
While this session is supposedly limited 
to three hours, together with the round 
table discussion it is predicted that it 
will probably be the longest session of 
the series, as there is much * ‘static” in 
the air over merchandising and its prob- 
lems. 

The afternoon session will be for lo- 
cal display advertising discussion and 
will be presided over by George M. Bur- 
bach of the St. Louis Post-Dispatch. 
Two speakers are announced by Mr. 
Burbank, Rev. Christian F. Reisner, 
D.D., pastor of the Chelsea M. E. 


Church of New York, who will discuss 
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the problems of church advertising and 
E. E. Hardwick, advertising manager 
of the Wichita Eagle, who will unfold 
his “Full Copy Plan.” 

The Wednesday morning session will 
be given over to classified advertising. 
L. J. Boughner, of the Chicago Daily 
News will preside. Mr. Boughner has 
worked out a rather unusual and novel 
stunt which is expected to prove mighty 
interesting and instructive. He will 
conduct his session in true judicial man- 
ner, having with him a “jury” of 12 
classified advertising managers. Mr. 
Boughner_ will temporarily forsake his 
character as a director of classified ad- 
vertising and will act as judge of the 
classified court. Members will be ex- 
pected to propound to Judge Boughner 
classiied problems which they want 
solved. The judge in turn will call on 


his “hand-picked” jury to answer. Not 
only should there be lots of fun in this 
session but some invaluable material 
unearthed. 

Wednesday afternoon will conclude 
the sessions, with election of officers, 
reports, etc. President A. L. Shuman 


and the rest of the Texas delegation will 
leave Fort Worth on June 9. 


ADIO, with its unseen communi- 
cation and tale-telling waves trav- 
eling silently through the ether of the 
heavens is picking up messages these 


days, which the newspaper executive, 
snugly ensconsed in his busy business 
office, is not supposed to hear. With 


blinders on the front office of some ad- 
vertising agency, so the story goes, and 
the family entrance inthe rear wide open, 
it is not to be wondered at, that it is 
drifting to the newspapers that some 
agencies are splitting differentials in 
their mad rush for business. 

Newspaper executives have very often 
wondered in these days of progress that 
when an agency demands that a news- 
paper have its circulation audited, to 
see that so much paper is used, that 
certain bills for certain things should be 
so much, to correspond with other cer- 
tain things and a whole score of other 
certain things, why there might not legit- 
imately be 


found some sort of an or- 
ganization to audit agencies. The old 
“sauce for the goose is sauce for the 


gander” legend might well apply here as 
elsewhere. Executives are not intimat- 
ing that agencies are splitting deferen- 
tials, but they don’t just understand 
some of the jong wave lengths which 
break against their receiving sets. 
_Looking over the program for N. A. 
. E. convention, I notice that one 
speaker has for his topic something 
about auditing agencies. I haven’t seen 
his manuscript yet, but I'm sure going 
to be there and listen to the story. 
Down here in the south there are lots 


of perfectly good auditors idle—and thev 
need the job. 


Stone anid ‘Chines Golfers 


George E, Stone, of the Evening Post, 
had low net score of 60 in the May tour- 
nament of the Chicago Press Club over 
the Glenn Oak links. A. Darneiger, of 
the American, was second, with 65, and 
Donaldson E. Ewinger, of the Associ- 
ated Press, third, with 87. Two women 
journalists joined the golfers yesterday, 
Peg Derrough leading the twain with 
121, while Ione Quinby, a beginner, won 
the high net prize with 133. 





Circulati 1,774,519 Daily 
_ A Canadian advertiser’s annual, just 
issued in Montreal, states that the circu- 
lation of all Canadian daily newspapers 
combined now amounts to 1,774,519 
copies, an increase of 15,000 over last 
year. Newspaper circulation for many 
years kept pace with the growth of popu- 
lation until the outbreak of war caused 
suspensions and amalgamations. 
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Dayton Papers Have Early Edition 

The Dayton (Ohio) Daily News now 
has an edition on the street at 11 A. M. 
The Dayton Evening Herald recently 
started an early edition, on sale at 10:30 
\. M 


DOCTORS APPROVE ADS 
OF MEDICAL FEATS 


Stanley E. Gunnison tells Brooklyn, 
N. Y., Medical Society Publicity by 
Physicians Is Mortally Sound 
and Gets Applause 


“There is manifestly no moral reason 
why medical societies should not ad- 
vertise,” said Stanley E. Gunnison, the 
advertising agent of New York, speak- 
ing to members of the Kings County 
Medical Association of Brooklyn, N, Y, 
which is expected in the near future to 
adopt means of advertising feats of med- 
ical practice, “so 1 am compelled to be 
lieve that their reasons for not doing so 
are ethical.” 


The medical profession, the speaker 
said, has taken great strides. He held 
that the public should be apprised of the 
strides that is has taken. He showed 
how periodicals and newspepers, read by 
thousands in the country, are_ instru- 
mental in forming public opinion and 
how “the passive acquiescence of the 
medical protession in clinging to a false 
code of ethics was moving the profession 
rapidly toward the shoals. 

“Your decision to tell the citizens of 
your country the great story of medi- 
cine, to direct them, as only you are 
qualified to do, in a better way of living; 
to point out preventive as well as cura- 
tive measures, many mean the breaking 
of a precedent, but it will certainly mean 
your entering into the spirit of the 
larger, the more forceful and the more 
secure position to which you are entitled” 
—he continued. 

sut for the security of medicine, that 
it may become an increasingly potent 
force, making its influence felt on the 
life of the nation, ‘proclaim your cause 
throughout the land unto all the inhab- 
itants thereof.’ ” 

Applause as Mr. Gunnison finished 
showed the approval with which his sug- 
gestions had met on the part of the med- 
ical body. The discussion which fol- 
lowed appeared to express unanimity of 
opinion that the achievements of medi- 
cine should reach the public in some 
more graphic way than they have here- 
totore, 

One member of the association said 
that he believed the body would be tak- 
ing a step forward if a committee were 
appointed and recognized by publishers 
of the newspapers to pass upon the ac- 
curacy and the news value of stories 
about medical advances and achieve 
ments before they were published in the 
newspapers. 


A Newspaper for Office Folks 


A newspaper exclusively for the in- 
habitants of a big city office building has 
been begun at Boston by the Thurlow 
Advertising Service, an occupant of the 
Little building. The newspaper, —_ 
is a five-column, eight-page monthly, 
the Little Building Néws. Asa spell 
stunt, the first issue announces _ the 
launching of a contest to decide who is 
the fastest typist in the building. Harold 
A. Thurlow is publisher, Sands C. Chip 
man is editor, Ralph L. Rogers, former 
Boston newspaperman, is business mant- 


ager; Harry H. Stone is advertising 
manager, and J. F. Hanson is circulation 
manager. All are of the staff of the 


Thurlow agency. 


Burchiel Heads Town Criers 


Provipence, R. I., May 8—The an 
nual election of the Town Criers to- 
day resulted in the following selections: 
chief crier, Sam W. Burchiel; first 
deputy chief crier, Frederick W. Bliss; 
second deputy chief crier, H. Harold 
Price; scrivener, Roy S. Whittemore; 
funds holder, Benjamin M. Rawlings; 
bellman, Daniel S. Mahoney; trumpeter, 
D. Gus Schneider. The National Ad- 
visory Committee is headed by Elmer S. 
Horton, the Retail Advertising Com- 





mittee by Warren A. Pearson and Provi- 
dence 1936 Planners by Harry C. Burn 
am. 
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THE ST.LOUIS STAR 





GAINS ist APRI 





(DAILY ONLY) 


In Circulation 


The Star gained 6,007 Net Paid Daily 


Average, in April, 1922, over same month 
last year. 


In Local Advertising 


The Star gained 56,535 lines in April, 
1922, over same month last year. Both 
other St. Louis afternoon newspapers LOST. 


In Total Display Advertising 


The Star gained 52,974 lines in April, 
1922, over same month last year. Both 
other St. Louis afternoon neiwspapers LOST. 


In Total Paid Advertising 


The Star gained 25,419 lines in April, 
1922, over same month last year. Both 
other St. Louis afternoon newspapers LOST. 








Above comparisons refer to daily editions 


only, for the reason that the first edition of Average circulation of The Daily and Sun- 
The Sunday Star was not published until day Star for April, 1922, 109,607 net paid. 


June 26, 1921. 








National Advertising Representatives 


STORY, BROOKS & FINLEY 


New York Chicago Philadelphia Los Angeles San Francisco 


—don’t say “‘Paper’’—say “STAR” 


Mark Registered 
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FOUR-TRACK CLASSIFIED AD PROGRAM 
AT MILWAUKEE NEXT MONTH 





Trains of Thought at Close Headway on All—‘“‘Every Hour on 
the Hour” Will Be Read 200-Word Idea Reports— 
Cup Awarded for Best Accomplishments 





By C. L. PERKINS 


Execut Secretary, Association of Newspaper Classific \ rtising Managers 
bas @ DS to Milwaukee” is the slogan Tuespay, June 13—2 P. M 

of the classified advertising man- CONTACT WHEN THE ADVERTISER 
agers of the country. The third an- LOOKS FOR HIS ADVERTISEMENT. 
nual convention of the Association of Making the Well Arranged, Easily Read 
Newspaper Classified Advertising Man- Want-ad Page Increase the Newspaper’s 
agers will be held in Milwaukee, June 12, Revenue, by G. N. Gunderson, Baltimore 
13, 14 and 15. The number of reserva- News: Chairman Leer 
tions to date makes it certain that this Most Profitable Arrangement of Want-ads 


will be the largest meeting of the Asso- 
ciation. The following program, com- 
pletely covering the field and including 
many of the best classified managers of 
the country, insures the most successful 
meeting of the organization: 
Monpay, June 12—10 A. M. 

Assembly—Organization of Third Annual 
Convention of the Association of 
Classified Advertising Managers. 

Opening Address—-L. }. Boughner, President 
of the Association of Newspaper Classified 
Advertising Managers. Reports and recom 
mendations of officers and committees, and ap- 
pointments. 

Purpose and Outline of Program—by H. C. 
MacDonald, Cleveland Plain Dealer. 


Newspaper 


THE FOUR POINTS OF CONTACT. 

A newspaper comes in contact with practic 
ally every advertiser four times when he in 
serts a classified advertisement. 

1. When the advertisement is placed. 

2. When the advertiser looks in the paper 


for his advertisement. 
3. When he 


advertisement. 


gets results—replies—from the 


4. When he receives a bill and pays for 
his advertisement 
Each of these four points of contact must 


be as nearly perfect as is 
if the newspaper 
advertising. 


humanly 
is going to grow in classified 
It is the purpose of this program 
to cover each of these points so completely that 


possible 


every member will be enabled to create more 
advertising, reduce complaints, secure better 
results, and therefore more revenue for his 
publisher. 

Monpay, June 12—2 P. M. 


CONTACT 1.—WHEN THE ADVERTISER 
BUYS. 

Subject 1—How To Make The Transient 
Advertiser Buy, by Harry Gwaltney, Milwau- 
kee Journal, Chairman. 

xeneral round table 
on the following topics: 

Making Him Buy Through Newspaper Pro- 
motional Advertising, by C, L. Perkins, Chi- 
cago Herald & Examiner. 


discussion and papers 


Making Him Buy Through Bili Boards, by 
W. S. Broker, Milwaukee Sentinel. 
Making Him Buy Through Direct Mail, by 


John L. Irvin, Des Moines Register & Tribune. 
Making Him Buy Through Novelties and 
Premiums, by C. W. Nax, St. Louis Globe 
Democrat 
Making Him Buy By Telephone, by H. G. 
Barringer, Indianapolis News. 


Monpay, June 12—8 P. M. 
Informal discussion of classified 
ing problems by the members. 


advertis- 


Tvespay, June 13—10 A. M. 

Subject 2—How To Make The Professional 
Advertiser Buy, by R. E. Seiler, Los Angeles 
Examiner, Chairman. 

General round table discussion and papers on 
the following topics: 

Making Him Buy Through Salesmen—Forn 
of Contracts, Salaries, Contests.—by 
Naylor Rogers, Los Angeles Express. 

How To Increase His Lineage By Telephone, 


Bonuses, 


by H. J. Moehiman, Baltimore Sun. 
How To Make Him Buy Through Direct 
Mail Advertising, by M. J. A. McDonald, Oak 


land Tribune. 


Tvespay, June 

Luncheor 
tising n 
bination 
fording 


13—12 M 
meetings of the adver 


ianagers of morning, evening and con 


classified 


morning and evening newspapers, af 


each idividual group an opportunity 











to discuss the specific problems which pertain 
to their particul type of publication These 
meetings will be in charge of the following 
chairmer 

Morning Newspapers—W. W. Miller, New 
York imes Evening Newspapers—E. A 
Vincent, Minneapolis Journal. Morning and 


Evening Newspapers—P 

apolis Tribune 
Importance of Classified to a Newspaper, by 
James Wright Brown, Epitor & PusLisuer. 


M. Hughes, Minne- 





and Classifications To Create Increased Vol 





ume, by C. T. Hardin, Columbus Dispatcl 

Typography And Its Relation to the 
Cash Drawer, by E. T. Lockhart, Grand Rapids 
Press. 


Tuespay, June 13—4 P. 


Box—W. E. 
Chairman. 
innovation of 
will be a 
of the Association mn 
questions pertaining to cla 
its development. 
number of 
Questions 

At 


will be 


M. 
Question Macfarlane, Chic 
Tribune 

An 
tion 
ber 


this year’s annual ecnven 


question box where each mem- 


place 


specific 





any 

ified advertising or 
no limit to the 
questions which may be asked 

need not be signed 

o’clock esday 





There is 





four afternoon the 
will be 


who 


box 
an- 
have 
This 


man- 


opened and each question 
swered by members in the 
dealt | 
will afford eve 
iger 


meeting 
with sir problems successfully, 
ae 
classified 





advertising 
expert advice 
problem from the 
1uthorities on classified adver- 
America 





an 





ity to secure 


particular 


opport 
pertaining to his 
most successful 


tising in 
TvueEspay, 
Informal 


problems by 


June 13—8 P. M. 
discussion 
the 


»f classified advertising 
members. 


Wepnespay, June 14—10 A. M. 
SpectaL Joint SessION WITH THE NATIONAL 
ASSOCIATION OF NeEwSPAPER Executives.—At 
this meeting President Boughner will preside 


and have a jury of 12 representative classified 
managers in a jury box. Members of the N. 





A. N. E. will be permitted to cross-examine 
at their pleasure the jury, asking them any 
questions they desire regarding classified, 


President Boughner and the jury agree to an 


swer every question put to them 


WEDNESDAY, jon: 14—12 M. 


Sectional Luncheon meetings where the 


classified managers from the same sections of 
the country will meet to discuss the spec fic 
problems pertaining to classified advertising in 
- their parts of the country. These meetings 
will be in charge of the following chairmen: 

Eastern Newspapers—C. O. Johnson, New 
York Herald 

Southern Newspapers—C. S. Henry, Col 
umbia State. 

Central Western Newspapers-—-J. P. Klouda, 
Davenport Times. 

Northern Newspapers—W. J. Mills, Janes- 
ville Gazette. 

Coast Newspapers—C. A. Sternberger, San 


Francisco Examiner. 
Canadian Newspapers 
Advertiser. 


Kenneth Palmer, Lon- 
don 


& Publisher for 


99 


May 20, 1922 


Wepnespay, June 14—2 P. M. 
CONTACT 3—WHEN THE ADVERTISER 
GETS RESULTS 
Getting Repeat Orders After the First Clas- 
sified Advertisement Has Been Secured—M. P. 

Goodfellow, Brooklyn Eagle, Chairman. 
Can Classified Advertising Lineage Be In 
reased Successfully and Cheaply by Guarantee 


ing Readers Against Loss? by W. E. Taylor, 
St. Louis Post-Dispatch. 

Does Strict Censorship Reduce Classified 
Revenue or Increase It? by Ferd. Reichman, 
Omaha World Herald. 

H. W. Roberts, advertising manager of ‘ 
Cleveland Plain Dealer, and W. A. Nayborn, 
idvertising manager of the Cincinnati Post, 


will speak on “What I Should Do, If I Wer 
1 Clasified Manager Again.”’ 

The Best Ways to Increase Reader Interest 
in Classified Advertising, by J. H. Butler, 


Chronicle. 

The Importance of Make Uu in Producing 
Increased Results for the Classified Advertiser, 
by J. J. Tierney, Spokane Spokesman-Review 

Wepnespay, June 14—8 P. M 

Informal 

problems by the members. 


Tuvrspay, June 15—10 A. M 


Houston 


discussion of classified advertising 





CONTACT 4—WHEN THE ADVERTISER 
PAYS 

Getting the Advertiser’s Money Without 
Losing His Account—Systems of Billing, * 
curacy, Methods of Collection, Increased Co- 
operation Between Classified and Credit De 


partments—G. A. N. Thall, Detroit Free Press, 
Chairman. 
How to Encourage Advance Orders, 
by A. J. Combe, New Orleans Times-Picayune. 
Poor Credit Risks in Classified—and How to 
Avoid Them, by H. I. Parish, Birmingham 
News, 


Cash in 





Collecting Advertising Accounts by Using 
Salesmen’s Methods, by G. A. Disher, Ottawa 
Citizen. 

Tuurspay, June 15—12 M. 

Special luncheon meetings of all classified 
advertising managers whose newspapers are 
published in cities of less than 50,000, also those 


from cities of more than 50,000 population 


These meetings will be in charge of the fol- 
lowing chaimen: 
Newspapers in cities of less than 50,000— 


Frank L. Lee, Aurora Beacon-News 
Newspapers in cities of more than 50,000 
C. O. Chatterton, Portland Oregon‘an 
How to Manage a Classified 
Harry Grant, Milwaukee Journal. 


Manager—by 

Tuurspay, June 15—2 P. M. 
Awarding of the President's Cup to the clas- 

sified advertising manager who has accomplished 


the most during the past year. The award will 


be made, not on gains in lineage, nor indiv- 
idual advertisements, nor selling plans, nor 
improvements in methods of handling Want- 


ads, but all of these. The smallest 1 
paper in the Association has an equal opportun- 
ity with the largest ons. 

ELecTION OF OFFICERS. 

ADJOURN MENT. 


on ws 


ow «a 
FEATURE EXTRAORDINARY 

Every classified manager develops ways and 

means of solving various classified problems, 

short cuts in office routine, creates 

sales stimulating plans, and builds money mak 

ing plans. Every delegate to the 


discovers 


convention 


will come with two hundred words written on 
the two or three best such ideas used in his 
department during the past year. “Every Hour 


on the Hour” one of these will be read. 
Classified managers wishing to make 

hotel reservations should write C. L. 

Perkins, 326 W. Madison St., Chicago. 





printed comic section. 


280 Broadway 








By GENE BYRNES 


The greatest comic in the world. 


Furnished full page matrices, black alone, black and 
red, and black and three colors, or as the first page of a 


HERALD-SUN SYNDICATE 


YNR 


EEE DNS 


Two newspapers added to the list this week— 
THE LIGHT, SAN ANTONIO, TEX. 
and 
THE STATESMAN, BOISE, IDAHO 


And Still They Come 


New York City 





CUT STATE NEWS PHONE 
BILLS 25 PER CENT 


Station-to-Station Calls Prepaid by Cor. 
respondents Replace Reversed Toll 
Person-to-Person—Time 
Saving Results 


Reduction in telephone toll bills by 
approximately 25 per cent has resulted 
under a plan adopted by the Springfield 
(Ohio) Daily News whereby “station. 
to-station” calls are used by correspond. 
ents in telephoning stories. Not only, 
however, has the saving been in dollars 
and cents, but there has also resulted 
considerable saving in time between the 
filing of a call and the completed con. 
nection, 


Instead of having calls reversed by 
the correspondents, all stories are sent 
“paid.” The correspondent simply calls 
the telephone number of the editorial 
department and when the connection is 
made, gives his story. Under the plan 
of making calls for the “state editor’ 
and reversing the message, the “person- 
to-person rate,” which is considerably 
higher than the “station-to-station” rate 
especially during the night applied. T 
get the “station-to-station” rate. It is 
necessary for the correspondents to send 
the messages prepaid, or charged to their 
own telephones at the sending end, and 
to ask for the telephone number only, or 
else “anyone at The Daily News edi- 
torial department.” 

Speed is secured because that under 
the “station-to-station” plan, the calling 
operator gets the receiver operator and 
asks for the number wanted. As soonas 
some one answers the phone at the re 
ceiving end, the charge begins. 

Under the “person-to-person” plan 
the calling operator must first call “long 
distance” and give the details of the call 
The operator at the receiving point then 
gets in communication with the person 
wanted and finds out whether the call 
will be accepted. If so, then it is neces- 
sary to hook up the connection once mort 
and take the time necessary to get the 
calling party back on the line, the re 
ceiving party meanwhile waiting. 

Under the new plan, the Daily News 
correspondents are billed each month by 
their own phone company. These bills 
are then transmitted to the News 
audited, and paid. This plan also pro 
vides a check on calls and discloses any 
wrong usage of the toll privilege. 








THREE-MAGAZINE 


INTERTYPE 


ALL magazines 
easily removable 
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Astounding Press Production 


Six GOSS High Speed Octuple Presses 
DAILY Transform an Average of 
140 TONS of white News Print into Approximately 
300,000 Complete Copies of the 
Chicago Daily Tribune. 








THIS IS BEING DONE 


365 Times a Year. 





No Other Battery of Presses 
Can Show Such Great Efficiency. 


THEY ARE 


GOSS PRESSES 


THE GOSS PRINTING PRESS COMPANY 
1535 South Paulina Street, Chicago 
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JAPANESE PUBLISHERS AND EDITORS 
RENEW FIGHT FOR LIBERTY OF PRESS 





Fourth National Conference in Tokyo Asks for Revision of 
Vague and Oppressive Censorship and 
Police Regulation 





By JOHN R. MORRIS 


tery diter, 
7 Y\K YO, April 24.—Renewed attempts 
to obtain revision of the stringent 


press regulations imposed on newspapers 
in Japan were made by Japanese editors 


and publishers at their fourth annual 
national conference in Tokyo. Resolu- 
tions were adopted protesting against 
the hards hips suffered under the exist- 


ing regulations and recommending that 
inmnediate revision be made 

It is the opinion of leading newspaper 
men here today that moderation of the 
objectionable measures cannot be de- 
layed much longer. The growing power 
and influence of the press of the coun- 
try and the gradual awakening of the 
public to the effects of rigid censors ship 
of news confront the reactionary ele- 
ment in the Japanese Government with 
a problem of increasing importance. In 
the Diet itself there exists a sentiment 
favorable to revision, a sentiment which 
has developed and made notable head- 
way within the last few years. 


The fact is that the restrictions 
hedged about the publication of news 
and the expression of editorial opinion 
now are grotesquely inconsistent with 


repeated allusions to Japan’s phenomenal 
political evolution. The inconsistency 
is one which cannot continue to sur- 
vive; either the press will be granted 
actual freedom of expression and the 
right to publish uncensored news or the 
fact that the much-flaunted political 
evolution is merely a surface movement, 
beneath which the essentials of an older 


regime are retained, will be impressed 
upon foreign observers to the shame 
and sorrow of Japan. For the sake of 


for no worthier reason, 
the regulations which now hamper 
newspaper production here are doomed 
at least to undergo important changes. 


appearances, if 


The effect of the Japanese press reg- 
ulations in their present form is to 
place in the hands of the police au- 
thorities final and absolute control over 
the news, editorial and advertising col- 
umns of every newspaper in the coun- 
try. It is a dictatorship from which 
there is neither escape nor appeal, a 
club held significantly over the head of 
every editor and ruthlessly used in what 
the police and the Government consider 
the best interests of the Nation. How 
often this power is used in the interests 


of the national welfare and how often 
it is abused for purposes less laudable 
are among the questions on which the 


police and the editors violently disagree. 
It is obvious, when the full extent of 
such power is realized, that the press of 








Japan is helpless the moment it runs 
counter to the wishes of the Govern- 
ment. When the issue is of sufficient 
importance. in the judgment of the au- 
thorities, the offending publication can 
be suppressed summarily, the issue in 
question confiscated, fines can be as- 
sessed against the owner and the editor 
thrown in prison. The situation, from 
the viewpoint of one who has incurred 
the terrible wrath of officialdom, is more 
than slightly disconcerting 

Happily for him, it is not the actual 
editor of the newspaper who serves the 
prison sentence that may be imposed 
for violation of press regulations 
dummy editor is retained for such oc- 
casions, us ually a gentleman whose chief 
editor qualification is his willingness 
to wl away his time behind hars for 
a consideration—and his board. The 
paper pays the consideration and the 
Government pays the board 

The other penalties, however, are not 
evaded so easily. Fines are unpopular 
with the stockholders, and suppression 
is many times more expensive. The oc- 
casions when newspapers deliberately 


ignore the press regulations are rare. 


or & Pus 


- has to observe not 
regulations but he fre- 
quently receives notices from police 
headquarters that the ban has been 
placed on all news relating to a given 
subject. Here, in fact, is the whole se- 
cret of the method by which the regula- 
tions are applied. They themselves are 
vague and _ general, permitting con- 
venient interpretation, but they provide 
for the special notices which are ex- 
plicit and definite and which are issued 
entirely at the discretion of the authori- 
ties. It is, for obvious reasons, an of- 
fense to publish the fact that an order 
of this kind has been issued. 

The order commonly states that pub- 
lication of anything relating to the sub- 
ject mentioned is forbidden “until fur- 
ther notice.” But “further notices” 
often are awaited in vain. A case in 
point is the murder of a wealth Osaka 
contractor early last summer, mention 
of which was forbidden until further 
notice. The murderer escaped capture 
and the purpose of the order theoreti- 
cally was to assist the police in their 
search for him. Had he been able to 
follow through the newspapers the de- 
tails of the search being made for him, 
he would have been able better to elude 


edit 
press 


\ Japanese 
only the 


the searchers. .He has done rather 
well, in spite of the ban, and is still at 
large. Apparently there is no hope that 


he ever will be captured for the police 
have no clue to his identity, but the ban 
remains in full effect and the story is 
still unpublished. 

The power of censorship applies nat- 
urally to political questions, although 
this does not mean the Government is 
never critized in the press. Failure of 
the Diet in its last session to adopt the 
bill providing for manhood suffrage 
brought bitter attacks from almost every 
newspaper in Tokyo and the House of 
Commons is the subject of many a cruel 
newspaper witticism. A certain degree 
of leniency obtains where the question 
is of small importance or the criticism 
can safely be ignored. Publications sup- 
porting policies or theories of Govern- 
ment sufficiently displeasing to the cen- 
sor—newspapers, for example, which 
exhibit the slightest signs of a leaning 
toward the principles of Socialism—are 
promptly suppressed. 

Advertisements 


are forbidden when 
they call attention to things which do 
not enjoy the favor of the authorities. 


The censor is especially fond of taboo- 


ing advertisements of books which do 
not meet his approval. 
Japanese newspapers have made re- 





Average Net Paid Circulation of 


THE SUN 


Baltimore 


For April, 1922 
230,324 
Average Net Paid Circulation of 
THE SUNDAY SUN 
161, 601 


Everything in Baltimore 
volves Around 


THE .agaties SUN 


Morning 


Re- 


Evening Sunday 
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for 


markable progress and displayed unex- 
pected enterprise, in view of the difficul- 
ties of this sort against which they have 
forced to labor. The time has 
however, the editors from every 
and province are saying, for sweep- 
the existing harmful police 


been 
come, 
city 
~ away 

guli ations. 

‘heir tight to throw 
restrictions is one of the 
phases of contemporary 
Japan. 


off the oppresive 
most inte resting 
journalism in 


SNYDER RATES A CAR 


Former Reporter, Now U. S. Marshal, 
First Not to Ride a Horse 


E. C. Snyder, for many years Wash- 
ington correspondent of the Omaha Bee, 
who was recently made United States 
Marshal for the District of Columbia, 
will be the first marshal in Washington 


to ride officially in an automobile in- 
stead of the “horse-drawn vehicle” still 
provided for many federal officials. An 
amendment to a routine appropriation 
bill instructs the Secretary of War to 
turn over to Mr. Snyder an army car 
for his official use. The horse hereto- 
fore used by the marshal, it was ex- 


plained, is 18 years old and cost the gov- 
ernment in keep more than $600 an- 
nually. 


Will Turn Out 23 Reporters 


Twenty-three journalism 
the University of Oklahoma all of 
whom have had at least one year's 
training in newspaper work, and some 


students in 


who have had two or three years’ train. 
ing in addition to practical experience 
on newspapers will be ready to take 
newspaper jobs in June. Most of the 
number expect to work on Oklahoma 
papers, 


WOULD KEEP PAPER FROM JURY 


Mayor Thompson Objects to Panel 


Reading News in Tribune 


When -the first days of the trial of 
Mayor Thompson's suit for $500,000 
against the Chicago Daily Tribune 
opened in Chicago, counsel for the 
mayor questioned the right of the news- 
paper to print daily the news of the 
proceedings and then permit the jurors 
to read the Tribune. Counsel for the 
Tribune responded that the mayor’s off- 
cial newspaper, the Republican, had been 
“printing propaganda for months.” The 
trial judge announced that he would 
give no ruling on the matter at this 
time. 


Simcoe Reformer Sold by Donly 


lial. B. Donly, a past president of the 
Canadian Press Association, has sold 
the Simcoe Reformer to George 
Pearce, publisher of the Waterford Star, 
and will retire from active newspaper 
work, Mr. Pearce will continue both 
papers, placing his son, Bruce Pearce, 
in charge of the Reformer and another 
son, Clendon Pearce, in charge of the 
Star, retaining general supervision in 
his own hands. 





wasters. 





How does a big rush effect 
your composing room? 


Does your composing room have a hard 
time getting the sort of display composi- 
tion you want during a big rush? 


Do you have frequent shortages of the 
type sizes and typefaces you want? 


Do your compositors put in overtime 
cleaning up for the next day’s copy? 


Newspapers using the Ludlow System 
for their display do away with all these 
difficulties, time-killers, and money- 
They are always ready for 
any emergency with unlimited capacity 
for display typefaces on quality slugs. 


Ludlow Typograph Company 
2032 Clybourn Avenue, Chicago 


Eastern Office: World _Building, New York City 











The Ludlow . is a system for display 
composition on slugs—12 to 60 point 














LUDLOW QUALITY SLUG COMPOSITION ABOVE 10 PT. 
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MANY PRESS LEADERS 
ON MISSOURI PROGRAM 





Thirteenth Annual Journalism Week on 
Columbia Campus and Missouri 
Press Association Attract 
Noted Speakers 


CotumMBIA, Mo., May  17.—Many 
speakers of national repute are on the 
program for the 13th annual Journalism 
Week of the School of Journalism of the 
University of Missouri, which will be 
held here from May 22 to May 27. 





Some of the leading speakers of the 
week are Herbert Quick, author of 
“Vandemark’s Folly,” writer for the 
Saturday Evening Post and _ former 
member of the Federal Farm Loan Bu- 
reau; Rome G. Brown, general counsel 
of the Minneapolis Tribune; Charles G. 
Ross, chief Washington correspondent 
of the St. Louis Post-Dispatch and for- 
mer professor of the School of Journal- 
ism; W. W. Ball, editor of the Columbia 
(S. C.) State; George B. Dealey, presi- 
dent and general manager of the Gal- 
veston News and Dallas News; Harry 
Hansen, literary editor of the Chicago 
Daily News; Mrs. Lois K. Mayes, pub- 
lisher of the Pensacola (Fla.) Journal 
and president of the Florida Press Asso- 
ciation, and Marlen E. Pew, editor and 
general manager of the International 
News Service. 

For the first time in the history of 
the organization, the Missouri Press As- 
sociation issued a miniature newspaper 
recently - Maryville, the home of Presi- 
dent J. F. Hull, editor of the Maryville 
Tribe. “The paper, which is known as 
the Missouri Publisher, was taken up 
largely with a discussion of Journalism 
Week and the meeting of the association, 
which will be held in conjunction with 
Journalism Week during the last three 
days of the week. 

Members of the Missouri Writers’ 
Guild will have charge of the first day’s 


Editor & 


program, Tuesday, the second day, will 
be known as Advertising Day, when talks 
by advertising workers will be given and 
advertising problems considered. L 

A banquet Friday night, May 27, will 
be the closing event on the program. 


NEW YORK SCHOOL READY 





Publishers Meet at Ithaca June 5 to 
Discuss Means of Interesting Boys 
(By Telegraph to Eptt 
WatTeERTown, N. Y., 

tary Charles H. Congdon of the New 

York State Publishers Association to- 

day sent out letters to members of the 

association announcing a meeting to be 
held in Ithaca June 5. One of the prin- 
cipal items of business will be the re- 
port of the opening of the Empire State 

School of Printing 
Organization of ‘the school has been 

completed under the direction of Ross 

W. Kellogg, former secretary of the 

Ithaca Board of Commerce, assisted by 

John W. Baker, general manager of the 

Ithaca Journal-News. The school was 

inspected May 13 by President F. E. 

Gannett and J. D. Barnum, chairman of 

the school committee. They found all 

in readiness for 25 or 30 students, ex- 
cept that one instructor will not re- 

port until July 1. 

Although eight applications have been 
made by students, only three have been 
enrolled, reports to Mr. Congdon show. 
It has been planned to get the school in 
running order before the high schools 
close in June, so that it would be at- 
tractive to the boy leaving high school 
and the chief matter before the pub- 
lishers will be ways and means of in- 
teresting boys in the school. 
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Greek Daily Moves 


Atlantis, New York Greek daily news- 
paper, has removed to 203-205 West 25th 
street, where it occupies a three-story 
building. Its page size is now eight 
columns. 
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PAPER COMPANY LOSES 


ON APPEAL 
Court Holds Fort Frances Firm Liable 
to Canadian Publishers for Excess 
Paper Prices Collected 
in War Years 





bt: of the Fort Frances Pulp & 
Paper Company from the judgment of 
Justice Riddell in the case of the Man- 
itoba Free Press and other western 
newspapers against the company, has 
been dismissed with costs. The news- 
papers sought to recover $125,000 al- 
leged to have been paid the paper com- 
pany in excess of prices fixed by the 
Paper Controller or Paper Control 
Board during the war. The Fort Fran- 
ces Company counter-claimed, on the 
ground that the statutes and orders- 
in-council under which the paper con- 
troller and paper control board acted 
were “ultra vires,’ and demanded §$2,- 
430,000, the alleged difference between 
the market price and the price at which 
it had been compelled to furnish paper. 
Judge Riddell dismissed the counter- 
claim and gave judgment in favor of the 
newspapers. 

The appeal court found that paper 
was supplied to the plaintiffs on the 
terms that the price was provisional, “to 
be adjusted according to prices fixed by 
the tribunal.’ No matter what the 
means were by which the appellants 
were forced to take those terms, they 
entered into contracts for the supply of 
paper at those prices. Having entered 
into the contracts, there was no escape. 
They were bound to adhere to them 
whether the tribunal was legitimate or 
not. 


New Home for New Castle News 


The New Castle (Pa.) News has paid 
$18,500 for the site upon which at will 
erect a new newspaper building. 
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The fellow 
who figures 
9 ounces to 
the pound. 


He is the only kind 
of chap who will at- 
tempt to cover Wash- 


ington’s 437.571 popu- 
lation (within D. C. 
lines—528,199 popula- 
tion, including  sub- 
urbs) with one news- 
paper. 


In this great U. S. gov- 
ernment work-shop city, 
the average family unit is 
less than 4, and the most 
of the leading stores in all 
lines carry the great bulk 
of their daily advertising 
in the two evening news- 
papers. 


The 
Washington 
Times 
3c Daily, 10c Sunday 


National Advertising Representative 
G. LOGAN PAYNE Co., 
Chicago, Detroit, 

St. Louis and Los Angeles. 
PAYNE, BURNS & SMITH, 
New York and Boston. 





G. LOGAN PAYNE, Pub. 
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Republican and Daily News Lead. 
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gain for the Union of 358 


In Springfield, Mass. 


Leads By 3,106 


Circulation 


Republican and Daily News 59,519 


The Union (Morning and Evening)....... 56,413 


Figures from A. B. C. Report for three months ending 


months’ average ending April 1, 1922, with ave 
Republican and Daily News 3,494. 


Che Republican and Daily News 


City Circulation 


Republican and Daily News.............. 27,167 
The Union (Morning and Evening)....... 23,45 


Republican and Daily News Lead 


April 


1922 


Steady Gain for Republican and Daily News 


rage for year 1921 shows total 


KELLY-SMITH CO., New York and Chicago; CARROLL J. SWAN, Boston 
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CENSUS VALUED PRESS AND PERIODICALS 
AT $1,536,408,285 IN 1919 





Uncle Sam’s Figures Show Gain of 131 Per Cent Over 1909 
Valuation—2,441 Dailies and 604 Sunday Papers 
Have 23.5 Per Cent of All Circulations 





By ARTHUR T. ROBB, JR. 


MWO thousand four hundred and 
. forty-one daily newspapers were 
published in the United States during 
1919, which was 139 less than in 1914 and 
159 fewer than those enjoying life dur- 
ing 1909. 

But the thinned ranks of 1919 reached 
33,028,630 readers per day, against 28,777,- 
454 in 1914 and 24,211,977 in 1909. 

In other words, the United States Cen- 
Bureau, which will shortly issue a 

bulletin on these facts, disclosed in its 
1920 canvass, finds that while daily pa- 
pers decreased .in numbers 5.4 per cent 
between 1914 and 1919 and 6.1 per cent 
from 1909 to 1919, their daily circulations 
increased in the same periods 14.8 per cent 
and 36.4 per cent, respectively. 

Sunday papers showed an even larger 
circulz ation gain, together with an increase 
in number. There were 604 Sunday pa- 
pers in 1919; 571 in 1914 and 520 in 1909. 
The opening year of the war found 98 
per cent more Sunday editions than had 
existed five years before. The year of 
the Versailles treaty saw 16 per cent more 
Sunday journals than 1909 and 5.6 per 
cent more than in 1914. 

Turning to circulations of these papers, 
the Bureau reports the 1919 aggregate 
per issue was 19,368,913 copies, against 
16,479,943 in 1914 and 13,347,282 in 1909. 
The percentage gains were: 1909-1914 
—23.5; 1914-1919—17.5; 1909-1919—45.1. 

All publications of all classes decreased 
from 22,141 in 1909 and 22,754 in 1914 
to 20,489 in 1919, the classes in which 
the decrease was noted being the daily, 
semi-weekly and weekly. Tri-weeklies, 
monthlies, quarterlies and unclassified 
publications showing increases for the 
decade. 

Circulations of all classes increased 
164,463,040 copies per issue in 1909 to 
205,594,907 in 1914 and 222,481,983 in 
1919. 

Daily newspapers, therefore, made some 
headway as a proportionate factor in the 
pubiishing business in the census decade. 
In 1909, dailies were 11.7 per cent of the 
total number of publications, and distrib- 
uted 14.7 per cent of all circulation noted. 
The 1914 returns show a slight drop in 
both figures, to 11.3 per cent and 14.0 per 
cent respectively, but the end of the ten 
years found the daily papers 11.9 of all 
publications, with a daily circulation that 
was 14.8 of the nation’s regular reading 
matter. 

Sunday newspapers in 1919 constituted 
2.9 per cent of the publications and their 
circulation was 8.7 per cent of the total. 
They formed 2.3 per cent of the total 
number in 1909, with a circulation that 
accounted for 8.1 per cent of all distribu- 
tion. In 1914, they were 2.5 per cent of 
the number and had 8 per cent of the 

* circulation. 

Thus, the daily and Sunday newspa- 
pers, in 1919, included one-seventh of the 
number of American publications and cir- 
culated 23.5 per cent of the media upon 
which America relies for information 
and entertainment. 

The largest “bloc” among the publica- 
tions is, of course, the weekly list, which 
includes both newspapers and magazines. 
The weeklies numbered 13,375, against 
15,097 in 1909 and 15,172 in 1914. Their 
circulation increased from 40,822 copies 
in 1909 and 50,336,963 in 1914 to 51,902,- 
121 in 1919. 

Yet, it is curious to note, their circula- 
tion was only 23.3 per cent of the total, 
against 24.5 in 1914 and 248 in 1909. 
Proportion of the weeklies to all publi- 
cations was 65.3 in 1919, 66.7 in 1914, and 
68.2 in 1909. 

Gradual evolution of weeklies - into 
fields of more frequency can be seen in 
the increase of the tri- weeklies from 73 
in 1909 to & in 1914 and to 93 in 1919, 
but the inability of the tri-weekly to com- 


sus 


pete with the daily is evidenced not only 
by the small number in existence, but 
by the heavy decrease in their aggregate 
circulation between 1914 and 1919. In 


1909 their circulation per issue was 335,- 


389 copies; this rose to 549,495 in 1914, 

but fell away again to 492,286 in 1919. 
Semi-weeklies also seem unable to 

cope with present-day costs or the com- 


petition of their daily and weekly neigh- 
bors. Their ranks held 635 papers in 
1909; between that year and 1914, some 
of them published more frequently, some 
less, and some quit altogether, so that 
there were 583 left in the latter year; five 
years of war saw the number reduced 
again to 452 in 1919. 

Their circulations totaled 2,312,919 
per issue in 1909; increased to 2,483,629 
in 1914, but slipped to 2,020,165 in 1919. 

Interesting as these figures are, exten- 
sion of their classification principle into 
further analysis of the publishing busi- 
ness has not yet been effected and all 
statistics on plants and value of products 
are based on combined newspaper and 
periodical totals, or, when newspapers are 
listed, on daily, weekly, semi-weekly and 
tri-weekly totals, combined. 

Uncle Sam finds that the total value of 
the publishing industry’s products almost 
doubled between 1914 and 1919, the in- 
crease being 89.5 per cent for those years 
and 131.8 per cent for 1919 over 1914. 

His figure for 1919 is $1,536,408,283. 
In 1914 it was $810,508,075, and in 1909 
it was $662,591,959. That included book 
and job shops, newspapers and period- 
icals, td music publishers. 

Newspapers and periodicals combined 
had a 1919 revenue of $806,305,760, of 
which $278,006,382 was derived from cir- 
culation and $528,299,378 from advertis- 
ing. The total revenue was 92.3 per cent 
greater than the 1914 income, which was 
$419,209,701, and 138.8 per cent ahead of 
the 1909 total, which was $337,596,288. 
Circulation revenue in 1919 was 69.9 per 
cent above 1914, when the total was $163,- 
577,090 and 105.8 per cent over 1909, 
which counted $135,063,043. Advertising 
income in 1919 increased 106.6 per cent 
from the 1914 gross, which was $255,- 
632,611, and 160.8 per cent from the 1909 
total, $202,533,245. 

Keeping those figures in mind, glance 
at the following statistics for all news- 
papers, daily, weekly, semi-weekly, tri- 
weekly, and Sunday. Their total reve- 
nues from all sources in 1919 were $566,- 
321,409, which is an increase of 99.7 per 
cent over the 1914 total of $283.588,966, 
and of 143.1 per cent over 1909, when the 
income was $232,993,094. 

Circulation revenue of newspapers in 
1919 was $192,819,519. This was an in- 
crease of 93.7 per cent over 1914, when 
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the sale of papefs paid publishers $99,- 
541,860, and of 128.3 per cent over 1909, 
when sales income was $84,438,702. 
Adve rtising in 1919 brought into news- 
paper coffers $373,501,890, a gain of 102.9 
per cent over 1914, when revenue from 


this source was $184,407,106, and of 151.4 
per cent over 1909, when advertising in- 
talled $148,554,392. 

Periodicals other than newspapers 
earned $239,984,351 in 1919, 76.9 per cent 
more than they did in 1914 ($135,620,- 
735), and 129.4 per cent more than in 
1909 ($104,603,194). Circulation ac- 
counted for $85,186,863 in 1919, 33 per 
cent more than the $64,035,230 of 1914, 
and 68.3 per cent more than the $50,- 
624,341 of 1909. Advertising earnings 
of these publications in 1919 were $154,- 
797,488. This was 116.2 per cent more 
than they received from advertising in 
1914, $71,585,505, and 186.8 per cent over 
the 1909 earnings, $53,978,853. 

Ready prints (patent insides and out- 
sides) were valued at $2,010,506 in 1919, 
against $1,965,214 in 1914, and $2,293,077 
in 1909. 

It may be noted in leaving these fig- 
ures that they afford an interesting com- 
parison of the ratio between circulation 
and advertising revenues on newspapers 
and on publications other than newspa- 
pers for the years mentioned, 

In 1909, circulation revenues formed 36 
per cent and advertising 64 per cent of 
the total income of newspapers; in 1914 
these proportions were 35 and 65 per 
per cent; in 1919, circulation paid into 
the till 34 per cent of the total, and ad- 
vertising 66 per cent. In other words, 
the advertiser carried no more than his 
share of the newspapers’ increased burden 
of costs, and the reader was not unduly 
penalized to the detriment of all con- 
cerned. 

In other fields of publication, circula- 
tion in 1909 earned 48 per cent of the 
total income and advertising 52 per cent. 
In 1914, the ratio was only slightly al- 
tered, to 47 per cent for circulation and 
53 for advertising, but in 1919, the scales 
tilted heavily toward the advertiser, who 
was then contributing 65 per cent of the 
income, against 35 for circulation. 

Newspapers and periodicals in 1919 
were manufactured in 17,362 plants in 
the country, the tables disclose. Persons 
engaged in their production numbered 
228,606, of whom 14,570 were firm mem- 
bers or proprietors, 16,347 were salaried 
officers, superintendents or managers; 45,- 


come 


ae 


214 were male clerks and 32,111 were fe. 
male clerks; and 120,381 was the aver- 
age number of wage earners. 

December is the busiest month for the 


industry as a whole, with January the 
least busy. Employed on December 15, 
1919, were 125,967 wage workers; on 


15 the number was 115,926. 

Capital invested in newspapers and 
periodicals totalled $622,711,228 in 1919, 

Salaries paid to officials totalled $50,- 
543,015 and clerks received $93,477,409. 
Wages totalled $145,347,763. Money paid 
out on contracts added up to $50,570,- 
655. 

Publishers paid $10,038,160 in rent for 
manufacturing plants and $20,163,404 in 
taxes, Federal, state, county and local. 

Cost of principal materials was $293,- 
181,862, while fuel and rented power cost 
$7,203, 325. 

The value of completed products was 
$924,152,878, of which $623,767,691 was 
added by manufacture. 

Power employed in newspaper and 
periodical manufacture totalled 194,359 
primary horsepower, of which steam en- 
gines accounted for 24,677, steam turbines 
for 405; internal combustion engines for 
13,261, water power for 784 and rented 
power, chiefly electricity, 155,232. Elec- 
tric power generated in reporting estab- 
lishments totalled 17,841 horsepower. 





Mrs. Best Owns Everett Herald 

Following the recent death of James 
E. Best, controlling owner of the Ev- 
erett (Wash.) Herald, the company has 
been reorganized, with Gertrude D. Best 
as president and chief owner. Active 
management of the editorial and busi- 
ness departments is unchanged, C. S. 
Coleman remaining as editor and J. H. 
Carter as business manager. 





More Room for I. N. S. in Chicago 

The International News Service has 
doubled its floor space in the Hearst 
Building, Chicago, and has installed a 
circular mahogany operating table, new 
typewriters and desks. The Cosmopoli- 
tan Service wires also operate from this 
office. 


Heads Committee of Press Congress 


Stephane Lauzanne, editor, Le Matin. 
Paris has been appointed chairman of the 
Committee on the Ethics of Journalism 
and Standards of Practice of the Press 
Congress of the World and has accepted. 

















From 28,000 


to more than 


95,000 
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The SCOTT “Multi-Unit” 


WITH 


. Newspaper Press 


HEAVY DUTY 64 PAGE FOLDER 


is now in successful operation and overcomes all the troubles incidental | to heavy 


cutting, creasing and folding. Saves time and money now wasted in 


your papers. 


“stuffing” 


THE SCOTT “MULTI-UNIT” PRESSES 


are steadily gaining in popularity and are daily showing their worth. The only 
press that can be enlarged indefinitely without complications and which actually 


becomes more versatile as it is expanded. 


heavy products. 


Built to endure at high speed all 


Gives greatest possible production on all combinations. 





WALTER SCOTT & CO. 


Plainfield, New Jersey 


NEW YORK 
1457 BROADWAY, at 42nd ST. 


CHICAGO 
MONADNOCK BLOCK 
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EDITORS AND AD MEN 
; FLOCK TO MAJESTIC 


New Ocean Greyhound at New York 
Inspected by 400 Newspaper 
Folk After Luncheon 


on Board 


The White Star Line entertained be- 
tween 300 and 400 newspaper men and 
women May 18 on board the new 
steamer Majestic which arrived May 16 
in New York on its maiden trip. In- 
spection at 12 o’ciock was followed by a 
course luncheon. Henry Chambers, of 
the International Mercantile Marine 
Company, was in charge of arrangements 
for the affair which was attended by 
the following guests: 


Martha Coman, Charles Stanley, Milton V. 
Snyder, New York Herald; Marion Storm, 
Christopher Morley, J, H, Sharpe, Emile W. 
Voute, New York Evening Post; Louis Wiley, 
Charles Hart, Van Buren Thorne, Carl Dickey, 
Osmond Phillips, New York Times; John L 
Matthews and Mrs. John L. Matthews, Pater- 
son (N. J.) Press Guardian; William Donovan, 
Philadelphia North American; John T. Gibbs, 
Philadelphia Record; Timothy Sullivan, Wash 
ington Post; Frederick Roy Martin, Vincent 
Bergers, Stanley Prenosil, Associated Press 

Hood MacFarland, F. F. Vandewater, Mrs. 
Marshall Darrach, Charles B. Wright, G. E. 
Delmonico, Howard L. White, New York Trib- 
une; William O. Scroggs, Walter B. Hayward, 
New York Evening Post; Stuart Chambers, 
R. R. Fletcher, E. L. Mockler, St. Louis Post 
Dispatch; C. V. Furness, Glens Falls Times; 
Roy K. Moulton, New York Evening Mail; 
Paul Williams, Perley H. Boone, Chicago Trib- 
ane; George S. Hudson, Robert Farley, Boston 
Herald; Roy Rubel, Boston Globe; C. F. 
McSorley, Boston Globe; G. R. Sargent, Bos- 
ton American. 

T. Frank Kinsella, Boston Post; Herbert W. 
Murkland, Boston Traveler; Mrs. Kate Lewis, 
Boston Telegram; Randolph Marshall, Portland 
(Me.) Press-Herald; Leon Stone, Christian 
Science Moriitor; T. Harold Forbes, New 
Rochelle Star; Truman W. Greenslitt, New 
Rochelle Standard; . ._ Kessinger, Rome 
(N. Y.) Sentinel; Mark G. a Pough- 
keepsie Courier; E. S. Hubbell, Middletown 
Press; U. S. Jeffreys, Camden (N. J.) Post- 
Telegram; Charles McD. Puckette, New York 
Evening Post. 

Seabury Lawrence, Frank Sullivan, New 
York Sun; Dan J. Carroll, Boston Transcript; 
Miss Aimee Campbell, Providence Journal; 
§. J. Kaufman, New York Globe; Carr V. Van 
Anda, New York Times; J. F. Omron, Flush- 
ing (N. Y.) Times; C. H. Frost, Plainfield 
(Conn.) Courier-News; Joseph Cashman, C. A. 
Dochez, Wall Street Journal; E. 
Poughkeepsie Eagle-News; . Gardner, 
Peekskill Daily Union; John B. Knapp, Wilkes- 

rre Times-Leader; G. ascom, Glens 
Falls Times-Messenger; Haddon Ivins, Town 

of Union (N. J.) Hudson Dispatch; R. C. 
Kates, Rochester Times-Union. 

R. C. Boone, Chicago American; Clayton 
Gibbs, R. H. Macy & Tas Elwood Randolph, 

roit News; H. J. Prudden, Omaha Bee; 
H. W. Moloney, San Francisco Call-Post; 
W. W. Chew, San Francisco Examiner; C. S. 
Kaufman, F. §S John Richards, St. Louis 
Globe-Democrat; Rosalie Armistead Higgins, 
Entor & Pusiisner; A. Seixas, New York 
Tribune; Walter Tice, Los Angeles Examiner; 
D. M. Skirk, W. C. Young, Philadelphia En- 
wirer; I. A. Klein, Columbus (Ohio) Dis- 
atch: J. P. McCormick, Hudson Observer; 
G. W. Patterson, Torrington (Conn.) Regis- 
tr; G. W. Swift, Elizabeth Journal; R. E. 

Stevenson, Waterbury Republican; F. W. 
Spaulding, R. A. Mowers, Schenectady Union- 
Star; J. P. Flynn, New York Globe; Arthur 
§. Thompson, Associated Press; R. H. Hirsch: 
W. F. Hoffman, New York Staats-Herold; J. H. 
Hannan, Brooklyn Times. 

_J._P. Coakley, Newark Star-Eagle; J. H. 
Guilfoyle, Worcester Telegram; G. M. Hartt, 
Passaic Daily News; A. H. Lyon, Bridgeport 
Post; W. A. Allen, Albany. Tissee- Upon c. 
Garrison, Providence News; . W. White, 
Buffalo Commercial; ane Dixon, Andrew 
Ford, James Duffy, New York Telegram; 
Anne Dunlap, New York American; Madelaine 
Hupp. W. S. Bullock, Frank W. Hillier, Lon- 
fn aily Mail; F. Douglas Williams, Reuters, 
t 


R. H. McCaw, James Craig, New York 
Mail; Merton Burke, New_York Daily News; 
Ray Carroll, Philadelphia Ledger; Percy Bul- 
len, London Telegraph; S. J. Clarke, Foreign 

ess Correspondents; B. S. Kearns, Philadel- 
thia Record; W. _F. Reynolds, Charles Mulli- 
tan, Brooklyn Standard-Union; Phil _ Stitt, 
Milwaukee Journal; Herbert Asbury, Buffalo 
News; C. H. George, Baltimore American; 
D. F. McCreary, Philadelphia Ledger; W. L. 
Ayers, Chicago Journal of Commerce. 

J. Andrew White, London Times; W. A. 

illiams, Manchester Guardian; Gladys Sell, 
ontreal Gazette; Ben Deacon, Canadian 
Pdess,; Jesse S. Butcher, New York 
Times; Harold Smith, New York City News 
Association: W. L. Curtin, New York Ttib- 
me; M. T. Nicholas, Wall Street Journal; 

Eo O. Thorpe, Stamford Advocate; E. 
Willcughby, Amsterdam Recorder; ; le 
tocking, Ansonia Sentinel; E. B. Whitney, 
leriden Journal; L. E. Travis, Bayonne Eve- 
ting News; W. T. Banta, New York World; 
LS. Stevenson, Detroit News; A. C. Ross, 
Rochester Democrat; R. P. Lowry, Philadel- 
ia Enquirer; L. A. Horne, Jr., Cleveland 
lain Dealer; B._T. Butterworth, New York 
imes; Joseph Bloom, Federal Advertising 
Agency; S. J. Mitchell, Houston Chronicle; 
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W. L. Arthur, Chicago Herald Examiner; Kar! 
Bickel, United Press; E. M. Thierry, N. E. « 
Service; W. C. Bates, Buffalo Express. 
Frederick Roy Martin, general manager 
of the Associated Press, and Louis W1- 


ley, business manager of the New York 
Times, both gave short talks, wishing 
the good ship “Majestic” a long life and 


Inany voyages, 


STINSON POOR RICHARD CHIEF 


Philadelphia Advertising Club Elects 
Engraver President 


Charles A. Stinson, one of the best 
known men in the photo-engraving in- 
dustry, was elected president of the 
Poor Richard Club, of Philadelphia, at 
the annual meeting last Monday eve- 
ning. Mr. Stinson is president of 
Gatchel & Manning, and vice-president 
of the American Photo-Engravers Asso- 
ciation. He has been active in Poor 
Richard affairs for a number of years 
and is one of the most popular mem- 
bers of the club. 

Other officers elected were: vice-pres- 
idents, Lee E. Hood, vice-president of 
the Richard A. Foley Agency; Karl 
Bloomingdale, of the Bloomingdale- 
Weiler Agency; Cyrus H. K. Curtis, 
Philip C. Staples, vice-president of the 
Bell Telephone Company of Pennsylva- 
nia; Rowe Stewart, business manager 
of the Philadelphia Record. 

Secretary, George E. Loane, manager 
of the Pennsylvania District for the 
Capper publications; treasurer, John M. 
Fogelsanger; Directors for three years: 
Harry L. Appleton, of the Appleton- 
Murta Company; Frank C, Goldner, 
secretary-treasurer of the F. H. Bur- 
bank Company, and Howard C. Story, 
treasurer of Story, Brooks & Finley, 
Inc. 

President Stinson is a native of Phil- 
adelphia. Although only 48 years old 
he is, in experience, a veteran in his 
profession. He first obtained employ- 
ment as a wood engraver with the Am- 
erican Lithographing Company, and 
twenty-eight years ago went with the 
Gatchel & Manning organization. 

Directors of the Poor Richard Club 
have adopted resolutions indorsing the 
plan to include in the Sesqui-Centennial 
Exhibition a building in which will be 
shown the progress made in printing and 
journalism. The Club suggests that this 
building contain exhibits of all forms of 
advertising—newspaper, magazine, di- 
rect-by-mail and other forms used not 
only in this country but in other parts 
of the world. 

H. L. Hudson, traffic manager of the 
Port of Portland, Ore. gave a talk 
May 11 on the possibilities of the Phila- 
delphia Port. 

The Poor Richard Club has invited 
all Philadelphia business houses to send 
representatives to the A. A. C. W. con- 
vention at Milwaukee, June 11 to 15. 

The annual Poor Richard outing and 
frolic took place May 16, at the Phil- 
mont Country Club, Bethayres. Base- 
ball, golf and tennis were features of the 
occasion but the big feature of the out- 
ing was the baseball game between the 
“Long Table Hounds” with George 
Loane as captain, and the “Camac Street 
Giants” under the leadership of Norman 
Considine. Howard C. Story, chairman 
of the athletic committee, was in charge 
of the outing. 





Charlotte Branch W. N. U. Burned Out 


The Charlotte (N. C.) branch of the 
Western Newspaper Union was wrecked 
by fire last May 13. The structure, a 
three-story building will be rebuilt by 
the owner, A. H. Turney, who is also 
manager of the local plant of the publish- 
ing company. The building was gutted 
by fire about six months ago and had just 
been restored to its previous condition, 
with the addition of a second story, the 
day previous to the second fire. 





Figaro Has Page in English 


The Paris Figaro commencing May 18 
prints a page in English every Thursday 
for English and American readers. 
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A “SIT” 
REALLY IS A SIT 


for the Operator of 
a Model 8 or 14 Linotype 








A few turns of the 
handle brings any 
of the three maga- 
zines into service. 





Wuen the operator of a Model 8 or 14 Linotype 
wants to change from one size or face to another, he 
doesn’t have to stand up to do it. 

| From his seat at the machine he has control of all 
| adjustments.to be made. A simple movement of the 
wrist brings the needed magazine into play, another 
movement puts the right mold in operation—and all 
is ready to proceed with profit-making. 

If one main magazine is all you need right now, you can 

| buy a Model 8 or 14 equipped that way, and the other 
magazines can be added when required. Such a Linotype 
will make your business grow and then will grow itself to 








keep up with you. 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn, N.Y. 


Canapian Linotyre Limitep, Toronto 
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: SAN FRANCISCO CHICAGO NEW ORLEANS 
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THE MACHINE THAT LASTS 
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Publishers 








Boast 


that they ~ 
BUT—sometimes the type and 





print all the news’ — 


cuts fill up, making the best news 
difficult to read. 


The reader is far more critical than the 
publisher,—but expresses his opinion in 
a different way. Slow-growing circu- 
lation in spite of superior editorial 
ability and best features may be traced 
to poor printing. 


Your Protection Lies 
in the use of 


Gritless 
News In 


Our nearest branch is in a position to 
demonstrate the superi@F qualities of 
this product. 
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INLAND CALLS FARMER 
BEST PROSPECT 


Continued 





from page 10) 








holding a meeting in the same hotel, 
joined the Inlanders at luncheon. 
In the afternoon “From Tree to 


Tribune,” a motion picture film of the 
process of making print paper and mak- 
ing and distributing a modern newspaper 


by the Tribune, was shown. 

W. E. Daly, Anamosa, la., a real dirt 
digger employed on a farm, delivered 
an address on “Advertising from the 
Viewpoint of a Farmer.” ‘The hens 


of Iowa produce more gold than the 
mines of the World,” he said. “This 
just goes to show you gentlemen the 
value of the farm products. I believe 
that the farms are the greatest institu- 
tions of all and that farm products 
should be advertised more than is the 
custom today. The people should be 
brought in closer touch with farms and 
the food that they produce.” 

B. E. Pinkerton of the permanent cost 
finding committee, spoke on “Deductions 
from Cost Percentage Reports” and 
outlined the results accomplished through 
the Inland cost finding systems. 

The Wednesday morning 
opened with an address on “Hitching Up 
With the Farmer,” by Stephen Bolles, 
editor of the Janesville (Wis.) Gazette. 
Mr. Bolles declared that the newspapers 
of the association should be made more 
and more interesting along community 
lines and gave an illustration as to what 
he thinks of ball games in the country. 

“If there was a game of ball twenty 
miles out in the country I’d make every 
effort possible to get the story—I'd try 
harder to get this game than that of the 
Sox or the Cubs,” he said. “The neces- 
sity for community interest today is 
greater than ever. We cannot overlook 
it. 

Mr. Bolles used a map to demonstrate 
the productiveness of the _ territory 
covered by the lulenters and the relative 
important to agriculture. 

Then D. W. Stevick of the Cham- 
paign Register-Gazette told of his recent 
travels in Honolulu and its importance 
as a great commercial center. 

“Ukeleles, hula hula girls and grass 
skirts in Honolulu are purely mythical,” 
he said. “The average American pic- 
tures Honolulu as a place of romance. 
A great tropical island with native Ha- 
wailan girls gracefully doing the hula 
hula, grass huts, etc. Many of these 
day dreams are realized in Hono- 
lulu, however, for the benefit of the 
tourist. The grass skirts are made in 
Connecticut and elsewhere and shipped 
to Hawaii for the benefit of the 
travelers.” 

Each table*at Iuncheon bore a card, 
designating that members were to be 
seated according to circulation of their 
newspapers. At the close of the luncheon 
a smoker was held, after which all were 
asked to change seats and “Butt In” at 
the round table discussions. 

Then things began to come up and be 
discussed and dismissed with a lightning 
speed that caused all lead pencils to snap 
and _ fail. However, among the sugges- 
tions offered for the problems and 
troubles brought up by the Inlanders 
were the following: 

Teach your own linotype operators in 
union shops, as many as possible. 

In open shops, teach all classes of 
printers and apprentices. 

Reduce publishing costs by the 
ment of greater individual efficiency. 

Allow women linotype operators to 
wear knickerbockers for safety if they 
so de sire. 

Subjects discussed included: 

“Cutting Advertising or Subscription 
R: ate . 

“Telephone Rates for News Service. 


session 


attain- 


“Cost of Upkeep of Machine Per 
Month,” 

“Cost Per Inch of Advertising Com- 
positions,” 


“Cost Per Copy to Issue 16-Page, 24- 
Page, 32-Page, Daily Per 1,000 Circula- 


tion, from 2,000 to 40,000,” 
“Sunday Service Advertising,” 


“Effect of Radio on Circulation,” 

“What Does It Cost to Send Your 
Daily a Year, to Each One of Your Sub. 
scribers,” 

“Salaries of Reporters and Deskmen,” 

“What Amount of Type Should 4 
Competent Operator set in Eight Hours 
a Day.” 

\ committee was appointed to pre- 
pare a blank to pool the membership ej. 
ficiency costs based on speed and wages 
of the operators. Those on the com- 
mittee are H. G. Sutherland, Luding. 
ton, Mich., B. E. Pinkerton, Monmouth, 
Ill, and B. G. Oates, Clinton, Ohio, 

John Sundine of Moline, Ill., was ap. 
pointed on a committee of the Inland 
Daily Press Association and the A, N, 
P. A. for location of two A. N. P. A 
linotype schools. 

L. J. Boughner, classified advertising 
manager of the Chicago Daily News, 
spoke on the possibilities of classified 
advertising. Classified advertising is de- 
veloping, increasing in interest right 
along and has a great future, he said. 

E. P. Adler, = of the paper 
committee, Davenport, la., discussed the 
threatened strike of workasen in the 
paper mills. He declared that the dif- 
fe rences have been practically settled. 

“As to the price of paper for the last 
half of the year, the price will in all 
probability 3% ents. {There’s plenty 
of paper now. Foreign paper is coming 
over now in larger shipments, 3,500 to 
4,000 rolls weekly,” he said. 

“As to the quality of foreign paper, 
the publishers do not agree although the 
paper coming over now is much better 
than the paper shipped early in the year, 
It is now wrapped in heavy paper, pro- 
tected by barrel staves,” 

Prof. J. W. Piercy of Indiana Un- 
iversity, G. W. Purcell of the Vincennes 
(Ind.) Sun and E. H. Harris of the 
Richmond (Ind.) Palladium, attended 
the meeting, as a_ part of _ their 
study of press associations. They ex- 
plained that fifty newspapers have agreed 
to join a press association in the State of 
Indiana. When they return to Indiana 
they will offer suggestions based on what 
they learned of other state associations 
and they said that an organization meet- 
ing will probably be held in Indianapolis 
in the fall. 

An exhibit of the Ludlow Typograph 
Company, in connection with the meet- 
ing, attracted considerable attention. 

Resolutions thanking the Chicago 
Daily Tribune for the motion picture 
films on wood pulp and the installation 
of the radio receiving set were passed 
before the Inland meeting closed. 


FOR BETTER ALABAMA FARMS 





Press Association Adopts Slogan and 
Plans Systematic Campaign 


BIRMINGHAM, Ala., May 
tematic campaign among all of the pa- 
pers of Alabama to improve conditions 
on the farms of the state was a sugges 
tion which was received with enthusi- 
asm by the Alabama. Press Association 
held May 11 and 12 in Montgomery and 
Auburn, 

“A million of wealth each year from 
\labama’s farms,” was the slogan sug: 
gested by F. W. Gist, association statis- 
tician and adopted by the convention. 

Of special interest to the editors were 
the suggestions made by E. W. Barrett, 
editor of the Birmingham Age-Herald in 
which he outlined drastic changes in the 
state libel laws and a plan whereby edi- 
tors will be enabled to exchange adver- 
tising space for railroad tickets 

Mr. Barrett also advocated that the 
country weeklies and daily papers of the 
state get together on exchanges, the 
country papers paying the differences if 
the circulation rates. His suggestions 
were received with approval. No actioo 
was taken. 

Dr. P. P. Claxton, provost of the Uni 
versity of Alabama, in a brief addres 
before the convention pointed out tha 
Alabama does not spend enough money 
on education and urged the editors to 
cooperate with the other educators of 
the state to impress upon the people the 
necessity for increasing educational ex- 
penditure. 
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A. A. C. W. PROGRAM 


(Continued from page 12) 








Election of chairman for 1923. 
Election of vice-president 


representing 
women on the executive committee. 








UNCOMPLETED PROGRAMS 











RETAILERS’ ASSOCIATION 
Plankinton Hotel 
ScREEN ADVERTISERS’ ASSOCIATION 


Committee Room “C” 





GENERAL ENTERTAINMENT 











Monbay 
AvpitortuM Matin Hati 
Cedar Street Entrance 
8 o'clock sharp 
A Trip TuHrovcn Ap Lanp 
An elaborate Pantomimic Pageant 125 child- 
ren from the Lucille Stoddard School of Danc- 


ing will portray leading figures and trade- 
marks 
6.45 o'clock sharp 
ANIMATED TRaDE-MarK REVIEW 
Nationally advertised trade-marks will be 
brought to ltfe—cash prizes. 
9.30 to 12 o'clock 
Mystery Dance 
TUESDAY 
6.30 P. M.—Official Dinner to Club President 


at the Fern Room, Hotel Pfister 
Avpitortum Marin Hati 
Cedar Street Entrance 
3.30 o'clock sharp. 
VauUDEVILLE De Luxe 
Music—Dancing—Refreshments 


WEDNESDAY 
Juneau Park, foot of Wisconsin Street 
Neptune Frotitc anp Motor Boat RecGatta 
Under the auspices of the Milwaukee Civic 
Council 


Featuring special match race between St. 
Louis Ad Club and Milwaukee Advertising 
Council. 


Evening 
9 o'clock sharp 
SATTLE ROYAL 
Review of Decoratep AND ILLUMINATED Boats 
Frreworks DispLay 


THURSDAY 
Dancing and Open House at all Milwaukee 
Clubs 
ENTERTAINMENT FOR THE VISITING LapIES 
Mrs. James H. Hackett, chairman 
Monpay 


Hotel Pfister. 

Luncheon, Milwaukee Athletic Club. 
Motor to Nationally Known Industries. 
ea, Milwaukee Art Institute. 


Reception, 


TvueEspay 

Reception, Hotel Pfister, 

Auto Ride to Wisconsin's beautiful 
Lake Region within a radius of 
of the city. 

Luncheon, Brumder Estate, Pine Lake, guests 
of Mrs. Geo. Brumder, Sr., and the Milwaukee 
Herald. 

Trip 


Inland 
thirty miles 


back to the city, 
WEDNESDAY 
1.00 P. M.—Reception, Hotel Pfister. 
March in body to Grand Stand at Lake 
to witness Neptune Frolic and Motor 
Regatta. 


Front 
Boat 


SEEKS STARS AND STRIPES PROFIT 





R. H. Waldo Says Fr. 2,500,000 May 
Be ‘“‘Somewhere in Washington” 
Richard H. Waldo, 


Hearst’s International 
dressed the 


publisher of 
Magazine, ad- 
Medill School of Journal- 


ism of Northwestern University on 
“Taking Publicity out of Politics.’ 
People want to have fun when they 


read but know something when they get 
through,” he said in part. “In short, 
the business of the modern editor is 
telling you things you ought to know 
ma way that it will delight you to read. 

“He called attention to the question 
of what has become of the 2,500,000 
francs of profit which the soldiers’ news- 
paper, The Stars and Stripes, made 
during the war. He was editor of that 
Paper, also one of its delivery boys 
under fire. “That money is lost to 
view,” he said. “None of us who ed- 
ited the paper and who hoped it would 
go to war orphans is able to get any 
trace of it. It is supposed to be im- 








Editor 


& Publis 


pounded in Washington. 
turned in the profits the 
change was 5.40.” 


When we 
rate of exX- 


BIRMINGHAM NEWS GROWING 


Basement, Main and Mezzanine Floors 
to Be Extended 

Erection of an addition to the still new 
building of the Birmingham (Ala.) News 
has become necessary and work on the 
project will be begun immediately, ac- 
cording to Victor H. Hanson, publisher. 
The addition will be to the basement, 
first floor and mezzanine of the present 
building, extending for an additional 
depth of 57 feet on the north side. The 
construction will be identical with that 
of the present building and when com- 
pleted will look like a part of the origi- 
nal building. 

Foundations are being laid so that the 
three additional floors to the annex, which 
will bring it up to the height of the pres- 
ent building, can be added whenever it 
is found necessary. Total cost of the 
addition will be about $65,000. The base- 
ment room will be used for storage, the 
first and mezzanine floors for circulation 
and classified advertising. 





GATHERED AT RANDOM 











OME of the newspapers have given 
prizes for the most polite man whom 
their representative, commonly known as 
“the politeness editor,” could find in a 
day’s journey, with amusing and often 
whimsical results. We have never made 
a practice of awarding arbitrarily such a 


piece of recognition of exceptional 
courtesy. But when we do see some- 
thing in this line, wholly out of the 


ordinary, we deem it a public duty to 
make fitting note thereof. 

Last Saturday evening in the Algon- 
quin clubhouse, at one of the famous 
dinners of the Beacon Society, with 
Melville E. Stone as the speaker of the 
occasion, a modest appearing reporter 
came in and was assigned a seat within 
a few feet of the orator. We regret that 
he was not a Herald reporter, as we 
should like to claim his unexampled 
politeness as our own. Not a heavy man 
physically, he was sitting quietly, intent 
on Mr. Stone’s words, when all of a 
sudden his chair collapsed under him and 
he was sent sprawling over the floor, 
with his head in unhappy contact with 
the wood and the walls. This arrested 
attention. The speaker “throttled down” 
on his flow of words. Everybody looked 
at the unfortunate gentleman, who had 
suffered at the hands of the club and 
the occasion, a startling fright and some 
physical harm, for which he had himself 
not the slightest scintilla of responsi- 
bility. 

Rising to his feet, the young man said 
in a low voice, but in the apprehensive 
stillness that prevailed one heard widely 
around, the simple phraze, “Excuse me!” 
It seemed to us that the boot was on the 
other foot; that the club ought to have 
asked him to excuse it. 

Here comes in one of the “ifs” of his- 
tory. The seat had originally been as- 
signed by the place cards to Gen, Edgar 
R. Champlin, who weighs at least 75 
pounds more than the unfortunate young 
man who proved the chair’s undoing. 
But there was a vacant place at the head 
table which the president urged Gen. 
Champlin to occupy. He did so. That 
left the seat for the reporter who came 


in late. What would have happened had 
Gen. Champlin had this experience? He 
would doubtless have been as_ polite 


under the circumstances. But that he 
would have survived the crash in as good 
form as the acrobatic young journalist, 
remains an open  question.—Boston 
Herald, 


Merchant Host to Newark Newsies 

Newsboys of Newark, N. J., are to be 
entertained again at the expense of 
Frank E. Mullin, local merchant. Mr. 
Mullin makes it. a point to “treat” the 
newsboys of Newark periodically, and 


for his manifest interest in them, says: 
“They work in the vicinity of my store.” 


her for 


May 20, 














Will Japanese Buy What 
You Have to Sell? 


They are riding today in American 
automobiles, playing American pianos, 


using American tooth paste and chew- 


ing American gum. Japanese recognize 


the high quality of American export 
goods and the fuil extent of their buy- 
ing capacity is yet to be measured by 


The 


American manufactures has 


careful, intensive sales campaigns. 
market for 
developed with the phenomenal prog- 
ress of the country and is growing rap- 
idly with a widespread demand for the 
products of Western factories. The 
time to act is NOW! 


The facts about the Japanese market 


with reference to every class of Ameri- 


can exports suitable for sale in Japan 


have been compiled by the Foreign 


Service Bureau of 


HE JIJI] SHIMP 


and are available without charge to 
American exporters and advertising 
agencies interested in this field. The 


Jiji’s expert economists and market ob- 


servers furnish accurate, reliable sur- 


veys from which the demand for your 
particular products may be judged. 
Thorough information regarding na- 


tional customs and habits, adaptability 
of your goods to Japanese requirements, 


means of distribution in 


Japan, and 
other vital subjects, will answer for you 
the question of whether you have been 


neglecting a profitable market. 
Requests for information should be addressed: 


FOREIGN SERVICE BUREAU 


THE JIJI SHIMPO 


Cables Morning 
“Jiji Tokyo” TOKYO, JAPAN and Evening 
Bentley Code Editions 


“Everywhere in Japan, the Buyers Read The Jiji” 
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SOVIET GOVERNMENT OUSTS HULLINGER, 
U. P. CORRESPONDENT, FROM RUSSIA 





He Is Charged With Having Evaded Censorship, Systematically 
Sending Out False Information—American Journalists’ 
Attempts to Stop Banishment Fruitless 





*;DWIN W. 


4 


HULLINGER, United 
Press staff correspondent, has been 
expelled from Russia, following a dispute 
with the Soviet Government over his at- 
tempt to cable to the United Press ad- 
vance information concerning the Russo- 
German treaty. Hullinger is charged with 
evading the censorship, although no dis- 
patches have been received from him in 
other than the regular way. Following 


an exciting, hurried departure, Hullinger 
left Moscow and is today en route t 
Riga. 


No word has been received from him 
direct since the expulsion, but through 
the Chicago Daily News’ London bureau 
the following message from the Daily 
News’ Moscow correspondent was fur- 
nished the United Press, May 16: 

“Edwin W. Hullinger, a correspon- 
dent of the United Press Associations, 
has been expelled from Russia. He was 
summoned before the political department 
last Friday and ordered to leave the 
country within 96 hours for evading the 
censorship. 

“Hullinger strongly denied the charges 
and refused to believe the order of ex- 
pulsion was intended seriously. He re- 
fused to make preparations to depart, 
confident that his appeals and explana- 
tions to higher authorities would result 
in cancellation of the order. 

“American colleagues made every cn- 
deavor to have the order cancelled or 
delayed. I accompanied him Monday to 
the bureau of the political department, 
where the order of expulsion was again 
produced. It read: 

“‘The order is hereby given that the 
American subject, Citizen Hullinger, 
shall leave Russia within 96 hours. He 
is charged with having systematically 
sent out false information about Russia. 

“In case Citizen Hullinger remains in 
Russia after the above-mentioned period, 
the state political department will send 
him out under escort.’ 

“Further requests for reconsideration 
and delay were peremptorily refused. 
Hullinger was informed that the notice 
given three days before still stood, and 
that unless he was outside Russian ter- 
ritory by 2 o’clock Tuesday afternoon, 
the second clause of the notice would be 
enforced. 

“Only a little over three hours then 
remained before the last train left. For- 
malities of departure usually require two 
days. 

“Then came the rush to avoid arrest. 

“Henry L. Rennick, of the Associated 
Press, who did everything he could, kept 
his office open some hours after the usual 
time in order to arrange for a Latvian 
visé for Hullinger, who otherwise would 
have been held up at the Latvian frontier, 
unable to travel either way. 

“The Nansen mission lent an automo- 
bile. Only a few minutes were finally 
left to shove a few necessities into a bag, 
and there was no time to obtain food for 
a two days’ rail journey. 

“Hullinger hastily grabbed a bottle of 
stuffed olives and some chocolate, and 
others traveling on the same train prom- 
ised to share their supplies. He caught 
the train. 

“Hullinger had a dispute with the au- 
thorities some weeks ago over their re- 
fusal to transmit a message giving ad- 
vance information about the Russo-Ger- 
man treaty. He dispatched another mes- 
sage by other means, after the censor had 
refused it, asking his head office to have 
the matter of censorship taken up at 
Genoa by Lord Riddell of the British 
delegation and the American official ob- 
server. 

“This message apparently caused the 
Russians trouble at Genoa.” 

A message from Hullinger asking that 
the Genoa Conference be informed of 
Russia’s censorship activities was re- 


ceived at the London office of the United 
Press in the regular way, direct from 


Moscow via the Great Northern Tele- 
graph Company’s lines. The matter was 
not taken up at Genoa, however, because 
the Cannes resolutions, on which the con- 
ference was based, prohibited interfer- 
ence with internal affairs of the countries 
convened. 

The United Press has not heard from 
Hullinger. 


VIRGINIA LIMITS BOYS’ WORK 


Those Under 12 Can’t Sell Papers; Un- 
der 16 Not During School Hours 


Newsboys under the age of 16 are 
prohibited from selling papers on the 
streets on days when school is in ses- 
sion, under the provisions of the new 
Virginia child labor law, which becomes 
effective June 18. Boys under the age 
of 12 are debarred from selling papers 
on the street at any time. Alli news- 
boys will be required to procure a badge 
from the school authorities. Boys un- 
der 16 will not be permitted to sell 
papers before 6 a. m. or after 7 p. m. 
on any day. The law does not apply to 
boys delivering papers or magazines on 
regular routes. Preparations are now 
being made by the State Department of 
Labor to put the new law into effect. 
Many other industries are also affected. 


TRIP TO MEXICO 





New York Commercial Plans to Take 
150 Business Men on Trade Tour 


A trade excursion tour to Mexico 
will be conducted by the New York 
Commercial, leaving New York on June 
4 and return by steamer on June 30. 
Stops are to be made at Monterrey, 
Tampico, San Luis Potosi, Guadalajara, 
Lake Chapala, Cuernavaca, Vera Cruz, 
Merida and Mexico City. Dr. W. E. 
Aughinbaugh, foreign trade editor of 
the Commercial, will be in charge of the 
party, assisted by John F. Barry, editor 
of Commercial Mexico. It is expected 
that fully 150 business men will go on 
the trip. 


New York Ad Club Board Meets 


The first meeting of the newly elected 
board of directors of the Advertising 
Club of New York was held May 15, 
with C. K. Woodbridge, the new presi- 
dent, presiding. H. H. Charles, elected 
treasurer at recent meeting, announced 
that he would serve for one month only 
and then tender his resignation because 
of press of other business affairs. 
George W. Hopkins, H. H. Charles and 
C. K. Woodbridge were unanimously 


elected members of the building commit- 
tee composed of George Ethridge, chair- 
man, Frank Presbrey, Oliver B. Mer- 
rill, Frank E. Fehlman and John N. 


Boy ic. 





Representatives Meet 
Kimberly of Dun’s Review, 
New York, was elected president of the 
Representatives’ Club, New York, on 
May 15, succeeding C. E. Fuller of Pho- 
toplay Magazine, who was elected a 
director. A. M. Carey of Hearst’s In- 
ternational was elected first vice-presi- 
dent and A. L. Cole of Popular Science, 
second vice-president. C. S. Plummer, 
Jr., of Metropolitan, was _ re-elected 
treasurer, and George L. Alpers, also of 
Metropolitan, was elected secretary. 
Other members of the board of directors 
elected at this meeting were Ralph 
Blanchard, of Vogue; \A. J. Gibney, 
Munsey’s; W. R. Jenkins, Jr., Comfort; 
W. L. Biery, McCall’s; Roy F. Will- 
iams, Scientific American, and C. 
Cholmeley-Jones, Paul Block, Inc. 


Murray Gets Klamath Fall Record 


The controversy over the ownership 
of the Klamath Falls (Ore.) Record 
has been settled by the circuit court, 
which found that the 60-day option of 
E. J. Murray is valid. The court or- 
dered delivery of all the common stock 
of the paper to him upon payment of 
$1,000. Both the Record and Klamath 
Falls Herald claimed ownership of the 
paper and a dispute has been going on 
since last October. Don. Belding and 
W. A. Wiest, who have had possession 
of the Record plant, have held that the 
option held by E. J. Murray was invalid. 


©), Fs 





New York Council A. A. A. A. Elects 


The New York Council of the Ameri- 
can Association of Advertising “Agen- 
cies held its annual election for mem- 
bers of the board of governors, May 18, 
and elected four new members of the 
board. They are David G. Evans of 
Evans & Barnhill, R. P. Clayberger of 
Calkins & Holden, H. H. Charles of 
Charles Advertising Service, and M. 
Towne of the Joseph Richards Com- 
pany. These new directors will take 
office October 15. The board will meet 
shortly to elect officers for the ensuing 
year. 





No Decrease for N. Y. Electrotypers 


There will be no reduction in the 
wages of union electrotypers in New 
York. Foundrymen and other workers 
in this trade will continue to receive 
$59.50 a week under an arbitration de- 
cision made public May 18, by Judge 
George H. Lambert of Newark, N. J., 
chairman of the committee composed of 
2 employers and 2 members of Electro- 
typers’ Union No. 100. The employers 
sought a reduction to $52. 


Backert and Anderson Speak 


The Technical Publicity Association 
of New York held its final meeting for 
the season, May 12, at the Machinery 
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INSURANCE SERVICE 


POLICIES MUST BE ISSUED 
CLAIMS MUST BE GIVEN PROMPT ATTENTON 


An experienced and widely kmown insurance man is 
appointed our registrar agent in each city where we make 
a contract to perform these insurance functions. 


The responsibility, expense, and burden of issuing 
policies and investigating claims is not saddled on the news- 


HICKEY-MITCHELL CO. 


U. S. Mgrs. Newspaper Policy Dept. National Casualty Co., Detroit 


ST. LOUIS 














Club. A. O. Backert, vice president and 
general manager of the Penton Publish. 
ing Company, Cleveland, and Martiniys 
Anderson of the Hiler Studios, New 
York, were speakers. Phillip C. Gunion, 
advertising manager of the Hyatt Roller 
Bearing Company, recently elected pres. 
ident of the association, was installed in 
office by W. A. Wolf of the Western 
Electric Company, the retiring president, 


To Discuss Summer Slump 


“How to Kill the Summer Slump” will 
be the subject of a discussion by the 
New York Business Publishers Asso- 
ciation on May 26. F. M. Felker, vice- 
president of McGraw-Hill Company, 
Inc., will open the discussion by show- 
ing the number of ways in which the 
editorial departments can help in this 
work. George Griffiths of Hardware 
Age will speak for the business depart- 
ments. 


Special Agency Changes 


G. Logan Payne Company has re- 
signed representation of the following 
papers: New Castle Times, Malden 
(Mass.) Telegram, and Denison (Tex.) 
Herald. 

S. C. Theis Company, New York and 
Chicago, has been appointed foreign rep- 
resentative for the ‘Tarentum (Pa) 
Evening Telegram, Springdale Tribune 
and the Russellson-Curtisville Daily Ex- 
press, all published in Tarentum. 

The Gary (Ind.) Post and Tribune 
and the Wichita Falls (Tex.) Record- 
News have appointed Knill-Burke, Inc., 
New York and Chicago, their advertis- 
ing representatives, effective June 1. 

Bryant, Griffith & Brunson of New 
York have resigned the representation of 
the Winston-Salem (N. C.) Journal, ef- 
fective June 30. 


New Daily in Peekskill, N. Y. 


The Peekskill (N. Y.) Evening Star 
will start publication in the near future 
giving Peekskill three daily newspapers. 
Richard E. Coon, Jr., has resigned as 
managing editor of the Poughkeepsie 
(N, Y.) Eagle-News to become editor 
and general manager of the Star. He 
will be succeeded upon the Eagle-News 
by William E. Seely of the New York 
City staff of the Associated Press. 


Volunteer Wage Reduction 


Effective May 1, the Denver (Colo.) 
Typographical Union No. 49 voluntarily 
reduced the wages of job printers in 
Denver from the present scale of $44 a 
week to $42. Four months ago the print- 
ers accepted a reduction from $45.50 to 
$44. There were about 300 members 
present and the vote was 111 to 35 with 


many not voting, 


The Atlanta Journal 


ATLANTA, GA. 


5c 10c 
Daily Sunday 
Associated Press 
United Press 


Leased Wire Cable and 
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An outstanding 
newspaper 


Advertising in The 
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Pennsylvania 

















Pennsylvania, the Keystone State, is 
as aptly termed the backbone state. 
Pennsylvania industries are the 
backbone industries of America. 


Pennsylvania coal, Pennsylvania 
steel, Pennsylvania oil, Pennsylvania 
textiles, Pennsylvania buckwheat 
and Pennsylvania tobacco. 


These monster industries require 
millions of skilled well paid workers 
—whose aggregate buying power is 
tremendous. 


Pennsylvania could be called the 
state of millions. Here are nearly 
eight and one half million people, 
who create itsmillionsof wealth and 
enjoy their liberal share of profits. 


The newspapers reach these mil- 
lions—reach them every day. 


Pennsylvania daily newspapers in 
common with all daily newspapers 
whenever published have the advan- 
tage of the local touch—the ability to 
carry the National Advertiser's story 
to the ultimate conclusion, to bring 
the story home to the reader, an ad- 
vantage impossible to secure any 
other way. 


The list herewith is composed of 
the live wire publication with circu- 


lation reaching into every corner of 
the state. 


Pennsylvana people talk big about 
their state and the advertiser who 
has something to offer will make the 
best impression if he makes his ap- 
peal in a big way in the only adver- 
tising media that is read by all 
Pennsylvania people. 


=A LIST THAT GETS RESULTS—————|> 


Circula- 2,500 10,000 


tion lines lines 
Po Pere er ere (M) 29,021 .09 .09 
DRE Gai k oh in ceiede es (S) 16,104 .09 .09 
NON 6 4 dis ne ca ctances (E) 8,066 .04 .04 
+Bloomsburg Press ............-; (M) 6,069 .029 .029 
*Chester Times and Republican (M&E) 14,752 .065 .05 
Coatesville Record ............. (E) 5,436 -0214 .0214 
*Connellsville Courier ........... (E) 5,652 0179 .0179 
pn PREECE PTET (E) 16,019 -05 .05 
ry I I fa «ode wha o0/ed (E) 12,557 .05 .05 
CE We a Ceti teeac Geawwdiens (E) 26,428 .08 .08 
*Harrisburg Telegraph ........... (E) 36,478 .095 .095 
*Lancaster Intelligencer and News- 
OP nr eres ee eT (M&E) 21,867 .08 .08 
POG Ca et 6 ok cc tcicccdas (M) 6,263 .035 .035 
Pittsburgh Dispatch ............ (M) 54,541 -17 15 
Pittsburgh Dispatch ............ (S) 63,767 -22 18 
Pottstown Ledger ..............- (E) 1,590 .025 .025 
Pottsville Republican ........... (E) 11,558 .055 .05 
Scranton Republican ........... (M) 32,180 .12 -10 
[Eee GRE doc. o.ckeeeimece (E) 37,701 12 -10 
Se 5 0 644% dw diane’ (E) 4,888 .021 .021 
Sunbury Daily Item ............ (E) 3,911 .021 .018 
*Warren Times-Mirror ....... (E&M) 7,931 .036 .036 
*Washington Observer and Re- 
WOU bo ci WH sTweswowns (M&E) 15,426 .06 .05 
West Chester Local News........ (E) 11,010 .03 .03 
*Wilkes-Barre Times-Leader ...... (E) 21,234 .08 .05 
,C eee ee (CE) 16,549 .045 .045 
York Gazette and Daily......... (M) 16,614 .045 -045 


Government Statements, April 1, 1922. 

*A. B. C. Publishers’ Statement, April 1, 1922. 
+Government Statement, October 1, 1921. 
**A_ B. C. Statement, October 1, 1921. 

















Editor 








TIPS FOR AD MANAGERS 








_Aitken- -Kynett Company, 1328 Walnut street, 
Philadelphia. Making 1,000-line yearly con- 
tracts for G. H. P. Cigar Company. 

N. W. Ayer & Son, 300 


Chestnut street, 


Philadelphia. Using 56-line orders 9 times in 
New England newspapers for Rich ard Hell- 
man, Inc., “Hellman’s Mayonnaise Using 


18 inches, 10 times in newspapers for Amer- 


ican Sugar Refining Company (Domino 
Sugar). 

Bloomingdale- Weiler Advertising Agency, 
142) Chestnut street, Philadelphia. Placing 
orders with ne wspapers for the F. F.*Chem- 
ical Company “Lemon Soap,” Philadelphia. 

Bloomingdale- Weiler Advertising Agency, 
1420 Chestnut street, Philadelphia. Making 
3,000-line yearly contracts for the Whistle 


Company. 


Brandt Advertising Company, 7 South Dear- 
born street, Chicago. Using 42 lines, 3 times 


for Martin & Martin, “E. Z. Polish’. 

Nelson Chesman & Co., Publicity Blidg., St. 
Louis. Making 5,000- line yearly contracts for 
Nature's Remedy; using 136-line orders twice 
for National Laboratories. 

Nelson Chesman & Co., 27 East Monroe 
street, Chicago. Issuing copy in the south- 
west on National Toilet. 


Conover-Mooney Company, 111 West Monroe 
Street, Chicago. Planning an extensive ad- 
vertising campaign for National Kraut Pack- 
ers Association, Fremont, Ohio, on remedial 
and medicinal properties of sauerkraut. 

Cowen Company, 50 Union square, New 
York. Resuming their advertising with news- 
papers for Lever Bros. Company, “Life Buoy” 
soap, Cambridge, Mass. 

Critchfield & Co., 223 West Jackson 
Chicago. Issuing schedule on H. S. 
_Dauchy Company, 9 Murray street, New 
York. Again placing orders with newspapers 
in various sections for the Chichester Chem- 
ical Co., patent medicine, 2317 Madison square, 
Philadelphia, using 14 lines 24 times in news- 


blvd., 
Peterson. 


papers for Allen S. Olmstead. 
Deatel Advertising Service, 10 St. Paul 
street, Baltimore. Making 1,400-line yearly 


contracts for Golden Crown Syrup. 

George S. De Rouville Advertising Agency, 
Albany County Savings Bank Bldg., Albany, 
N. Y. Making 3,000-line yearly contracts for 
the Jacque Capsule Company. 

Diener, Dorskind & Shephard, 1393 Broad- 
way, New York. Placing orders with news- 
papers in ae ted sections for Charles & Co., 
‘Mission Garden Tea”, 48 East 43d street, 
New York. 

Dunlap-Ward Advertising Company, Union 
National Bank Bldg., Cleveland. Renewing 
some of their newspaper contracts for Chand- 
ler Motor Car Company, Cleveland. 

George L. Dyer Company, 42 Broadway, 
New York. Again making contracts and 
placing copy with newspapers in various sec- 
tions for Gillette Safety Razor Company, 
Boston. 

Erwin, Wasey & Co., 58 East Washington 
street, Chicago. Have issued several con- 
tracts on Goodyear Tire & Rubber Company, 
where sales have been slow and in need of 
stimulus; making 2,500-line yearly contracts 
for Rodene Laboratories. 

Federal Advertising Agency, 
street, New York. Using New 
papers for “‘English Ovals” 
in cities where they have stores for Kaufman 
Hats; releasing special campaign to New 
York City newspapers for United Cigar Stores; 
placing orders with a few newspapers in se- 
lected sections for the Bradley Knitting Co., 
Delevan, Wis. 

Ferry-Hanly Advertising Company, 6 North 
Michigan avenue, Chicago. Issuing page copy 
to run eight times on Peoples’ Automatic Ex- 
change, “Inside Telephone.” 

Fidelity Advertising Agency, 481) Prospect 
avenue, Cleveland. * aaa ling account for 

Jelvet Ice Cream Wheeling Company. 

W. B. Finney Advertising , Corby- 
Forsee Bldg., St. Joseph. Sending out 42-line 
orders to run 27 times for Ettenson Chemical 
Company. 


6 East 39th 
England news- 
; using newspapers 


Richard A. Foley Company, Terminal Bldg., 
Philadelphia. Reported will make up list of 
newspapers this month for Morris & Com- 
pany, “Paul Jones” boys’ and girls’ wearing 
apparel, Eutaw and Franklin streets, Phila- 
delphia. 

Daniel Frey, 104 South Michigan 
avenue, Chicago. Has placed some try-out 
advertising in Indiana on Murine. 

Charles H. Fuller Company, 623 South 
Wabash avenue, Chicago. Making 10,000- line 
yearly contracts for Druesen-Kraft Chemical 
Company; handling account for the National 
Motor Car & Vehicle Company, ‘National 
Motor Cars,” Indianapolis. 


Fuller & Smith, Bulkley Bldg., Cleveland. 


Making 1,200-line yearly contracts for Bur- 
roughs Adding Machine Company. 
Gardner-Glen Buck Advertising C y, 
1627 Locust street, St. Louis. Making 2,800- 
line yearly contracts for Eskimo Pie. 

M. P. Gould Company, 60 West 35th street, 
New York. Reported will make up list of 


newspapers during June and July for Daggett 
& Ramsdell cold ‘cream, 214 West 14th street, 
New York. 
Grandin-Dorrance-Sullivan, 
42d street, New York. Handling advertising 
and later will use rotogravure sections ot 
for the Frank Wolcott Manufac- 


Inc., 130 West 


newspapers 


turing Co 
ford, Conn 
ta.” Gray ggg Compan 
Bldg., Kansas t S 

t rur 
Supply. 

Charles C. Green Advertising Agen 
West 37th street, New York. das secured 
account of M. J. Breitenbach & Co., “Gude’s 
Pepto-Mangan,” York; handling account 
for Super-Safety Ink Company, “Jink Ink,” 
219 West 27th street, New York 

Green-Fulton-Cunningham, 28 East 
blvd., Chicago, issuing* copy in 
Dort Motor Car Company. 

Guenthers-Bradford Company, 7 South Dear- 
born street, Chicago. Schedules on Dr. 
Neuman. 

Gundlach Advertising 
Bldg., New York. 
papers in selected 
Food Company, 


“Wavette” electric curler, Hart 


mpany, Gray 
ng out 14-line orders 
24 times for the “Americ an Veterinary 


cy, 15 


New 





Jackson 
Georgia on 


Compan Fuller 
Placing orders with news 
sections for the Vitamin 
“Vegex,” New York. 

J. R. Hamilton Agency, 326 West Madison 
street, Chicago. Has issued orders on Puri- 
tan Malt Extract. 

Hanff-Metzger, Inc., 95 Madison avenue, 
New York. Making 1,000-line yearly contracts 
for Pratt Food Company. 

Henri, Hurst & MacDonald, 58 East Wash- 
ington street, Chicago. Preparing list on 
Fairbanks Morse Company. 

Hicks Advertising Agency, 52 Vanderbilt 
avenue, New York. Reported will make up 
list of newspapers in June for Alwin A. Neu 
mann & Son, ladies’ hats, 24 East 4th street, 
New York. 

Arnold Joerns Company, 14 East Jackson 
blvd., Chicago. Placing 1-time 28-inch orders 
in IMinois papers on Kansas Gold Association. 

Wylie B. Jones Advertising Agency, 107 
Chenango street, Binghamton, N. Y. Making 
yearly contracts for the Wendell Pharmacal 
Company; placing orders with some Pacific 
Coast newspapers for the Akron Truss Co. 

H. W. Kastor & Sons Company, 14 East 
Jackson blvd., Chicago. Has issued copy on 
Lyko Medical Company. 

Kirtland-Engel, 14 East 
cago. sing a tew 
West on Beeman 

Kling-Gibson 
street, Chicago 
Creek Food Co. 

Lord & Thomas, 4) North 
nue, Chicago. Making yearly 
Drenseicl- Balker-Collender vo gy Mak 
ing yearly contracts for Nordyke & Marmon 
Issuing general copy on Motor Master Cor- 
poration; making 5,000-line yearly contracts 
for the Pepsodent Company. 

Theodore F. MacManus, Inc., 44 East Han 
cock avenue, Detroit. Making 1,000-line and 
2,800-line contracts for Maxwell-Chalmers 
Motors; making 2,800-line yearly contracts 
for the Hupp Motor Car Company. 

Harry C. Maley Company, 14 East Jackson 
bivd., Chicago. Placing the account of the 
Whitmore Manuf: ucturing Company, Cleve- 
land, lubricating engineers, in Chicago news- 
papers. May extend to other large cities. 

McCutcheon-Gerson Company, 64 West 
Randolph street, Chicago. Making up an addi- 
tional list on the Landis award; additional 
list being prepared on Congress Hotel; addi- 
tional list being prepared on McClellan Re 
frigerator. 

McLain-Simpers 
Washington square, Philadelphia, 
Madison avenue, New York. Again 
orders with newspapers in various sections 
for the Kendall Products Company, cleaning 
preparations, 709 6th avenue, New York. 

Ralph Merrill Advertising Compeny. 400 
North Michigan avenue, Chicago. Will place 
some copy shortly in Southeastern territory 
on French Carbon Battery Company. 

Philip Morris Advertising Agency, 68 West 
Monroe street, Chicago. Placing contracts for 
Sterne & Klein (Women’s Underwear) in 
Southern papers. 

Osten Agency, 


Jackson blvd., Chi- 

small towns in he Middle 

Tractor. 

South 
on 


State 


Battle 


Company, 220 
Issuing ‘copy 


Michigan ave- 
contracts tor 


210 West 
and 331 
placing 


Organization, 


306 South Wabash avenue, 


Chicago. Has issued copy in Southwestern 
territory ‘on Chicago Beach Hotel; placing 
orders and contracts in Southern papers on 


Windemere Hetel. 

Porter, Eastman & Byrne, 22 West Monroe 
street, Chicago. Issuing schedules to New 
England papers on Beatrice Creamery. Will 
not extend list for the present. Lincoln, Neb., 
also being used on this account. 





Publishers Book Our 
Service from Washington 


Newspapers not wishing to establish 
an expensive Washington Bureau but 
desiring to receive the benefits of one 
should become our clients. Trained 
correspondents are here ready to an- 
swer your every want at a price which 
you alone will fix, aside from a small 
retainer fee, to be credited to the pub- 


lisher’s account for services during the 
year. 

Write for details. We aim to fill a 
long-felt need. 


National Capital Service 


912-13-14 Munsey Bldg., 
Washington, D. C. 
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Potts-Turnbull Company, 6 North Michigan 


venue, Chicago. Issuing 200-line copy to run 
Illinois papers regarding cooperation on a 
soap account. 


E. P. Remington Company, 1280 Main street, 





Buffalo, Reported will make up list 
during June, using newspapers for the Kon- 
don Mig. Co “Kondon’s Catarrhal Jelly,” 
Minneapolis; making yearly contracts for 
Foster-Milburn Company. 

se * Sandlass, 217 West Saratoga street, 
Baltimore. sing 500 lines in 1 year for 
Resinol Chemical Company. 


Saxe Advertising Agency, 319 
street, Boston. Making 7,000-line 
tracts for Panco. 

Shaffer-Brennan Advertising Company, 
Wainwright Bidg., St. Louis. Reported will 
use some newspapers for the Mexican Dia- 
mond Importing Company. 

W. W. Sharpe & Co., 206 Broadway, New 
York. Using 14-line orders 104 times for the 
Santal Midy. 

Floyd Short & Partners, 
avenue, Chicago. Issuing 
once in Southern papers 
facturing company. 

Snodgrass & Gayness, 489 5th avenue, New 
York. Placing orders with some Pacific Coast 
newspapers for the Ajax Rubber Company 
Ajax tires, New York. 

J. A. Snyder Advertising Agency, 220 South 
State street. Chicago. Using Chicago news- 
papers to advertise Chicago Steamship Lines. 

Sweet & Phelps, 608 South Dearborn street, 
Chicago. Have issued 40-line, 2-time on 
Milburn tire. 

David C. Thomas Advertising Company, 165 
East Erie street (formerly Thomas O’Brien 
Coleman), Chicago. Will handle the account 
of Marinello Company. 

J. Walter Thompson Company, 14 East Jack- 
son blvd., Chicago. Using some Iowa papers 
on contracts for Diamond Crystal Selt Com- 
pany. 

Thresher Advertising Service, 
street, New York. 
Colgate & Company. 

Touzalin Advertising Company, 7 
street, Chicago. Issuing copy in 


Washington 


yearly con 


30 North Michigan 
200-line copy to run 
on Mueller Manu- 


copy 


136 Liberty 
Sending out schedules for 


Dearborn 
southwest 


and southern 
Georgian Bay. 
Turner-Wagener Company, 400 North Mich. 
igan avenue, Chicago. Will extend list og 
Old Monk Olive Oil. 
United States Advertising Corporation, 1415 
Madison avenue, Toledo, Ohio. Making 5,0 
line yearly contracts for Willys-Overland. 
Universal Advertising Agency, 140 South 
Yearborn street, Chicago. , Endeavoring t 
get publishers to induce dealers in their towns 
to buy a supply of Baltic Mosquito Chaser jin 
preparation for a newspaper campaign. 
Vanderhoof & Co., 167 East Ontario street, 
Chicago. Issuing small copy in Southern 
papers on Rocktord College. Handling ac. 
count of the Ritchie Bond & Mortgage Com 
pany, Chicago, using newspapers in the Mid. 
lle West. 
Cc. C. Winningham, Book 
Making 5,000-line yearly 
Stewart Motor Cerporation. 


states on Chicago Duluth 


Bidg., 
contracts 


Detroit, 
for the 


Investigates Ads for Charity 


The Montclair (N. J.) Chamber of 
Commerce again has an investigation 


committee which passes upon all applica- 
tions for advertising in programs and 
souvenir booklets issued by local charit- 
able and welfare organizations. The 
merchants of Montclair feel that they are 
being mulcted in this manner and further 
it has been found by the committee that 
usually only about 25 per cent of the 
money paid for such advertising really 
reaches the charity, the remainder being 
used up by solicitors’ commissions. 


Frisco Chronicle Shrine Number 
The San Francisco Chronicle will is- 
sue on June 12 its Shrine Convention 


number, a 10 by 15-inch magazine illus- 
trated in 2, 3 and 4 colors. 








| 
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Sixteen leading advert 


ad 


One hundred points were 


in effectiveness as an 


each question being given 
attainable points. The aver 


Factors in Which The 


1. 
fairness—commanding confi 


esteem of readers. 


reputation of success and infl 


3. Subscribers on merit as a new 
pendent of premium, contest 
inducements. 


Preference, or attachment, 
long-continued or habitual rea 
tisanship. 


5. Volume and variety of both 
classified advertising, presenti 
ket-place aspect. 


dise, medium grades and 
readers of buying power, 
ability. 


It Stan 
Times, at 


the 


paper men to make a genuine ne 
world. It apes nothing; it stand 
properly so. 





| First in Effectiveness | 


in response to a questionnaire place The New York | 
rye ~ + r . | 
rimes first among New York morning newspapers | 

| 


a certain number of possibly 
age 


Total Measure of Effectiveness 


Character as a new spaper—reliability and 


Prestige of age or old-establishment—fame } 
of leadership or domination of its field— 


Results on higher-priced, choicer merchan- 


From an address by Harold B. Johnson, editor of The Watertown Daily 
St. Lawrence University. 

The New York Times is probably the 
American continent, and is made so by reason of the fact that 
its owners have no personal axes to grind and permit trained news- 


ising agents of New York 


vertising medium. | 
used as a basis of appraisal, | 
| 
| 
rating is indicated below: | 
| 


New York Times Excels 


The 
Points New York 
Obtainable Times 


100 90.92 


dence and 


15 14.79 
uence. 8 7.96 
spaper, inde- | 


and similar 


because of 
ding, or par- 


display and 


ng the mar- 


better—from 
purchasing 
2 4.89 


ds Alone 
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NEWS OF THE CLUBS AND ASSOCIATIONS 





D* FEDRICH STEPANEK, Czecho- 
Slovakian minister to the United 
States, and his sister Miss Stepanek 
were guests on Monday at a luncheon 
given by the National Women’s Press 
Club. The Czecho-Slovakian minister, 
introduced by Miss Cora Rigby of the 
Christian Science Monitor, president of 
the club, addressed the club on Euro- 
pean politics. Among those attending 
the luncheon were: Mrs. Henry Wilder 


Keyes, Good Housekeeping; Mrs. Isa- 
bel Worall Ball, National Tribune; 
Miss Sallie V. Pickett, Washington 


Star ; Miss Mildred Brown, Washington 
Times; Mrs. Evelyn C. Hunt, Washing- 
ton Herald; Miss Winifred Mallon, Chi- 
cago Tribune; Mrs. Carolyn Vance 
Bell, Consolidated Press; Mrs. Edward 
C. Easton; Mrs. Richard Boeckel, Na- 
tional Woman's Party Press Bureau; 
Miss Estelle Stewart, Consolidated 
Press; Miss Gladys Taylor, Babson’s 
Statistical Bureau; Mrs. Helena Hill 
Weed, the Nation; Mrs. Mason Gray, 


Pan-American Bulletin; Miss Emily 
Davis, Haskin Syndicate; Miss Louise 
Franklin Bache, Red Cross News; Miss 
Gourley Edwards, Washington Herald; 
Miss Helen Fetter, Washington Star; 
Miss Blanche M. Joyce, Washington 
Times. 


Newspapermen of New York state 
will be guests of the Circulation Man- 
agers’ Association of Greater New 
York on an inspection trip of the new 
state highways, May 22, 23, and 24. 
James McKernan of the New York 
World will be in charge of the party. 

The opening of the Denver (Colo.) 
Press Club’s new home was marked by a 
felicitous telegram from President War- 
ren G. Harding expressing all good 
wishes. Visitors from out of town and 
about 100 active and retired Denver 
newspaper men were present at the 


opening. The newly elected directors 
are: Frank E. White, Frank J. McEniry, 
Warren FE. Boyer, A. Thomas Pollock, 


J. W. Preston, 


George E. Lewis. 


Allan C. Bartlett and 


Editors of the weekly newspapers of 
North Carolina will meet in Morgan- 
ton June 8 and 9. 


Publishers of Wellington County, 
Ont., and district met at Drayton last 
week and elected J. C. Templin, Fergus 
News-Record, _ president. Addresses 
were delivered on job printing costs, 
subscription and advertising rates, book- 
keeping, etc., and a_ resolution was 
passed recommending the retention of 
the $2 rate as the minimum subscrip- 
tion rate. Simcoe and North York pub- 
lishers met at Barrie on May 12 and 
elected Lyman G. Jackson, Newmarket 
Era, president. Midland Counties Press 
Association met the same day at Port 
Hope. 


The art of assembling and completing 
the artgravure section of the Provi- 
dence (R. I.) Sunday Journal, was ex- 
plained in detail by P. S. Virden of the 
Artgravure Corporation of New York, 
at a luncheon of the Providence Wo- 
men’s Advertising Club last week. 


A convention of the New England sec- 
tion of the Associated Advertising Clubs 
of the World will be held in October at 


Providence, R. I., with the Town Criers 
Club as host. 


The Century Club, made up of Boston 
newspaper , advertising representatives, 
agency men and advertising managers, 
will have its annual outing on June 5 
and 6 at Mt. Tom, near Springfield. D. 
E. Paris of the Daniel E. Paris Agency, 
Boston, heads the committee on arrange- 
ments. 


The Advertising Club of Boston on 
June 20 will have the ‘ “Pops” concert at 
Symphony Hall. 


The Calgary Women’s Press Club en- 
school 


tertained the editorial staffs of 





papers of Mount Royal College, Prevo- 
cational School, and the Central and 
Crescent Heights collegiate schools on 
May 20. 

The annual frolic of the Friars will 
be held June 4 at the Manhattan Opera 
House. 


C. Walter Dearden, advertising man- 
ager of the Strathmore Paper Company 
and former vice-president of the Spring- 
field Publicity Club was elected presi- 
dent of the club at its annual business 
meeting in Springfield, Mass., last week. 
Other officers were elected as follows: 
vice-president, Harry CC. Beaver; 
treasurer, Harry L. Bradley; secretary, 
Wilfred S. Robinson; assistant secre- 
tary, Alvin T. Metcalf. The directors 
elected for one year included: Sher- 
man H. Bowles of the Daily News and 
Republican Publishing companies; Fred- 
erick D. Parsons of the Judd, Par- 
sons & Parker Company; Ralph. T. 
Foye, Donald M. Munroe, G. A. Tor- 
rence, A. H. Sampson, James B. 
McNaughton, Gilbert M. Sherin and 
Francis M. Watters. 


The Union Printers’ Mutual Art So- 
ciety of San Francisco will hold its 35th 
anniversary celebration May 30. 


The San Francisco Advertising Club 
on May 13 gave the first performance 
of its dramatic allegory, “The Treaty 
of Unity” which will be entered for the 
trophy club to be awarded at the con- 
vention of the California Advertising 
Clubs in June in San Diego. 


The Oklahoma City Better Business 
Bureau, which was organized recently 
at a weekly luncheon of the Oklahoma 
City Advertising Club by club mem- 
bers and business men, will be in work- 
ing order shortly. A manager, probably 
some one recommended by the National 
Vigilance Committee, will be appointed. 


Herman Roe of the Northfield 
(Minn.) News, who is actively identi- 
hed with the national co-operative ad- 
vertising movement launched a_ few 
weeks ago at Sioux City, lowa, reports 
that the enterprise is succeeding beyond 
all expectation. A meeting of the com- 
mittee having the ‘movement in charge 
was held at Sioux City on May 19. 

H. C. Hotaling, executive secretary of 
the National Editorial Association, at- 
tended a meeting of the Mankato 
(Miss.) Ad Forum which was ad- 
dressed by Charles H. Mackintosh, pres- 
ident of the Associated Advertising 
Clubs of the World. 


Members of the Allegheny County 
(N. Y.) Publishers’ Association met in 


selmont, N. Y. on May 13. 


About 50 newspaper editors of Iowa, 
Nebraska and South Dakota gathered 
in Sioux City, Iowa, May 9, to hear 
Charles H. Mackintosh, president of the 
Associated Advertising Clubs of the 
World, deliver his address at the an- 
nual meeting of the Souix City Cham- 


ber of Commerce as guest of the Cham- 
ber of Commerce. 


Editors from leading college dailies 
attended the third annual convention of 
the Eastern Intercollegiate Newspaper 
Association at Ithaca last Friday and 
Saturday. A program for the adoption 
of wireless news service between the 
colleges to become effective in the fall 
was outlined and representatives from 
Yale, Harvard and Princeton led agi- 
tation to stop the commercialization of 
football. Jerome D. Barnum, editor of 
the Syracuse Post- Standard, made the 
principal address in which he discussed 
‘The Future Possibilities of College 
Publications.” President Ferrand of 
Cornell welcomed the editors and told 
of his undergraduate experiences as bus- 


iness manager of the Princetonian. 
Prof. Bristow Adams discussed “Col- 
lege Journalism.’ 

(Continued on page 33) 





IOWA 


Plow Lands average $205 
per acre and there is a 
total farm acreage of 


33,474,896 


Of this vast agricultural tract, 28,606,951 acres are 
improved land. Iowa has the most capital invested 
in drainage, and 98.5% of all the land is tillable. 
lowa is 33rd in expenditure for fertilizer. 


Good plow lands bring as high an average price as 
$242. Scarcely any sell below $148. With 213,439 
farms in the state, averaging 156.8 acres each, their 
value reaches an enormous total. 


It is practically impossible to buy an Iowa farm at 
1914 prices. Farm owners number 124,37 
them are selling out. Less than 40% 
are operated by tenants. 


s—few of 
of lowa farms 


These figures show the financial security and imme- 
diate purchasing power of lowa’s great agricultural 
population. The people in the cities are affected 
directly by the farmer’s prosperity. 

Iowa is a great potential market. Concentrated ad- 
vertising will place you in position to secure your 
full share. 


The following newspapers circu- 
late thoroughly throughout the 
rural and urban districts of Iowa. 





Circu- Rate for 

lation 5,009 lines 

Burlington Hawk-Eye ............. (M) 10,510 .035 

Burlington Hawk-Eye ............. (S) 13,171 .035 
fCedar Rapids Gazette ............. (E) 19,568 .06 
*Council Bluffs Nonpareil ....... . (E&S) 14,749 -05 
*Davenport Democrat & Leader......(E) 14,649 .06 
*Davenport Democrat & Leader......(S) 17,080 .06 
*Davenport Times ......... edeesecQue 23,839 .07 
Den Rist Capital oo oc cc. ic cccee (E) 60,186 14 
*Des Moines Sunday Capital ......... S) 33,607 14 
*Des Moines Register and Tribune. . (M&E) 122,074 -20 
*Des Moines Sunday Register........ (S) 116,465 -20 

*lowa City Press-Citizen ........... (E) 6,320 .035 

tMason City Globe Gazette .......... (E) 10,379 .035 

*Muscatine Journal .......... Redaws (E) 7,868 .035 
*Ottumwa Courier ............ ec ceQinn 13,186 .05 
| rr (M&E) 50,804 -11 
eee ree (S) 38,168 -11 
**Waterloo Evening Courier ........ (E) 15,280 .05 


Government Statements, April 1, 1922. 
*A. B. C. Statement, April 1, 1922. 
+Government Statements, October 1, 1921. 

**A. B. C. Statement, October 1, 1921. 
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LORD NORTHCLIFFE TAKES THE REINS 


J HAT Lord Northcliffe has to say relative to 
W the business of making newspapers has a 
world interest among newspaper men because 
> iS a man of unusual capacity, who has a habit of 
yacking his words with action. Within the last month 
1¢ has cherished traditions out the 
door and has started on a new scheme of things that 
has long been a cherished theory with him, and one 
that is going to have far-reaching effect. 

The withdrawal of Viscount Northcliffe from the 
British Newspaper Proprietors’ Association, for which 
he was largely responsible, as a protest against the 
invasion of Street by financial magnates of 
other industries who wanted a blanket settlement of 
iabor questions, was one of the most startling actions 
of his stormy career. While the break came over 
labor questions and the right of the individual pub- 
lisher to deal with his own employes, the extremists 
will find no solace in his action, for Lord Northcliffe 
gave warning that other publishers could rely upon 
his full support if any section of the workers should 
attempt to follow ‘foreign methods.” 


he 
I 
I 


booted several 


I leet 


It will never be possible to prevent men of great 
wealth from purchasing newspapers and operating 
them, and the question raised is not new. Something 
has been heard of it in the United States, especially 
in the Middle West, where J. P. O’Furey, of the 
Hartington (Neb.) Cedar County News and others 
have agitating against the admission to full 
membership in newspaper associations of members 
whose newspaper ownership is secondary to other 
business interests. 


been 


Publishers everywhere will watch with interest the 
effect of the Northcliffe withdrawal from the British 
Proprietors’ Association, but this may be easily over- 
shadowed and present-day newspaper practices over- 
turned by another announcement made about the same 
time, that new editors of the London Evening News 
would work a five-day week. Lord Northcliffe has 
frequently expressed the belief that the mental and 
physical demands of daily journalism are such that 
in the interest of the individual and better journalism 
we must eventually come to the five-day working 
week. 

In announcing an outright gift of $50,000, a ten- 
year pension of $10,000 and thereafter a $4,000 a 
year pension for life for W. J. Evans, retiring editor 
of the Evening News after 28 years’ service, Lord 
Northcliffe expressed his opinion of the demands of 
journalism in the following words: ; 

“There are degrees of strenuousness in the jour- 
nalistic life. There is the man who produces the 
annual. We have one. and his is a comfortable job. 
Then there is the four-times-a-year man, then the 
man who produces a monthly magazine, followed by 
the editor of the weekly periodical. Then comes the 
morning paper man, then that horrible machine, the 
evening paper, which gives opportunities six times a 
day for making blunders, for being late and for get- 
ting left.” 

We have come to believe that financial success in the 
publishing business is greatly aided by co-operation 
among publishers in arriving at a decision of general 
policy in business matters and the five-day week for 
daily newspaper men on six and seven-day newspapers 
does not appear sound from an economic standpoint. 
Effort of all workers seems to be to escape from the 
established order and toward the pre-apple days of 
Eden, when the lilies of the field were the steadiest 
laborers. However, the established order may be 
wrong and no better man than Northcliffe could be 
picked to prove or disprove it. 


LERTNESS to the needs of business today is 
evidenced by the Associated Advertising Clubs 
of the World program for its convention next month. 
The speakers are nationally known, for the most part, 
not only to advertising and merchandising men, but 
to all newspaper readers; their topics lend themselves 
to treatment at their capable hands that will instruct 
and inspire all who hear them. It will be a busy 
and a profitable week in Milwaukee, if the delegates 
forget politics and money-raising and talk ADVER- 
TISING. as their program committee has planned. 


Publisher for May 20, 








AN AMERICAN’S CREED 


CoMPILED By CHARLES W. MILLER, 
Vicksburg (Miss.) Herald 

ETTER ts little with the fear of the Lord 

than great treasure and trouble therewith. 
Better is a dinner of herbs where love is, than 
a stalled ox and hatred therewith. He that is 
greedy of gain troubleth his own house; but he 
that hateth gifts shall live—(Prov. xv:16, 17, 
27). For what is the hope of the hypacrite, 
though he hath gained, when God taketh away 
his soul? Will God hear his cry when trouble 
cometh upon him?—(Job, xxvii: 8,9). Thus 
saith the Lord, Let not the wise man glory in 
his wisdom, neither let the mighty man glory 
in his mind, let not the rich man glory in his 
riches: But let him that glorieth glory in this, 
that he understandeth and knoweth Me, that I 
am the Lord which exercise loving kindness, 
judgment, and righteousness in the earth: for 
in. these things I delight, saith the Lord~— 
(Jer. ix:23, 24). Thus saith the Lord God: 
Repent, and turn yourselves from your idols; 
and turn away your faces from your abomina- 
tions—(Ezek, xiv:6). 











WHAT THE FARMERS READ 


HE kind of advertising that will reach the farmer 

has long been a fruitful subject for debate. The 

uselessness of such discussions has generally re- 
sulted from the fact that everybody was permitted to 
take part except the farmer and he is the only person 
who really knows anything about the subject. 

Out in Abilene, Kansas, which is surrounded by a 
representative American farming community, they 
have laid aside the arguments of the advocates of 
real media and the knick-knacks of advertising and 
carried the question direct to the farmer with rather 
startling results. 

A questionnaire to farmers on which kind of store 
and manufacturer advertising was most likely to be 
read by them, and where they preferred to find adver- 
tising appeals directed to them, brought 310 replies. 

Some made second choices, as will be noted by the 
totals that follow: Newspapers, 270; circulars, 143; 
billboards, 110; movie slides, 16. 

Farmers, like their city cousins, prefer their ad- 
yertising in the newspaper that comes into their homes 
regularly and is known and trusted as a true friend, 
and in the country, as in the city, the newspaper is 
more nearly 100 per cent efficient in reaching pros- 
pects than any other of the usual advertising media. 


THE PUBLISHING BUSINESS 


BILLION and a half dollars is the value of the 
publishing industry’s products which will be stated 
shortly in a bulletin of the 1920 Census. It is 
a stupendous figure, of dimensions used only by sci- 
entists and mathematicians in the days before war 
made billion a commonplace term when used with 
money. Newspapers aren’t yet in the billionaire class, 
in the census tables, but their total revenues in 1919 
were well over the half-billion mark and twice what 
they were when the war clouds burst in 1914, 
Circulation income has grown proportionately, and 
it is a tribute to American journalism that it has been 
able not only to hold its old clientele, but to increase 
it at a steady pace, despite increased prices which 
added 93 per cent to the 1914 revenues from this 
source. It has been harder work, these post-war 
years, to hold readers than ever before, and the task 
will become progressively harder as prices of other 
commodities work toward lower levels. 


1922 


RIAL 


“JUST AS GOOD” 


HE Association of National Advertisers at its re. 

cent meeting in Chicago laid stress on the fag 

that unfair non-advertised competition is lower. 
ing sales returns on advertised products and has ap- 
pealed for newspaper support in a campaign that wil 
create greater confidence in advertised products. 

The A. N. A. members claim that non-ad vertisers 
are offering various inducements to have their mer. 
chandise pushed and that under this kind of com. 
petition uniform quality is of secondary consideratioy 
with the result that the greatest argument in favo 
of advertising is removed. 

Superior quality is naturally the basic principk 
behind all advertising of national products and j 
this ceases to be a factor, then the entire foundatio 
upon which modern advertising built 
crumbles. 

The old merchandising phrase, “You can teach a 
parrot to say ‘Just as good,’ but he doesn’t know what 
he is talking about,” is just as true today as it wa 
25 years ago. 

There can be no denying that the readjustment of 
prices from war-time levels has again brought the 
“just as good” expression to the fore. Neither can 
it be denied that the same condition is working a 
positive injury to advertising. Demand for a labelled 
product is the tangible return from money expended 
for advertising; substitution under the dishonest 
phrase “just as good” is a direct repudiation of ad- 
vertising as an asset to business, which meaures value 
with dollars and cents. 

The appeal of the A, N. A, to the publishers of the 
country deserves more than passing notice. Many 
trade names that stood for quality a few years ago 
were almost forgotten, while the more serious busi- 
ness of war was being attended to; the guardians of 
those good names are again trying to win public favor 
by advertising and they deserve support of the news- 
papers in the re-establishment of public confidence in 
advertised quality over a clerk’s “just as good.” 


success is 


A BIG STEP TOWARD PEACE 


PEN diplomacy and the new order of peace 
QO through understanding has won another signal 
victory at Washington. It is not open diplo- 
macy as it should be, but it is the greatest step for- 
ward that has ever been made by any of the republics 
of South America. 
A forty-year-old festering sore had brought the 
people of Chile and Peru to hate one another ina 
manner that endangered the peace of millions, but, 
under the guidance of this nation, which learned a 
great lesson from the open Conference on the Limita- 
tion of Armaments, their representatives are taking 
up their problems one at a time and giving the people 
a new understanding of them through joint reports 
that are being issued to the press of the world. 
Under pressure from the enlightened press of all 
nations, the attending delegates have agreed that they 
will sign and make public a protocol every ‘time any 
point at issue is decided. 
This is not open diplomacy as we would have it, 
with the full light of publicity beating upon it at 
all times, but it is a great step forward. 


ELEPHONE charges on newspapers which have 

a wide local field are an expense which editors 
have long regarded as largely “non-productive.” In 
New England, where the telephone plays a large part 
in the gathering of state news, newspapers for several 


years have been endeavoring to secure a special press 


rate, similar to that enjoyed on telegraphic news, but 
operating difficulties have blocked a solution on this 
line. More likely to succeed, as a means of reducing 
costs, is the proposal at the New England convention 
in Boston this week that these calls be sent as 
“station-to-station” messages rather than “person-to- 
person.” The latter class requires greater service 


from the telephone company than the “station-to-}; 
station” calls, and carries a higher charge in addition}, 


to causing delay in connections. It would also ap 


pear that the change could be made by the news 
papers within their organizations and without the need 
of protracted negotiations with telephone companies, 
which, in the nature of human beings, would probably fyres 
fight any effort to reduce their revenues. 
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PERSONAL 





LIUS OCHS ADLER, treasurer 

and vice-president of the New York 
Times Company, and Miss Barbara Stett- 
yimer have become engaged. No date 
yas been set for the wedding. 

Col. C. B. Blethen, publisher of the 
seattle Times, sailed May 6 on the Ho- 
neric for several weeks abroad. 

Carroll Shaffer, general manager of 
he Chicago Evening Post, was elected 
president of the Indiana Society of Chi- 
ago, for the coming year at the annual 
dection this week. 


Col. R. R. McCormick, co-editor of 

the Chicago Tribune, spoke on “Our 
foreign Business and Foreign Relations” 
jefore the advertising council of the Chi- 
ago Association of Commrece, Thurs- 
tay May 11. The luncheon was held in 
th Cameo Room, Morrison Hotel. Col. 
\cCormick recently returned from Eu- 
rope. 
Frank I. Cobb, editor of the New 
Yonh World, and Mrs. Cobb were 
wmong the guests at the dinner given 
May 17 by Mr. and Mrs. Bainbridge 
Colby in honor a Earl French, at their 
jome in New York. 

K. L. Ames, president of the Chicago 
journal of Commerce Publishing Com- 
may, has returned from an extensive 
tip through the East. 

B. K. Savre, of the Glenwood ( Minn.) 
Herald, and J. A. Henry, of the Janes- 
lle (Minn.) Argus, are the two latest 
Minnesota newspaper men to file as can- 
jidates for the state senate. 

Charles H. Betts, editor of the Lyons 
N. Y.) Republican, will not be a mem- 
ter of the State legislature next year. He 
las resigned to become postmaster of 
Lyons. 

Thomas W. Millard, formerly editor of 
the China Press of Shanghai and later 
he founder of Millard’s Review, also 
wblished in Shanghai, is now in China 
athering material for a book on China 
0 be published by the Century Company. 

John B. Powell, publisher of the 
Weekly Review of the Far East, has re- 
turned to his home in Shanghai after six- 
ven months spent in the United States. 

Major H. Nelson Jackson, national 
vice-commander of the American Legion, 
vho holds a controlling interest in the 
burlington (Vt.) Daily News, sails May 
for London on the Majestic. He will 
ittend the national meeting of the British 
legion on June 4, 5 and 6, as official rep- 
resentative of the American Legion. 

Howard S. Williams, editor of the 
Hattiesburg (Miss.) American, was host 
0 206 advertisers and patrons of the 
wwspaper at a banquet last week. 
Robert Barry, Washington correspond- 
nt for Eptror & PusLisHER and a mem- 
vr of the staff of the Washington bu- 
rau of the Philadelphia Public Ledger, 
is the latest addition to the Gridiron 
(ub. Mr. Barry, who is in Europe on 
® assignment which took him to the 
Genoa Conference for the Ledger, was 
lected last Saturday. Upon his return 
‘0 Washington about June 1, Mr. Barry 
vill become head of the Ledger’s Wash- 
ngton bureau. 

Mrs. E. D. Stair, wife of E. D. Stair, 
proprietor of the Detroit Free Press, and 
4 peemeater, Miss Nancy Stair, as well 

Miss Helen Bower, a feature writer 
mn the Free Press, were guests in the 
Imperial Hotel at Tokyo when it burned. 

George R. Koester, publisher of the 
Greenville (S. C.) Piedmont, is now con- 
ducting a column headed “Chewing the 
Cud of Life” for the paper. 

Sir William Schooling, who was on 
the staff of the London Baily Telegraph 
for fifteen years, is in Canada, compiling 
kn official history of the Hudson Bay 
Company. He will address the Rotary 
Club in Montreal on Tuesday, May 23. 
B. F. Forgey, president of the Ashland 
Ky.) Daily Independent, is the new 
president of the Ashland Rotary Club. 
Robert E. Hughes, former business 
manager of the Louisville Courier-Jour- 





Editor & Publisher for 


nal and Louisville Times, was recently 
elected a vice-president of the Citizens 
Union National Bank of Louisville. 


William A. Curley has been appointed 
by William R. Hearst as supervising 
editor of the Detroit Times and Milwau- 
kee Wisconsin News. He will continue 
as managing editor of the Chicago Amer- 
ican, 

Albert W. Mason, editor and owner of 
the Bakersfield (Cal.) Morning Echo, 
and Mrs. Mason, have just returned from 
a ten days’ jaunt to San Francisco and 
Sacramento, celebrating their tenth wed- 
ding anniversary. 

Charles M. Stow, executive editor of 
the Christian Science Monitor, is touring 
the Pacific Coast building up the news 
organization and service staff of the 
paper, 

W. W. Sanders, editor of the Garret- 
son (S, D.) News, will complete 50 years 
of newspaper work on August 12. News- 
paper men of South Dakota are planning 
to celebrate the event. 

Herbert H. Sanderson, formerly editor 
and publisher of the Lancaster (N. H.) 
Gazette, has been elected Grand Patri- 
arch of the Grand Encampment, I. O. 
O. F., of New Hampshire. 

Charles Sefrit, son of Frank I. Sefrit, 
editor of the Bellingham (Wash) Re- 
veille, designed the paper’s float used in 
recent Tulip Festival parade. 

William Elliott Gonzales, U. S. Am- 
bassador to Peru, has been visiting his 
brother, Ambrose E. Gonzales, president 
and manager of the Columbia (S. C 
State. He was editor of the State on 
his entrance into the diplomatic corps, as 
minister to Cuba. 

W. Y. Morgan, editor of the Hutchin- 
son (Kan.) News, acted as toastmaster 
at the banquet given by the Wichita, 
Kan., Shriners last week. 

William L. Eaton, editor and publisher 
of the Clinton (Iowa) Mirror, who has 
served 60 years on the paper and has 
been a printer for 72 years, plans to re- 
tire shortly. 

John Kaiser, editor of the Marietta 
(Ohio) Register-Leader, has been reap- 
pointed trustee of Ohio State University 
by Governor H. L. Davis. 

A. C, Studer, who for 43 years has 
conducted the Montclair (N. J.) Times, 
sailed May 13 for Europe accompanied 
by Mrs. Studer and Miss Studer. 

N. F. Maddever, editor of the Niagara 
Falls (N. Y.) Gazette, was re-elected 
president of the board of education of 
Niagara Falls. He has held this office 
since 1906 

Frank Knox of the Manchester (N. 
H.) Union, has succeeded Ralph H. 
Booth of the Grand Rapids Press, as one 
of the representatives of the American 
Newspaper Publishers Association on 
the central committee of the American 
Publishers’ Conference. 





IN THE EDITORIAL ROOMS 
J Y. CHIDESTER is the new mana- 
e ging editor of the Pittsburgh Press 
succeeding Harry Bitner now editor-in- 
chief of the Detroit Times. 
Frank J. Clark, formerly i. ~- 


editor of the Syracuse (N. Her- 
ald, is now managing editor of ‘the Al- 
bany (N. Y.) Knickerbocker Press. 


Charles H. McTigue, who has been in 
editorial charge of the Press will be- 
come city editor and Jacob Golden, city 
editor, will become his assistant. Charles 
L. Rundell, assistant city editor, has 
been made state news editor. Charles 
Young, formerly sports editor, who 
resigned to join the Associated Press 
Albany staff, will return as sports ed- 
itor of the Press. 

Edward Gory, reporter on the Chi- 
cago Evening American, returned this 
week from a short vacation. 

Miss Irma Patterson has joined the 
staff of the Windsor (Ont.) Border 
Cities Star, Windsor, Ont., as assistant 
society editor, assisting Miss Dorothy 
E. Crockett. 

Jack Koons, 
of the 
charge 


.oons, formerly feature writer 
Cincinnati Enquirer, is now in 
of Motour, the organ of the 
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FOLKS WORTH KNOWING 


By Georce M. Coortes 











HERE are not very many Canadian 
newspaper men who do not know 
Leman A, Guild of Kingston, Ont. Mr. 
Guild is manag- 
ing director and 
editor of _ the 
Daily _ British 
Whig, Kingston, 
Ont., and on 
April 28 was-ap- 
pointed president 
of the Kingston 
Rotary Club, 

He is 44 years 
old and joined 
the staff of the 
Whig as a re- 
porter in 1896. 
Later he was 
transferred to the 
advertising staff 
of that paper, and then to business man- 
ager. In 1912 Mr. Guild was appointed 
managing director and editor of the Whig 
and still represents the paper in that ca- 
pacity. 

Mr. Guild is a past director of the 
Canadian Press and is editor of “More 
Pep,” a house organ published monthly 
by the British Whig Publishing Com- 
pany. He is a member of the ._-~ 
Order, I. O. O. F. and L. O. The 
British Whig issued a special aie for 
the Rotary Club’s annual meeting. 





Leman A. 


GuILp 








Automobile Club of Cincinnati, as editor 
and business manager, 

Ray G. Marshall, who was an ad- 
viser to the Chinese delegation at the 
Washington Conference, has arrived in 
Peking and is now organizing a United 
Press bureau. 

Maurice Van Metre, recently of the 
St. Louis Star and Kansas City Jour- 
nal, has been appointed managing ed- 
itor of the Iowa City Press-Citizen to 
succeed Dale E. Carrell, who goes to 
the Keokuk Gate City. 

Mr. and Mrs. James Judkins Durr of 
Montgomery, Ala., who were married 
May 16, are in New York on their 
wedding trip. Mrs. Durr was until two 
weeks ago Miss Anne Elia Garrett and 
has for the past three years been so- 
ciety editor of the Montgomery ( Ala.) 
Advertiser and special society corre- 
spondent of the Birmingham News. 

Maurice Van Metre, of the Kansas 
City (Mo.) Journal, has been appointed 
managing editor of the Iowa City Press- 
Citizen succeeding Dale E. Carrell who 
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McDavid Horton, city editor and ed- 
itorial writer on the Columbia (S.. C.) 
State before he became a captain of ar- 
tillery and went over seas, has rejoined 
the paper as managing editor. He has 


lately been connected with public util- 
ities in Anderson, S. C 
Victor A. Albert has left the editor- 


ial staff of the Niagara Falls (N. Y.) 
Gazette, having purchased an interest in 
a building supply firm at LaSalle, N. Y. 


Sid Stall has been appointed Western 
New York editor of the Buffalo News, 
succeeding Edward Scanlon, who is now 
on the News telegraph desk. 

John G. Baker, formerly of the 
Springfield ( Mass.) Republican staff 
and Miss Ruth C. Parsons of Kansas 
City will be married June 3. 

Harold J. Anderson, of the staff of 
the Boston Evening Telegram and for- 
mer sports editor of the Portland ( Me.) 
Herald, and Miss Mary McGraw of 
Eastport, Me., will be married June 28. 

J. F. Loba has joined the staff of the 
San Francisco bureau of the United 
Press. 

Harry S. Baker and E. C. _— are 
now members of the Chicago bureau 
staff of the United Press. 

Jack Darrock has been transferred 
from the Wilkesbarre (Pa.) bureau of 
the United Press to the New York of- 
fice. J. S. Wasney succeeds him in 
Wilkesbarre. 

Kenneth Clark, who has done news- 
paper work in Chicago, New York and 
Cleveland, is now a member of the 
Washington bureau staff of the United 
Press. 

Frank Chapin Bray, former editor of 
the Jamestown (N. Y.) Chautauquan, 
is now managing editor of Near East 
Relief publicity work. 

Ashley Turner, of the news staff of 
the San Francisco Call, and Mrs. Flor- 
ence Bramhall Ambrose were married 
recently. Mrs. Turner is the daughter 
of the late G. W. Bramhall, a silk mer- 
chant of New York and Yokahoma. 

Charles A. Thomas, Twin City news- 
paper man, has been appointed secretary 


(Continued on page 28) 








VISITORS TO NEW YORK 
Stuart M. Chambers—St. Louis Post 
Dispatch. 
John Thompson, Minneapolis Star. 
David Plum, Troy (N. Y.) Record. 





Evans Starts “The Pine Knot” 


The Pine Knot, a weekly paper, has 
made its appearance at Owens Cross 

















goes to Keokuk Gate City as managing Roads, Madison county, Ala. It is edited 

editor of that paper. by C. V. Evans. 
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to Mayor-elect Arthur E. Nelson of St. 
Paul. 


Miss Edith Bagnall, social editor of 
the Calgary Herald, and Joseph Gi- 
baut, Commissioner of the Board of 
Pensions at Ottawa, will be married 
June 14. When Miss Bagnall left the 
Herald her associates presented her with 
a purse of gold. 

William V. Fallan has joined the 
staff of the Providence (R. 1.) Journal 
and Evening Bulletin. 

Barry Scobee has left the Bellingham 
ge gy Herald and will devote him- 

eli to fiction writing. For some time 
i has sold short stories to the Adven- 
ture Magazine and in 1921 Edward J. 
O’Brien included his name in the list 
of the authors of the best short stories 
of the year. 


Tyra Lundberg otf the Philadelphia 
Public Ledger staff addressed a group 
of young women students of the Uni- 
versity of Pennsylvania on “Opportu- 
nities and Advantages of Journalism.’ 
Miss Lundberg emphasized the import- 


ance of accuracy 
reporting and 
reputable 
the f 


as an essential of good 
said that the effort of all 
newspapers now was to “get 
them 


facts and get right. 


News Bureau, 
Behrendt were 


John 
C ‘hicago, 
recently 


Be petlinger, 
and Miss 


married. 


City 


| 
ace 


ol 
“Pillar to 
Evening 
University 
Journalistic 
lectured at 
the Daily 
prepared 
Post” col- 


editor of 
the Chicago 
Chicago 
series ot 
that he 
members of 
versity paper, 
“Pillar to 


Attwater, 
column of 
Post, lectured at 
last week in a 

talks. The days 
the University, 

Maroon, the um 
and edited the 
umn. 


Richard 


psa 
Post 


Hamilton Wayne, who has been en- 
gaged in photoplay work in Los Angeles, 
has been appointed moving picture ed- 
itor of the Portland Oregonian. He 
worked for the same paper twelve years 
ago. During the war he was captain 
of marines in France. 

William J. Robertson, 
the Richmond ( Va.) 
recently went to that paper from the 
Roanoke Times. has been doing street 
work to familiarize himself with local 
conditions before entering actively upon 
his desk duties. Meanwhile, R. E. L. 
Barret, of the city staff, has been acting 
city editor. 


city editor of 
News-Leader, who 


Ray Casey, formerly 
the Chicago Daily 
to go 
father. 


re-write man on 
Journal, has resigned 
into real estate business with his 


feature 
Post, 
Yo ork. 
new re- 
Herald-Exam- 


former 

Evening 
News in New 
Gibbons is a 
Chicago 


Bernardtne Szowld, 
writer on the Chicago 
recently joined the 

Miss 
porter 
iner. 

Walter I. Clarke 
Smith of the 
of Publicity, 
Moines at the 
sembly of the 
ing the 
of the 
ination. 

John B. Main, 
Chicago Evening 
Hospital. 

Leroy Hennessy, who 
County Building in Chicago 
American, has gone on a tw 
vacation. 

J. F. 
the La 
the copy 
Examiner. 

W. H. Hall, formerly 


the Boise (Idaho) 


Louise 
for the 


Herbert H. 
Department 


and 
Presbyterian 
New York, are in Des 
meeting of the General A 

Presbyterian Church, help- 
newspapers to get all the news 
annual gathering of this denom- 


re-writ 


American, 


man on 
oa Se . 
is ill at 


the 
the 
Grace 
covers. the 
for the 
Ww eek s’ 


Myers, formerly city editor of 
Salle (Ill Post, has joined 
desk of the Chicago Herald- 


city editor of 
Statesman, has bought 
the Lincoln County (Ore.) Leader from 
Fern N. Hayden. Interested with him 
are his brothers, E. F. and G. W. Hall. 


Robert Glass, news editor of the 
Lynchburg News, was a week-end visi- 
tor in Richmond. He gained his early 
newspaper experience in that city and 
has since covered several session of the 
general assembly for the Lynchburg 
News. He is a nephew of Senator 
Carter Glass, owner of the News. 
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William Nichols, formerly of the St. 
Louis Globe Democrat and Quincy (IIl.) 


Whig, has resigned as city editor of 
the Burlington (la.) Hawkeye, and 
will serve as its representative in Ft, 
Madison, Iowa. Ed. Williamson, re- 
cently of the Omaha Bee, will succeed 
Mr. Nichols as city editor. 


Fred C. McCrea, business reporter of 
the Muskegon ( Mich.) Chronicle, has be- 
come secretary of the Grand Haven 
(Mich.) Chamber of Commerce. Doug- 
las Shephard, who recently joined the 


Chronicle staff, after being connected 
with the Lansing State Journal, has 


taken his place on the business beat. 


Chandler Z. Tomkins, managing edi- 


tor of the Owosso (Mich.) Argus- 
Press, expects to resign June 1 to be- 
come associated with the management 


cf the Columbia Sugar Company of Bay 
City. Mr. Tompkins left the Owosso 
newspaper two years ago to go into the 


sugar business, but returned last Jan- 
uary. 

Arthur W. Hachten, former city ed- 
itor of the Lynn (Mass.) Pioneer, has 


left the staff of the Boston American 
Washington bureau of the 


Monitor. 


» go to the 
hristian 


t 
( >cience 


Walter L. Fogg, formerly with the 
Lynn (Mass.) Telegram- News and re- 
cently with the New Orleans Times- 
Picayune, has jointed the copy desk 


staff of the Boston 
FF. William 


Advertiser. 
Busch, of 


Paterson, for- 
merly of the editorial staff of Textile 
World, New York, has rejoined the 
news writing force of the Newark (N. 
J.) Ledger. 

Mary King, formerly Sunday editor 
of the Chicago Daily Tribune, and now 
fiction buyer of the Tribune in New 
York, spent a week in Chicago. 


Sherman R. Duffy, garden editor of 


the Chicago Evening American, is on 
his two weeks’ vacation. 

Howard Mann, sporting editor of the 
Chicago Evening Post, is getting out in 
the open these days. Since Malcolm 
McLean decided to switch to Hearst 
papers, the boss of the Post sporting 
sheet covers the big league activities 
himself. 

P. Wesley Coombs, railroad editor of 
the Chicago E vening Post, resigned and 
left this week for New York. 

O. F. Gregory has left the Boise 
(Idaho) Statesman to enter into the 
automobile business in Ogden, Utah. 
Gregory was formerly a reporter for 


the Ogden Examiner. 

David Krasner, Sunday editor of the 
New York Call, has taken a_ second 
plunge into matrimonial waters, this 
time with Miss Esther Eberson, of 
Brooklyn. They were married in 
Newark, May 15. 


Anthony Meranghy, formerly sports 


réporter for the Newark Star-Eagle, has 
been assigned to cover police duty for 
the same paper. 
Miss Rose Astill, society editor of the 
_— (Utah) Standard-Examiner, has 
en named captain of Rose troop, Og- 


ert itl Scouts. 
Glenn Griswold, 

Chicago Journal « 

ittending a 


financial editor of the 
»f Commerce, has been 


convention in Atlantic City 
for a weck . 

Miss Anna Smith has joined the li 
brary force of the St. Paul Dispatch- 
Pioneer Press and has taken charge of 
the newspaper clipping bureau. Miss 
Marion Engebretson is attending to the 
photo and other indexing duties. 

\da Jart 0e Me mtgomery is now edi 
tor of the K: <“ women's page of the 
Topeka (Kan.) Capital. For the past 


6 months she iy been the 
of the Capital. 
Howard A. 


society editor 


Lennon, telegraph editor 


of the Watertown (N. Y.) Daily 
Standard, and Miss Greta Cranston of 
Watertown have announced their en- 
gagement. They will be married the 
latter part of June. 

James Doherty, formerly of the Chi- 
cago Tribune city staff. has been pro- 


moted to the assistant day editorship. 
©. T. Gurnee, assistant telegraph editor 


1922 


of the Chicago Daily Journal will leave 
the paper May 27 to become managing 
editor of the Twin City Sentinel, Indiana 
Harbor and East Chicago, Ind., with a 
view to later taking over a part ownership 
in the paper. 


Mrs. Joe Davis, wife of 
editor ot the Chicago Daily 
underwent an operation at 
versity hospital this week. It 
third operation she has 
a short period, 

Maxwell E. Benson, formerly as- 
sistant city editor of the San Antonio 
Light, is now assisting on the city desk 
and doing general assignments for the 
San Antonio Evening News. 

W. Bruce 
porter of the 
been thanked 
of Commerce 
documents 


the golf 
Tribune, 
the Uni- 
was the 
suffered within 


Hutchison, cartoonist-re- 
Victoria Daily Times, has 
by the Victoria Chamber 
for his rescue of valuable 
from a fire which broke out 
in the Chamber Commerce quarters 
May 106. 

Herman 
editorial staff of 
to jomn the 


desk 


ot 


Hardy has resigned from the 
the Syracuse Journal 
Syracuse Herald on the 
His place the Journal 
has been taken by Roscoe E. Drum- 
mond, of the Syracuse University de 
partment of journalism. 
Stockberger, 
with the Calexico Cal.) 
for the past four years, has 
take editorial charge of the 
(Cal.) News and has been 
by Jess Dillon, formerly of 
Newspaper Syndicate of Los 


COpy on 


John C 
connected 
Chronicle 
resigned to 
Van Nuys 
succeeded 
the Lee 
\ngeles. 

Joe Sparks, 
bia (S. C.) State, 
liaison agent for 
states between the 
the United States 

Charles H. 


who has been 


formerly of the Colum- 
has been appointed 
the Southeastern 
American Legion and 
Veterans’ bureau. 

staff 
has 
corre- 


Garrison, of the city 
of the Greenville (S. C.) News, 
been made traveling editorial 
spondent of the paper. 


Stanley High, a student in Theology 
at Boston University, has been commis- 
sioned by the Christian Science Moni- 


tor, Boston, to leave for Europe at once 
to devote the semmer making observa- 
tions, 

William H. Spear, 
Springtield ( Mass.) 
tor and business 
shire Weekly 
Mass. 


J. Rutledge McGhee, newspaper man 
and publicity agent of Columbia, S. C., 


formerly of the 
Union, is now edi- 
manager of the Berk- 


Gleaner, published at Lee, 


has been appointed campaign manager 
for William Coleman, cotton manufac- 
turer and banker, who is a candidate 
fer governor of the state, 

C. Eddy Orcutt, a special assignment 
man on the San Diego (Cal.) Union 
and occasionally cartoonist for the auto 
section, is the father of a daughter, 
born recently. 

E. C. Compton, formerly editor of 
the Hilo (Hawaii) Tribune, has joined 
the staff of the Japan Times and Mail, 


a daily newspaper of Tokyo owned by 
Japanese and published in the Englis! 
language. 

Rk. W. MeNeel, financial editor of 

} i Herald, was the speaker at 
heon of the Worcester (Mass ) 
ange Club last week, 
Miss Geraldine E. Mars will 
on June 1 editor of the 
City Press-Citizen, succeeding 
Clarence C. Carrell, who will 
Carrell in Keokuk. 

Thurston R. Porter, formerly a mem- 
her of the New York Herald’s staff at 
Washington, has arrived in Shanghai 
to be United States marshal attached 
to the consulate court there. 

Harold Steeves, formerly of the Van- 
couver (B. C.) Sun, is on the staff of 
the Calgary (Alberta) Morning Al- 
bertan. 

Orto Finley, formerly of Walnut =e 
Ark., has become associated with L. 
Dunaway in the publication of the os 
way (Ark.) Weekly Times, the paper 
being now under his editorial and busi- 
ness direction. 


the 
the 
Ex- 





become 
Iowa 
Mrs. 

Mr. 


society 


join 





THE BUSINESS OFFICE 


GEORGE HELLES, promotion ma, 

ager in the Chicago Herald-R, 
aminer’s classified department, and Mig 
Ethelwyn Brown were married last weg 
Members of Mr. Helles’ department pp, 
sented the couple with a gift of silver, 


J. A. Weitzel is the new secretary y 
Carroll Shafer, general manager of thy 
Chicago Evening Post. F. A. Greenlay 
has been appointed secretary to Frank 
Hussey, business manager, to fill 
place vacated by Mr. Weitzel. 

Miss Dorothy Laet has been appoint 
to handle the Chicago Herald-Examiz 
er’s church advertising. 


Miss Georgene Dismukes, who handld 
classified ads, has returned to her deg 
on the Ashland (Ky.) Daily Independed 
after a two weeks’ vacation. 

Thomas J. Mulvey, 
John Clark Sims Advertising Ageng 
Inc., has joined the Philadelphia Nor 
American as manager of the copy diy 
sion of the advertising department. 


Peter Welsh for many years generd 
superintendent of the Bonwit-Teller stor 
in Philadelphia, and more recently of tly 
advertising staff of the North America 
has joined the Stecker organizatioy| 
specialists in women garments. 

Joseph T. McLaughlin, formerly 
the editorial and later of the busine 
staff of the Boston Post and Miss Grae 
LD. O'Brien, a Dorchester school teache 
were married recently. Walter J. Des 
of the Post's sales promotion departmer 
was best man and Mrs. Deiss was th 
other attendant. \lr. McLaughlin nowg 
with the Zain Advertising Service, Boy 
ton. 

J. F. Bacon, general manager of th 
Grand Forks (N. D.) Herald, recently 
inspected the plant of the Ottumwa (la. 
Courier. The Herald, it is understood 
is planning to erect a new plant in th 
near future. 

Norman J. Buckley, formerly busines 
manager of the Beaumont (Tex.) Jour 
nal, is now business manager of the Wick 
ita Falls Record-News 

Paul O. Sergent, for several year 
manager of circulation on the Gran 
Rapids ( Mich.) Press, has taken up neq 
duties as circulation manager of the Bal 
timore News and American. 

Roy W. Barnhill, New York adver 
tising man and golfer extraordinary, ha 
become advertising manager of E. 1 
Meredith’s new publication, Fruit, Garde 
& Home, Des Moines. He was formerlf 
for six years advertising director of th 
American Fruit Grower, Chicago, anf 
before that was president and manage 
of Roy Barnhill, Inc., New York. 

M. J. Hutchinson is resigning as maw 
ager of the Canadian National News 
papers & Periodicals Association to by 
come advertising promotion manager 4 
the Hugh C. Maclean Publications. 

Richard J. Hevessy, of Philadelphia 
arrived in Tokyo in April to be an a@ 
vertising solicitor for the Japan Adver 
tiser. He has been connected with th 
advertising departments of the Philadel 
phia Enquirer, the Philadelphia Pred 
and the Wilmington News. 

Fred L. Maguire, 
den, King ~y 
joined be 
New York. 


Harry Kremer, formerly of the colled 
tion department of the St. Paul Dispateh 
Pioneer Press, is now connected with th 
classified advertising branch as success 
of Macfar'ane Johnson, 

Robert B. Liggett of the display adver 
tising department of the St. Paul Di 
patch-Pioneer Press was married ff 
cently to Miss Frida Stang of St. Pat 

Sherman Applegate has been appointd 
manager of the Blackfoot (Ida.) brand 
office of the Ogden (Utah) Standard 
Examiner. 

W. E. Douglas has resigned as class 
fied advertising manager of the Sea 
Post-Intellige ncer to go to Long Be 
(Cal.) Press in a similar capacity 
has been succeeded by Walter Butt 


formerly of th 


formerly with Prud 
_Prudden, New York, ha 
. Beckwith Special Agency 


(Continued on page 32) 
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NEW ENGLAND 


An 


Exceptional Market 
For the 


FOOD 
ADVERTISER 


This territory, distinctly a region by 





itself, owing to its density of popu- 
lation, is compelled to buy three 
quarters of its food supply from 
states. 


It is the most highly organized 
densely populated and accumulat- 
ing section of the country and the 


high paid and prosperous industrial 
workers make it 


A COVETED 
MARKET 


For manufacturers of specialties and 
food supplies of all kinds. 


This list of papers will help you to 
both sell and place your commodi- 
ties. 











MASSACHUSETTS—Population, 3,852,356 


Circu- 


2,500 


lation lines 
"Attleboro Sun ............ (E) 4,979 025 
*Boston Sunday Advertiser(S) 416,358 55 
Boston Globe ......... (M&E) 284,724 AS 
Se GD eh cecticctint (S) 322,907 55 
I nnckactaciads (M) 380,796 0 
SE SPUN decuincadecdaas (S) 401,797 55 
tBoston Telegram ........ (E) 168,075 20 
Boston Transcript ...... (E) 38,443 .2 
*Fall River Herald....... (E) 12,905 035 
*Fitchburg Sentinel ...... (E) 10,426 x 
*Haverhill Gazette ....... (E) 15,379 055 
OR ls TA exacsenseccace (E) 16,071 06 
*Lynn Telegram News.(E&S) 16,886 85 
Lowell Courier-Citizen 
and Evening Leader(M&E) 20,419 06 
"New Bedford Standard-Mer- 
COED - ccntundiussannnd (M&E) 30,659 a7 
*New Bedford Sunday Standard 
(S) 24,853 87 
Pittsfield Eagle .......... (E) 15,845 035 
“Gahems MEwe ..cccsccccsses (E) 19,685 09 
"Worcester Telegram-Gazette 
(M&E) 74,394 2A 
*Worcester Sunday Telegram 
(S) 42,741 18 


MAINE—Population, 768,014 


Bangor Daily Commercial(E) 14,468 6 
*Portland Press Herald (M&S) 19,291 07 
*Portland Express ........ (E) 25,424 le 
“Portland Telegram ...... (S) 25,966 -19 

NEW HAMPSHIRE—Population, 443,683 

Keene Sentinel .......... (E) 3,312 83 

Manchester Union-Leader 

(M&E) 28,649 -10 


RHODE ISLAND—Population 604,397 





Newport Daily News....(E) 6,171 03S 
Pawtucket Times ........ (E) 24,063 aT 
tPawtuxet Valley Daily Times 
CAmetiad cecccccccecscces (E) 2,475 021429 
*Providence Bulletin ..... (E) 59,767 135 
*Providence Journal ..... (M) 30,662 06 
*Providence Journal ...... (Ss) 54,629 12 
*Providence Tribune ..... (E) 22,501 10 
*Woonsocket Call ......... (E) 13,024 4 
VERMONT—Population, 352,428 
“Barre Tiames ..cececcccss (E) 6,644 025 
tBrattleboro Daily Reformer. 
(E) 2,885 03 
Burlington Daily News...(E) 7,001 04 
*Burlington Free Press..(M) 10,889 5 
St. Tah h y Cc. led 
PROG oc vinitingins: shccneds (E) 3,124 0214 
CONNECTICUT—Population, 1,380,631 
*Bridgeport Post-Telegram 
(E&M) 43,033 145 
*Bridgeport Post ......... (S) 18,395 08S 
*Hartford Courant .......(D) 29,780 08 
*Hartford Courant ........ (S) 48,606 .10 
*Hartford Tim-s ..........(E) 44,077 12 
New Haven Register. .(E&S) 32,537 09 
*New London Day........ (E) 10,325 06 
Norwich Bulletin ....... (M) 11,629 7 
titNorwalk Hour ........... (E) 4,460 025 
*Stamford Advocate ..... (E) 8,254 0375 


Government Statement, April 1, 1922. 


*A. B. C. Statement, April 1, 1922. 


ttA. B. C. Auditors Report Dec. 31, 1921. 
tGevernment Statement, October 1, 1921. 


**A. B, C. Statement, October 1, 1921. 
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An Accounting 
and 
Federal Tax Service 
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CLIFFORD YEWDALL 


33 West 42nd Street 
New York City 








10,186 NET PAID 


HE circulation statement of The 
Passaic Daily News for the 
three months’ period ending 


March 31, 1922 as reported to the 
Audit Bureau of Circulations shows 
an average net paid circulation of 
10,186 daily. 

HIS is an increase of 1,389 copies 

daily over the statement for the 
three months’ period ending March 
31, 1921. 


By far the largest growth in Passaic 


DAILY NEWS 


Passaic, New Jersey 


G. M, HARTT, R. E. LENT 
Editor. Gen’! Mgr. 











The “Big Town” 
Blanket 


Chicago—the second city—is 
most emphatically not a one- 
newspaper town. 

To blanket this great world 
market, national advertisers 
cannot afford to neglect the 
fact that the HERALD AND 
EXAMINER reaches one- 
half of the newspaper read- 
ers in the entire Chicago dis- 
trict. 

semseaet Incidentally, a mighty audi- 
ence that has proved its respon- 
siveness to all good advertising. 


Chicago 


Herald and Examiner 








BUFFALO EVENING NEWS 
in Leads All Six-Day Publications 
in United States in National 
+ Advertising 
In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
among all papers publishing only six days per 


eek. 
In 1922 the Buffalo News retains this 


e ip. 
Advertising 1921—2,517,574 
agate lines. 


THE BUFFALO MARKET. 

The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
of sound conservative growth. 

In 1921 there were more building permits 
and more money spent for buildings of all kinds 
including factories and additions than in any 
other year of its history. 

In 1921 there were more business structures 
erected in Buffalo than in any previous year. 

It is significant to note that at the present 
time there is no retail store for rent. 

Buffalo is busy. 

Buffalo is prospe 

Buffalo is mithstanding the onslaught of the 
reconstruction period 

Your campaign will pay in Buffalo. 


BUFFALO EVENING NEWS 
E. H. BUTLER, Editor & Publisher. 


National 


Kelly-Smith Company, Representatives, Mar- 
bridge Bldg., New York, N. Y.; Lytton Bldg., 
Chicago, Il. 
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worth, formerly assistant classified ad- 
vertising manager of the paper. 

James J. Conroy, treasurer and general 
manager of the Worcester (Mass.) Eve- 
ning Post, has been elected to the Wor- 
cester Kiwanis Club. 

Joseph Tomlin, of the advertising staff 
of the Cincinnati Times-Star found his 
desk covered with flowers and gifts last 
week on the day that marked his 50 years 
with the paper. 

Davis E. Geiger, advertising manager 
of the Ashland (Ky.) Daily Independ- 
ent, was married May 10 to Miss Geral- 
dine Williamson of Cattlesburg, Ky. Mr. 
Geiger was formerly editor of the Cor- 
nell Daily Sun, of Cornell University. 

W. E. Zuppann, advertising manager 
of the Ogden (Utah) Standard-Exam- 
iner, appeared before the Progressive 
Business Club last week and explained 
the “Made-in-Ogden” campaign spon- 
sored by Ogden business men and manu- 
facturers. The campaign will continue 
from June 4 to June 10. 

Harvey C. Kendall, formerly advertis- 
ing manager of the Fremont (Neb.) 
Daily Tribune has been appointed sales 
manager of the Nebraska Farmer, in 
charge of advertising and circulation. 

Ben Gordon Whitehead, who has been 
with the Edinburg (Tex.) Review, has 
taken over the management of the Pharr 
Clarion in the interests of the estate of 
the late publisher, W. E. Gage 


NEWS OF THE AD AGENTS 


OODWARDS, INC., 5 South Wa- 

bash Avenue, Chicago, has been 
dissolved and its business taken over by 
a new agency called Fred A. Robbins, 
Inc. Mr. Robbins was formerly vice- 
president of Woodwards, Inc. The or- 
ganization and personnel of the new 
agency are practically identical with 
those of Woodwards, Inc. 

Eastman & Co., technical advertising, 
63 East Adams street, Chicago, have 
moved to Room 1252 Monadnock Block. 

A. L. Salisbury has joined Critchfield 


& Co., Chicago, as vice-president after 
several years’ association with Frank 
Seaman, Inc., the last three years as 


Western manager. 

- John Beatty, John A. Butler, and Ce- 
cil Widdifield are new copy writers for 
the Kling-Gibson Advertising Agency, 
Chicago. 

Harold Thurlow of the Thurlow Ad- 
vertising Service, Boston, has been giv- 
ing a course in selling for the district 
managers of the Western Union Tele- 
graph Company. 

The Wade Advertising Agency has 
moved from 37 West Van Buren street, 
Chicago, to the People’s Life Building. 

The Kirtland-Engel Company has 
moved from 14 East Jackson Boulevard, 
Chicago, to 646 North Michigan ave- 
nue. 

The Burnet-Kuhn Advertising Com- 
pany has moved from 39 South La- 
Salle street to 605 North Michigan ave- 
nue, Chicago. 

The Miller Agency Company has 
moved from the Nasby Building to the 
Miller Agency Building, Madison ave- 
nue and 22nd street, Toledo. 

The Kohl Advertising 
located in the Rust 
Wash. 

The Adams-Pragoff Company, Boston, 
has been dissolved as an advertising 
agency. Henry C. Pragoff. with Ernest 
E. Mills, has formed the Pragoff-Mills 
Company, a_ sales and_ advertising 
agency, located in the Little Building. 
O. H. Adams continues the conduct of 
his own advertising agency business at 
24 Milk street. ; 

Miss Margaret Reardon. 
the Saxe Advertising 
is now with the Zain 
vice, Boston. 


Warren D. 


is now 
Tacoma, 


Agency 
3uilding, 


formerly of 
Agency, Boston. 
Advertising Ser- 


Card, formerly of Rice & 
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Hutchins, Boston, has entered the em- 
ploy of the O. H. Adams Advertising 
Agency as a copy writer. 

The Hopper Advertising Agency is 
now located in the World's Tower 
Building, 110 West 40th street, New 
‘ork. 

Lord & Thomas, Inc., have moved 
their New York offices from the Times 
Building to 366 Madison avenue. 


A. R. Eley and Eugene E. Morton 
have joined the staff of Thomas, 
O’Brien & Coleman, Chicago. Mr. Eley 


was formerly with the Chicago office of 
the Gardiner & Wells Company, New 
York. Mr. Morton was with the Victor 
G. Breytspraak Company, Chicago. 

Clarence Payne, advertising manager 
of the Cincinnati Enquirer 10 years ago 
and recently with The Kemper-Thomas 
Company, has purchased a half interest 
in The Crawford Direct By Mail 
Agency of Cincinnati, taking charge of 
the service end on May 15. 

Edward M. Kelly, formerly adver- 
tising manager of the Hewitt Rubber 
Company, has opened a general adver- 
tising 7 at 952 Ellicott square, 
Buffalé, } 


WITH THE AD FOLKS 


Rovar B. LEE, advertising mana- 

ger of the Spreckels Savage Tire 
Company, San Diego, Cal., has been 
elected secretary-treasurer of the com- 
pany to succeed Claus Spreckels. 

Edgar H. Enck, advertising manager 
of the Mabley & Carew Company, hag 
been nominated by the administration 
ticket as a candidate for president of 
the Cincinnati Advertisers’ Club, elec- 
tion to be held May 31. 

Alan Rogers, formerly editorial writer 
for the London Times and the Cincin- 
nati Enquirer, now in charge of adver- 
tising and publicity for the Big Four 
Railroad and vice-president of the Cin- 
cinnati Ad Club, has visited various Ad- 
vertising Clubs in the South in the in- 
terest of the Milwaukee convention. 

W. Harris Day, formerly sales and 
advertising manager for the William B. 
Pierce Company of Buffalo, has _be- 
come a member of the Moss-Chase Ad- 
vertising Agency of Buffalo, 

H. P. Baumann is the new advertis- 
ing manager of Hovland, Sardeson & 
McColm, Chicago. 


SUN ALUMNI HOLD DINNER 


“Boss” Lord Recalls Incidents of Long 
Career 

The New York Sun Alumni Associa- 
tion, composed of men who formerly 
were editors, reporters or did other work 
on the old Sun, held its annual dinner 
at the Manhattan Club May 17th. Ches- 
ter S. Lord—“Boss” Lord to those there 
—recalled some of the incidents of his 
long career as a managing editor. While 
the Sun was a brilliant interesting news- 
paper, he said he did not think it would 
be a success now because of the changed 
conditions in newspaper work. For ten 
years, he recalled, he got out a Sun of 
four pages, with ten columns of news, 
while now newspapers run to 40 pages. 
Mr. Lord paid a tribute to Charles A. 
Dana, editor and owner of the Sun, who, 
he said probably was the greatest editor 
this country ever produced. 

The association passed a_ resolution 
congratulating Charles R. Miller, editor 
of the New York Times, on his recovery 
from illness. Among those present were 
Paul’ Dana, E. G. Riggs, Dr. Talcott 
Williams, E. B. Dunn, Charles M. Fair- 
banks, Collin Armstrong, Willis Holly, 
George Bendelari, Stephen Mather, Ken- 
neth Lord, Charles D. Delano, and 
Martin Egan. Stephen Mather was re- 








elected president and Williss Holly, sec- 
retary. 
Trip ine Agency Men 
The third annual outing of the 
Worcester (Mass.) Telegram and Ga- 


zette, for members of New York adver- 
tising agencies, will be held May 24 and 
25. Private cars that will carry the 
guests of these two newspapers to 
Worcester will leave New York on the 
morning of May 2 





NEW MULTI-MAILER 
SYSTEM FOR SMALL 
CIRCULATIONS 


Publishers with daily mail circula- 
tions of 2,000 can handle their lists 
with the same efficiency, accuracy and 
time savings enjoyed by such users 
of a Multi-Mailer System as the New 
York Times, Chicago Tribune, fh- 
dianapolis News and over fifty other 
large publications. 


Multi-Mailer System No. 17, specially 
designed for small lists, gives all the 
Multi-Mailer benefits at a low initial 
investment. 


Direct imprinting, daily correction of 
mail list, speed, accuracy, economy— 
those are only a few of its advantages, 


Further information may be secured 
by writing The Speedaumatic Company 
817-825 Washington Blvd., Chicago, 











CHARTS 


Save Space on the Financial Page 


BUSINESS DAY 
“BY DAY 
~ STRAIGHT 
FROM THE 
GOVERNMENT 


Mats Mailed Every Day from 
W ashington 


SCIENCE SERVICE 


1115 Connecticut Ave. 
Washington, D. C. 











The high quality of 
HUBER’S Grit-Free 
BLACK NEWS INKS 
also prevails in HUBER’S 
COLORED INKS 
for comic and magazine 
supplements. 


Manufactured by 


INtluber 
Main Office: NEW YORK 


HUBER’S colors in use since 1780 



















The Detroit News cir- 
culation, covering ap- 
proximately 90% of the 
English speaking homes 
in its own trading ter- 
ritory, is entirely due to 
the value of The News 
as a newspaper. It is 
not the result of artifi- 
cial stimulation through 
coupons or “lucky num- 
bers.” 
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Obituary 


C. N. Fassett, aged 73, an associate 
editor of the South Bend Tribune, died 
last week following severals years of 
ill health. He suffered a stroke of apo- 
plexy in March, 1919, and, although 


able to be at his desk most of the time 
since, had several periods of serious ill- 
ness. Mr. Fassett was the dean of active 
newspaper men in northern Indiana. He 
had been on the Tribune at different 
peri¢ ds since in the seventies, returning 
to it permanently in 1916 to conduct a 
column called the Slant, a department 
of verse and humor. 


Appison M. Morrison, aged 74, editor 
and founder of the Lake Street District 
Advocate of Minneapolis, died on May 9. 
For thirty years he published the Man- 
kato (Minn.) Journal, 


Henry M. CAtkIns, editor and 
founder of the Kern County (Cal.) 
Progress, died May 10 in Los Angeles 
from a throat infection. 

Greorce H. Pattrutto, a former Ca- 


nadian newspaper editor and father of 
George Pattullo, a magazine writer, died 
recently. 


WittrAM R. Baxter and SAMUEL 
REYNOLDS, two of the oldest printers 
in western Ontario, died recently within 
a few days of each other. Mr. Baxter 
founded the Baxter Printing Company 
of Chatham, Ont., in 1888 and Mr. 
Reynolds conducted a printing plant at 
St. Thomas, Ont.. for 50 years. 


Mrs. O. R. Rocers, a pioneer staff 
writer on the Golden Era and the Alta 
California, early San Francisco publica- 
tions, died recently at her home in 
San Jose,-Cal. She wrote under the 
noms de plume of “Stormy Petrel,” 
“Sojourner Truth” and “Oliver 
Brandu.” 


Joun VANCE CHENEY, aged 75, poet, 
musician and essayist, died at San Diego, 
Cal, May 1. For many years he was 
a librarian in San Francisco and Chi- 
cago. He was a member of the National 
Institute of Arts and Letters and of 
the Authors’ Club of New York and in 
recent years had done book reviewing. 
L. E. Cray of Portland, Me., who was 
killed in the wreck of the “Black Dia- 
mond Express” at Bafavia, N. Y., last 
Saturday, was one of the best known 
magazine circulation men in the country. 
He had been on the traveling staff of 
the Curtis Publishing Company for a 
number of years, and previous to that 
had been the Curtis branch manager in 
charge of circulation in Chicago. At 
the time of his death he was on his way 
to Philadelphia, to take part in a con- 
ference of Curtis circulation men in the 
home office in Philadelphia, 

Grorce P. WaALLIHAN, aged 71, well 
known newspaper man who died in San 
Diego, Cal., the latter part of April, 
was a charter member of the Denver 
Press Club. 


Cart. Grorce L. Turner, aged 71, 
graduate of West Point, Indian fighter, 
and later a newspaper editor, died in 
Portland, Me, May 12. For many 
years he was associated with Portland 
newspapers. 
Tuomas F. Jupce, general manager 
of Lord Northcliff’s paper mills at 
Grand Falls. N. F. died suddenly May 
12. He was a graduate of the Univer- 
sity of Maine. 

JosepH Morcan Rocers, Philadelphia 
Newspaper man, died May 16 in Ger- 
mantown. He suffered a stroke of apo- 
plexy last fall and for the last two 
months has been confined to his home. 

r. Rogers was an editorial writer on 
the Inquirier. 

James BeELcuer, aged 51, one of the 
best known newspaper men in Southern 
California, and former secretary to the 
late panes of the Interior Franklin 
K. Lane, died recently in Monrovia, 
Calif. Mr. Belcher was the first editor 
of the Pasadena Star, and later editor 
of the Pasadena News and the Long 
Beach Press, 


Cuartes G. BEARSE, newspaper man 
of Portland, Me., and Griffin, Ga., for 





Editor & Publisher 


many years, died at Portland, Me., last 
week. He retired 20 years ago when 
he was on the advertising staff of the 
Portland Advertiser. 

James E. Lennon, aged 61, former 
newspaper man, died May 11 at Norris- 
town, Pa. Upon his graduation from 
Girard College, Mr. Lennon was ap- 
prenticed to a printer at id at various 


times he was night police reporter of the 
Philadelphia Daily News, and financial 
and general reporter and later city editor 
and managing editor of the Evening 
Call. In 1895 he started the South 
Philadelphian, which he published con- 
tinuously for 25 years. 

Justus H. K. Meyer, aged 84, editor 
of the Columbus (Ohio) Express-West- 
bote for many years, died May 8. 

Morris B. WELLS, aged 55, newspaper 
man and author, died recently in Port- 
land, Ore. He was formerly employed 
on the Oregonian and Oregon Journal 
and had written several books. 





NEWS OF THE CLUBS AND 
ASSOCIATIONS 
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Martin Hutchins, editor of the Mis- 
soula (Mont.) Sentinel, and Frank 
Thomas, chairman of the Missoula en- 
tertainment committee, spent three days 
in St. Paul recently in consultation with 
H. C. Hotaling, in relation to the July 
convention of the National Editorial 
Association at Missoula. Among the 
entertainment features of the conven- 
tion will be a sham battle participated in 
by the United States troops at Fort 
Missoula, Indians and cowboys, and a 
barbecue. 

Frank McCracken was elected presi- 
dent of the Philadelphia Sporting 
Writers Association at the annual meet- 
ing this week. He succeeds T. V. Zie- 
kursch. Walter F. Dunn was elected 
vice-president and Paul W. Gibbons, 
secretary. Louis N. Goldsmith was re- 
elected treasurer. The board of gov- 
ernors comprises Dr. William E. Brandt, 
James C. Isaminger, William H. Rocap, 
Jack Roden and T. V. Ziekursch. A 
dinner followed the election. 

The Pica Club, of Paterson, com- 
posed of editorial men of northern New 
Jersey has re-elected its 1921-1922 offi- 
cers. John J. Sweeney, city editor of 
the Paterson Morning Call, was re- 
elected president, and Harold Gras, city 
editor of the Passaic Daily News, vice- 
president. George H. Burke was re- 
elected treasurer and Charles Winans 
of the Paterson Call, secretary. The 
following members were re-elected to 
the executive committee: August 
Epple, Richard L. Healey, Paterson 
Press-Guardian; Robert Fleming, Ferdi- 
nand A. Friedrich, Paterson Call; and 
— McBride, Passaic Daily Her- 
ald. 


Installation of officers of the San An- 
tonio Advertising Club took place at the 
Gunter Hotel, May 8, with Dr. Phil 
Hill, president of the San Antonio Ro- 
tary Club, as installing officer. The 
new officers are: William Brockhausen, 
president; Jerome K. Harris, first vice- 
president; Ollie H. Mickel, second vice- 
president; A. H. Cadwallader, Jr., sec- 
retary-treasurer; V. L. Carson, ser- 
geant-at-arms, and Bernard Horner and 
George Alterkruse, directors. 

Frank I. Engler, general sales man- 
ager for Barron G. Collier, Inc., of New 
York, addressed the Richmond Adver- 
tising Club May 11 on “The Psychology 
of Advertising.” 

Reuben Donnelley, John Lagerman, 
Homer J. Buckley, Chris Stoddard, W. 
Frank McClure and Stanley Clague 
have been appointed a committee to re- 
ceive and entertain delegations passing 
through Chicago on their way to the 
Associated Advertising Clubs of the 
World convention in Milwaukee, June 
11-15. The Chicago Daily News band 
will help give the visitors a rousing 
welcome. Mr. Clague is chairman of 
the committee, which will meet the del- 
egates going to and returning from 
Milwaukee. 
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LEARN MORE ABOUT 





Indiana has 36,045 square miles of land with more 
than 3,000,000 men, women and children. 


About 50.5% live in cities and towns of more than 
2,500 inhabitants. The number of cities with this 
population is 93. 








Over 47% of the entire population is employed 
in gainful occupation and the wages are still high. 


The latest figures showing the aggregate wealth 
of the state is nearly $6,000,000,000. It is much 
higher than that at present. 


The most liberal spenders in the country live in 
Indiana cities—all are prosperous localities. 
The most 


thorough newspaper 
Hoosiers. 


readers are 


It will be an excellent idea if the National Ad- 
vertiser will insist upon learning more about Indiana. 


The following newspapers will be good ones to 
consult for more facts. 


START IN INDIANA 

















Rate for 
Circulation 5,000 lines 
Decatur Democrat ............cec00. (E) 3,151 .025 
*Ewanewille Courier .....cccccccccece (M) 22,938 .05 
Se GIN vo 6 oo ec ts cceenanee (S) 21,392 .05 
*Fort Wayne Journal-Gazette....(M) 23,528) 3 
*Fort Wayne Evening Press..... (E) 15,054 § 8,582 -10 
*Fort Wayne Journal-Gazette .......... (S) 24,661 .07 
**Fort Wayne News-Sentinel .......... (E) 31,718 -08 
**Fort Wayne News-Se@itinel .......... (S) 31,418 .08 
*Gary Evening Post and Tribune ......(E) 8,953 .05 
**Indianapolis News ..... ieee - (E) 115,958 -20 
SRP OU- GME ne Wndecodictecstdanne E) 3,721 .025 
{South Bend News-Times...... Ce) S70} 18191 os 
tSouth Bend News-Times ............ (S) 18,864 .05 
Se EE RD 6 ccc eecncese aun (E) 15,817 .055 
*Terre Haute Tribune ............ (E&S) 22,381 .06 
*Vincennes Commercial ...........(M&S) 5,010 .025 


Government Statements, April 1, 1922. 
*A. B. C. Publishers’ Statements, April 1, 1922. 
+Publisher’s Statement. 
**A. B. C. Report, December 31, 1921. 
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FIRST IN PUBLIC SERVICE 


Che LEE aaiorid. 
MORNING EDITION 

The World and The Eve- 
ning World have a_ com- 
bined circulation, daily, of 
650,000 for $1.20 per agate 
line gross, subject to con- 
tract discounts. They carry 
more dry goods advertising; 
are read by more jobbers, 
department and chain store 
buyers, and by more retail- 
ers; offer more circulation 
per dollar and a more con- 
centrated circulation; a 
reader and a dealer influence 
more localized than any 
other morning and evening 
combination. 

Advertise in Newspapers 

y the Year. 


Sve ERY Giorld 


Pulitzer Building, New York 
Maller’s Building, Ford Building, 
Chicago Detroit 








The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 

This is an acknowledgment 
of its power that the adver- 
tiser should heed, if desirous 
of reaching the people of 
Mount Vernon. 


GEO. B. DAVID & CO. 


Foreign Representative 
171 Madison Ave. NEW YORK 








More Than an 
Introduction 


When a newspaper does more than in- 
troduce an advertiser to a community, 
there must result a spirit of mutual 
satisfaction. 

For more than three-quarters of a 
century 


The Pittsburgh Post 


has introduced advertisers to the pur- 

chasing power of the great Pittsburgh 

district. 

Each introduction is accompanied by an 

indorsement which cannot be dissassoci- 

ated from the character of such a paper. 
DAILY AND SUNDAY 












<— 


LEADS ALL LOS ANGELES 
DAILY NEWSPAPERS IN 
TOTAL PAID CIRCULATION 


Government statement for six 
months ended March 31, 1922 


average l 46 2 3 3 daily 


New York 


H. W. MOLONEY 
€04 Times Bldg. 


Chicago 
G. LOGAN PAYNE Co. 
ruite 401, Tower Bldg. 
€ No. Michigan Ave, 
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& Publisher for 


May 20, 1922 


RS" ONE Y see; 


This is a regular weekly department designed to answer questions, offer 
suggestions and generally help the man and woman of the smaller city dailies 


and weeklies. Henry 


” : | Beetle Hough, co-editor and er none of the Martha's 
Vineyard Gazetie, will be a regular contributor, 


t your ideas on money 


making and for money saving are wanted also. For each idea published 


we wil 


When your idea appears clip it out and send it to the 


pay $1 
MONEY SAVER EDITOR and payment will be made by return mail. 
Your ideas must be workable, told in as few words as possible and new to 
this department. Contributions to this department will not be returned. 


THE issue of advertising rates is the ques- 

tion of the hour for country publishers. 
The great majority of daily newspapers have 
resisted pressure for rate cuts or have made 
any changes which seemed to them advisable. 
But the country newspapers are notoriously 
less able to withstand such pressure. There 
is behind them a tradition of giving in, a 
legend of compromise which can be almost 
fatal. 

It is to the interest of every country pub- 
lisher that the salient facts about his busi- 
ness be understood by the advertisers to 
whom he looks for his support. Many angles 
of the situation are not much discussed, well 
presented, or generally understood. 

The trend of mechanical costs in the city 
can be discovered and studied without in- 
superable difficulty. Quite different is the 
situation in the small town and the coutry 
where the territory is likely to be unorganized 
and costs dependent on local conditions. As 
a whole it must be true that wages have re- 
mained lower for country newspapers than in 
the business at large. But it can be shown 
that such lower ages have never meant less 
cost, for the simple reason that they involve 
lower product 
ently taps the 

The best lal 
probably co 
trained in 
home and prefer to 









City competition consist- 
efficient labor. 

remaining in the country 
local boys and_ girls 
I plant. They live at 
emain there, and because 
circumstances they can get 





of their peculiar 


along on less money. But the wages of thes 
people, raised during the last few years, car 
not be cut now. In fact these wages should 
still be going up and probably will continue 
to rise Many country publishers know that 
simple justice demands a higher wage scale 


as fast as the prosperity of the newspaper 
will permit. 

For these reasons, mechanical costs in the 
country plant have 
and there is no 









yt declined in many cases 

rrospect that they will go 
lower. Reduced prices of paper and supplies 
have not made the difference that some pul 
lishers expected. There is no doubt that the 
small newspaper is not in for an easy era 
of costs. 

In spite of all this, many small publishers 
have cut their rates or will cut their rates 
in the face of pressure. They can do this 
by climinating part of their costs For ex- 
ample, by putting their machine composition 
into job printing, they can get a price of 
around $3.00 for a twenty inch column, proof- 
read and made up. They can buy plate any- 
where from $1.50 to $2.50 a page. The sub- 
stitution of plate for news in the paper cuts 
the cost of publishing, and they look for 
profit to a busy printing office. 

This is not fair to country newspapers at 
large. The more news, or in other words, the 
more machine iposition in a newspaper the 
will be, and the more 





more closely 








eaders it will Dispensing with costs 

T this way 1s acrifice of se rvice to the 
tise 

is is not a refiection on the use of plate 

has an undeservedly bad _ reputation. 

is no use in running a machine in a 





try office except for 





matter of distinct 
local interest 





So much for the mechanical side. The news 
d editorial angle is even more important, 
for the .real c¢ of getting news has never 
been met by country newspapers. The country 
correspondents without pay are not efficient 
news-gatherers. Every ccnspicucus success it 


the country, and this means success for the 
advertis@® as much as for the publisher, has 
been gained by thorough cultivation of the 
local and outlying news fields. 

Advertising rates of the present will not 
permit the spending of money for news. Prog- 
ress among country newspapers demands that 
this problem be met. Where the country 
publisher is in poor standing, where his medium 
is rated as not good, it is almost invariably 
because he has eliminated the cost of getting 
news and stopped getting much. The small 
weekly or daily must go into every local 
home, and when it does there is no better 
value for the advertiser. Rates of the future 
will have to be higher and not lower if the 
country press is to develop as it ought. 

Publishers everywhere have a plain tale 
of fact to present and hard work is in order 
to spread a new tradition of a new order of 
country newspaper.—H. H 


Old ladies are great on saving things. In 


the attics of the homes of many an old 
woman in your community will be found stacks 
of old newspapers and magazines, especially 
in homes that have not been broken up for 
several generations. Occassionally these old 
persons pass away and the members of the 
family have a hard time disposing of much of 
the material which they regard as junk. Keep 
an eye out for such cases in your community 
and speak to one of the members of the family 
telling him you will relieve him of any of 
the old papers or periodicals he might like to 
get rid of. But why make of yourself an agent 
to dispose of such old junk? There is no better 
source in the world for rainy day stories 
for the small newspaper than the copies of 
of old papers published in the vicinity years 
before. Of course a great deal of the stuff 
one gets will contain nothing of interest. 
This can be disposed of along with the other 
wastepaper that accumulates around the shop. 
The cream of it can be saved for the week 
when nothing much has happened. It can be 
worked up at any time and always will be 
available for filler; and sometimes fillers of 
this sort is regarded as more interesting than 


s r 


the regular run of news.—D. H. M. 


The job shop which has an embossing ma- 
chine should take advantage of the demand for 
embossed stationery. An ordinary stock can 
be made attractive with embossed initials. It 
will prove a good way to move stock and 
sells especially well with young letter writers. 


B. R. 


In co-operation with the Merchants’ Bureau 


of the Chamber of Commerce, the Burlington . 


(Vt.) Free Press sent out during the week of 
May 15, observed as Trade Week in Burlington, 
3600 extra papers to a select list of people 
on the western shores of Lake Champlain, 
the telephone directory being used as a basis 
for the list. The 3600 papers were sent out 
in four installments of 900 each on four 
different days in which the merchants featured 
their Trade Week program in advertising. Be- 
sides the regular space advertising carried 
during the week by individual merchants, the 
Merchants’ Bureau, through a special adver- 
tising committee carried on an extensive gen- 
eral advertising campaign in 12 daily and week- 
ly papers within a radius of 60 miles of Bur- 
lington. In this work about $1,000 was ex- 
pended. Supplementing the advertising in the 
local papers, each of these papers carried a 
live news story each day on the Trade Week 
program. In order to facilitate the general 
features of the advertising, the six days of 
Trade Week were given individual designations, 
as Big Welcome Monday, Sunshine Tuesday, 
etc. and special advertising was carried each 
day built around these feature names.—E. 


Money saved on cuts is money earned. Here 
is how the city editor can help cut down costs 
in one direction: The “cops” in the city 
are likely to jump into the limelight unex- 
pectedly any time, in an accident late at night, 
a shooting or other big event. Rushing a pic- 
ture through late to go with the story eats 
up good dollars and is not satisfactory. On 
some quiet day soon, run a general feature 
story about the police department. For this, 
get all the pictures of the department members 
and run them in a big spread. The “blue- 
coats” will cough up, you will buiid god 
will among live news sources, and, above all, 
you will have in your morgue the cuts of all 
the department members without “giving away” 
your real reason for wanting them. You can 
do the same with the fire department and other 
people.—J. M. M. 





The small daily has a great many leaks in 
expenses and probably the chief leak is classi- 
fied advertising. This is due to charge ac- 
counts. When classified is put on a cash basis 
it will be made a paying proposition. Classi- 
fied ads are lost many times because the 
one taking them in the office is not courteous, 
solicitous or interested. A good way to im- 
prove this contact between advertiser and news- 
paper is to follow up the classifieds with stories. 
After the ad has run for a day or two, have 
the office call the number to learn if the article 
has been sold. This makes the advertiser 
believe the newspaper is interested in the 
service it gives and also gives the newspaper 
a talking point.—B. R. A. 
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Dynamic 


Indianapolis, according to A 
business analysts, is a mar- y' 
ket of highest relative pros- 7 
perity. Increase your sales A 
through News advertising 
with the rising business tide r 
in Indianapolis. a 
Ghe " 


[Indianapolis 


News 


New York Office: Dan A. Carroll, 150 Nassau $t, 
Chicago Office: J. E, Lutz, The Tower Bldg. 
Frank T. Carroll, Advertising Manager. 
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Fastest Growing 


Paper in South 


NEW ORLEANS 
STATES 








Onl; 
Over 50,000 daily 
clas 
Over 63,000 Sunday |}: 
About 80% gain over last year. 4 
Represented by 
S. C. Beckwith Special Agency, 
New York n 
John M. Branham Co., Chicago = 
—= 
Becz 
Nor: 
lent 


othe 

mem 

FIRST = 

In four months of this year 
The New York 


printed almost one-third of 


Times 


the advertising published in |] se 
all New York morning news- |}. 1 


papers. 








Their Own Newspaper 


Our readers continue because they 
get all the news daily and know just 
where to find it. 


Che Circ 
Pittsburg Dispatch lay 


Pittsburg’s Best Advertising Medium. 
Branch Offices: Ne 

Wallace G. Brooke, Boste 
Brunswick Building, New York 


e Ford-Parsons Co. — 
Marquette Building, Chicago, IIL 
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proeresive dew of the two a | 
THE DAY 


THE WARHEIT 


brings inte the 
svertising media im the lewis Sad 
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The National Jewish Daily 
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Big Circulation 
Gains That Stick! 


A Hollister Campaign will increase 
your circulation by thousands—and 
hold it. 


Among publishers who know are 
The Philadelphia Inquirer, San 
Francisco Chronicle, Cleveland 
Plain Dealer, Washington Post, 
Los Angeles Times and many 
others. 


Now on The Louisville Herald. 
Write or wire for more facts. 





HOLLISTERS CIRCULATION 
ORGANIZATION 


Largest inthe United States 
300 MERRITT BipG., Los ANGELES,CAL. 
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Editor & Publisher for 


May 20, 1922 


Advertising ¢ irculation 





managers are always on the 


leokout for new 


Teas that will rease advertising receipts and win new circulation. Your 
idea for increasing advertising or circulation may not affeal to your manager 
but it may be just the thing that some other manager wants Epiror & 


PUBLISHER will pay 
the idea is now being 
Idress vour communications to 
afpbear clip them and mai! them 
Unavailable ideas will not 





Do you get all the value possible out of these 
““Hunches?"" You can make them more valu- 
able to you by each week clipping them and past- 
ing them in a book under the proper headings 
or filing them in envelopes under the proper 
designations. You ceuld, for instance, group to- 
gether all hunches relating to police court, all 
relating to local financial stories, all relating to 
the society column, etc. en when you wished 
to pep up any especial department of the paper 
it would be the easiest thing in the world to re- 
fer to the proper page in your book or to the 
right envelope and have a mine of the right sort 
of information ready for your task.—F. H.W. 
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York 


KANSAS IS A RICH, RESPONSIVE 
FIELD—TOPEKA, ITS CAPITAL 
A GOOD “TRY OUT” CITY 


They Are Best Covered by the 


Topeka 
Datly Capital 


TOPEKA, KANSAS 


Only Kansas Daily With a General 
Kansas Circulation 


Dominates its field in circulation, all 


dasses of advertising, news, prestige 
and reader confidence. 
Supplies market data—does survey 


work—gives real co-operation. 


PUBLISHER 
MEMBER A. B. C.-A. N. P. A. 








Because of its diversified resources the 
North Jersey Shore is doing an excel- 
lent business despite the depression in 
other sections. Advertisers should re- 
member that this prosperous section 
can be thoroughly covered by using 


THE ASBURY 
PARK PRESS 


(Evening and Sunday editions) 
FRANK R. NORTHRUP 
Special Representative 
330 Madison Avenue, New York City 
Association Building, Chicago, Il. 
J. LYLE KINMONTH Publisher 

Asbury Park, N. J. 








New Hauen 
KReunister 


is New Haven’s 
Dominant Newspaper 
Circulation over 32,500 Average 
Bought every night by More New 


Haven people than buy any other 
TWO New Haven papers COMBINED. 


New Haven Register 


The Julius Mathews Special Agency 
Boston — New York—Detroit—Chicage 

















OR an advertiser who uses space every day 
and who has the same position or nearly 
so, if he will obtain from the local weather 
bureau the forecast and the condition of the 
roads leading into the city and devote an inch 
or more space to this thing alone in the 
place in his advertisement 


surprising to know 
! ‘ 


same 
every day, it is 
how many people will turn 
read even e whole ad when ordinarily 
the same ad with the addition of the above 
would only recsive a glance or so.—J. W. H. 


ane 


In The Daily British Whig of May 6 ap- 
peared two pages of advertising f 
Dunlop Tires. Arrangements were made with 
the Dunlop Tire Co. to pay 50% of cost? and 
there was to appear in each advertisement in 
conspicuous place a cut of 


teaturing 


a 
their trade ma 








and the words, “We sell and recommend 
Dunlop Cord and Fabric Tires.”” The adver- 
tising solicitor reported that it was an easy 
seller and a result bringer—not only to the 


Dunlop Tire Co., but to the local advertiser.— 
G. M. C. 


If vour city is reasonably sizeable. it has a 
considerable number of firms which make 
awnings, put them up, repair them, etc. This 


is the time of year when they can get a big 
business by going at it aggressively. The 
Boston, Mass., Herald recently netted 
operative half page from awning ma 
turers on this. You ought to get 
this immediately.—J. M. M. 





going n 





Here is a special page that 
for graduation 


at might be 

season or for the 
of school next Fall, or both. Savings banks, 
life insurance agents, and dealers in good 
securities can help fathers and mothers finance 
the college f their and daugh 
ters, if they start when the children are still 


timed 
reopening 


courses of sons 


in grammar school. If a father begins ten 
years before the boy is ready for college to 
save the money, he need put aside but [ttle 


from each month’s income. If he insures his 
life at the same time he makes certain that the 
required amount is accumulated whether he 
lives or dies. If he invests his savings in good 
securities as the amounts pile up in the bank, 
the earnings accumulate surprising am¢ 
and make it unnecessary for him t 
amounts.—C. W. V. B. 


unts 


save those 





The Daily British Whig, Kingston, Ont., in 
s issue of May 6 ran a section o 
on the local Rotary Club, on the event of its 
first anniversary. It was an exceptionally good 
feature and was undoubtedly a result bringer 
and a lineage increaser.—G. M. C. 


it 





our pages 


The Washington (D. C.) Times co-operated 
with bicycle merchants by staging a “‘sociability 
run” for bicycle riders. Prizes of bicycles 
and equipment were offered to riders showing 
the best form and to youngest, oldest, neatest 
appearing riders. Refreshments were served 
through co-operation with a soft drink com- 
pany. An expert instructor led the run through 
the city’s parkways, demonstrating proper 
riding methods and explaining care of ma- 
chines. The paper handled much copy from 
interested dealers.—C, L. M. 


“Customers’ 


Day” is a space winner for 
newspapers. Divide a page into two-inch 
blocks, one for each advertiser. Only one 


artticle is to be advertised in each block at a 
uniform price—say $1. You will find merchants 
willing to make real discounts under this plan 
to attract customers to their stores, and for this 
reason, the plan will also win the approval of 
your readers.—B. A. T. 





Advertising Department, have this idea 
dressed up by your copy man and present it 
to one of your clothing advertisers as a good 


reason for increased space. Name a date when 


$1 for each idea printed under this head 


The fact that 


used in your city dees not bar it from the department 
the Dorian Putter Epiror. 
in and 
be returned. 


When the 


receive Payment by return mail. 


all freckled boys under 14 years of age must 
appear with parent at the clothing store, in 
order to compete in a contest to decide the 
most freckled kid in town. The store that 
offers a first, second and third prize of Summer 
suits to the most sun-spotted younster, will 
pack ’em in and incidentally sell a few suits. 
If a department store, the toilet goods de- 
partment could ride along on the freckles pub- 
licity by advertising anti-freckle lotions.— 


C. fm 

At the suggestion of one newspaper, the 
churches in this city were enabled to secure 
free advertising for their work through the 
purchase of an entire page of space at the 


regular rates. All of this space, with the ex- 
ception of the center square, was then resold to 





local merchants at slightly higher than the 
regular price to cover the cost of the page.— 
| ay 
To get motorcycle dealers to advertise co- 
operate with them on a hill climbing contest. 
If I own a $1,000 bond paying 5 per cent 


interest my income is $1 per week, except when 
the bond and myself are on vacation. 

If 1 write one acceptable “Dollar Puller,” 
“Huneh,”” or “Money Saver-Maker,”” a week a 
few of my spare moments are as productive as a 
$1,000 bond. 

If I write two a week and deposit one of the 
two dollars in a savings account I will not only 
have my $50 a year income but in less than 20 











years have my principal of $1,000—C. W. V. B. 
Select a steep and rugged hill and offer prizes 
to the riders who can successfully ride to the 


Sport 


top and dismount in the shortest time. 
1 willingly 


ing goods 
prizes. 


dealers and others wil 
R. B. M 


donate 


One of our leading photographers who is 
doing work for amateurs 
in using readers almost 


are used about three times 


is had great success 
exclusively. These 


week and all of 








them with catchy headings such as, “Caught 
Shooting in City, Was Using one of 
Cameras.” In the body of the advertisement 


he proceeds to tell his readers of the excellent 


quality of finishing done and that with every 
roll of films brought in to be developed and 
prints made, he will give a 5x7 enlargement 
free. The enlargement can be of any film the 


umount of 
this way. 


possess A great 
obtained in 


customer may 


out-of-town 


business was 


1. W. H 
One day a week for several weeks publish 
1 page more of advertisements under this 


heading, “Do You Know the Clerks Who 
Wait Upon You?” In each ad insert a picture 
of a clerk from that The person who 
correctly names the largest number of clerks 
should be awarded a suitable prize—R. B. M. 


store. 


whe re all 
off 


On one smaller city newspaper 


central ice, 


acccunts m 


wriers get their papers at the 


collections of classified advertising 





the residential districts are placed in the hands 


of the carriers for collection each menth The 
carriers are allowed three per cent on all col- 
lections which allows them to make a little 
extra on their routes and at the same time 
reduces the office collection expenses.—B. 
es 

Run a used car sale space page Divide the 


spaces, leaving a square 
in the center for a general spread and explana- 
tion of the sale. Announce time in ad- 
vance the plan for the sale, calling attention 
of private owners and dealers that they may 
secure one or more of these spaces but not 
to exceed five for any one individual, and one 
car to be advertised in one of the spaces only. 


> 


It goes big.—B. A. 


page off into equal 


some 


De you print free of charge notices of 
meetings of clubs and societies in your town? 
matter to induce the secretaries 
of fraternities that a call for a meeting put 
into a one, two or even a three inch 
will be seen much more readily than the two 
lines ‘of fine type which the average news- 
paper devotes to meetings. Once made popn- 
lar, the idea means one or two advertisements 
a month—from every fraternity and church 
and other societigs soon take up with the 
plan and invest in space for notices of their 
gatherings, too.—G. L. K. 


It is an easy 


space 


Features by 
Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Rube Goldberg 
Ed Hughes 


Burns Mantle 


T. L. Masson 


O. O. McIntyre 

Frederick Palmer 

H. J. Tuthill 
and others 


The McNaught Syndicate, Inc. 


Times Building, New York 











THE DAILY NEWS 
SAN FRANCISCO 


Dee. 22, 1921. 


H. A. Luther 
North American Accident Insurance Co. 
The Rookery,’” Chicago, Ill 
Dear Sir 
Replying to your wire of December 19th. we 
are well satisfied with our reader service policy 


as supplied by the North American Accident In- 
surance Co 

The percentage of new subscriptions obtained 
from advertising and over the counter has been 
about 15% remainder, old Pereentage of new 
subseribers obtained by solicitors, 80 





Solicitors are allowed no commission except on 
new subscribers, so there is no incentive for 
them to sign up the old ones. 

Yours very truly, 
B. W. BATES, 


The Daily News Circulation Manager. 


North American “Reader Service” 
Insurance Builds and Holds 
Circulation 


Address R. H. Gore, Mgr. 


Newspaper Department 








Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 


MEMBER A. B. C. 
Foreign Advertising Representatives 








Metropolitan Tower Wrigley Bidg. 

Il. A. KLEIN JOHN GLASS 
New York 

Few Papers—(if any) — surpass the 


TRENTON 


NEW JERSEY an TIMES 
A Food Medium 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to fo 
recipes and news and food advertising 
—is the best feature carried by the 
imes 
Circulation 30,237 Member A. B. C. 
KELLY-SMITH CO. 
Marbridge Bldg. Lytton Bidg. 
New York Chicago 











NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 
ica. 
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SECOND INVITATION TO BRITISH 





New York Publishers Ask U. K. Con- 
freres to Visit Here Next April 


The Publishers’ Association of New 
York City at its meeting last week, sec- 
onded the invitation extended by the 
American Newspaper Publishers’ Asso- 
ciation at its convention to the news- 
paper proprietors and publishers of the 
United Kingdom to come to New York 


Editor & Publisher for May 20, 


the Americans may be made at a suit- 
able date. 


HUGHES QUITS COURIER-JOURNAL 


Emanuel Levi Sear Mews and Editorials, 
Advised by Arthur Krock 


LovIsviILLeE, Ky., May 18.—The resig- 
nation of Wallace T. Hughes as vice- 
president and associate publisher of the 
Courier-Journal and the Louisville Times 
was announced this week by Judge Rob- 


_ y. by x > > y > e 

2 - ‘ec Der the Saar I : ~ and ert W. Bingham, president and publisher. 
te “\ssociated tress hold their conven- Emanuel Levi, business manager, has been 
Bir . E . .,. appointed director of the news and edi- 
_Last year, at the conclusion of the torials of the Courier-Journal, succeeding 
Canadian tour of the Imperial Press Mr. Hughes. Mr. Levi will be advised 
Conference, Viscount Burnham sug- jn his new duties by Arthur Krock, 
gested that the American editors and editor-in-chief of the Times. 

publishers should meet this year or next 
in London. The hope has been ex- 
pressed by a representative of the British 
press that if the joint conference of 
1923 proves a success, a return visit by 


E. G. Harris Heads Mississippi Press 
The Mississippi Press Association held 
its annual convention at Columbus, Miss., 


1922 


May 16 and 17. Jackson, Miss., was se- 
lected as the meeting place for the 1923 
convention. The officers elected for the 
ensuing year are Edgar G. Harris, 
Laurel Leader, president; Sumptor Gil- 
lespie, Commonwealth, Greenwood, first 
vice-president; V. B. Imes, Columbus 
Commercial Dispatch, second vice-presi- 
dent; C. E. Cunningham, Newton Rec- 
ord, secretary; T. M Hederman, 
Jackson Clarion-Ledger, treasurer. Ora- 
tor for next year, C. T. Rand, Neshoba 
Democrat; chaplain, J. G. McGuire, Ya- 
zoo County News; poetess,, Mrs. Hight 
of Louisville; and essayist, Dennis Mur- 
phree, Calhoun City. 
Final Edition Called “Peach” 

The Chicago Evening American has 
changed its final edition from the “Pink 
Sheet” to “The Peach.” The front 
page is peach color and gives the com- 
plete baseball scores. The new name 
was advertised extensively before the 
first issue appeared. 





Newspaper 4 
Circulation 
Managers 


Am looking for one or pos 
sibly two ambitious news 
paper circulation managers 
now employed but limited in 
present position and de- 
sirous of joining rapidly ex- 
panding national magazine 
circulation organiza- 
tion. Want a capable man 
ready to locate anywhere 
between the Atlantic and the | 
Pacific. Earnings will range | 
from $3,000.00 per year up- | 





wards. Answer with full 
particulars. Replies confi 
dential. 


Ernest A. Scholz, 
Circulation Director, 

Butterick Publishing Company, | 
Butterick Bldg., New York. 
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NEW YORK, N. Y. 
RATE CARD 
im effect March 11, 1922 


EDITOR & PUBLISHER 


1. General Advertising 
a. Transient rate 50c per agate line (minimum 





b. PREFERRED POSITIONS. 


space 14 lines—1i inch). 

| Pere 672 agate lines $200.00 Front and back cover rates applicati 
Half page ........ 336 “* © 4113.00 ae a aes 
Quarter page ...... 168 “ ” 60.00 Inside front and back covers 10% extra. 
Eighth page ....... ~~ - 35.00 

Sixteenth page ..... 42 “ - 20.00 All other positions 25% extra. 





2 Time Contracts 


Agate 6 insertions 12 insertions 26 insertions 52 insertions 

S. Lines within year within year within year within year 
err 672 $188.00 $175.00 $150.00 $125.00 
Half page ......... 336 100.00 94.00 88.00 75.00 
Quarter page ...... 168 56.00° 50.00° 47.00° 44.00 
Eighth page ....... &4 30.00° 28.00° 25.00° 23.00 
Sixteenth page ..... 42 18.00° 15.00° 14.00* 13.00 


All 52 consecutive-insertion contracts (see last column above) are based om consecutive in- 
sertions within the year. Extra space is charged at the 52-insertion rate, but contract is credited 
for one insertion only. 

Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of the 
advertiser within the twelve-month period. 

“Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger space. 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertion 
is accorded the privilege of half pages at $88 and full pages at $150, but such advertisement is 
to be credited on contract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net rate 28c. 
per agate line. Extra space pro rata. 

d. All rebates earned by advertisers using more than contracted space within life of contract, 
are paid in advertising space to be used within one month after expiration of contract. 





% Classified Advertising. 4. Reading Notices—(None.) 





le ee -06 a word 
For Sale........-s0+++++see+2 06 @ werd 5. Commissions. Allowed to recognized agen- 
Situations Wanted........... - 03 a word cies on other than publishers’ advertising. 
Business Opportunities......... .06 a word 


b. All advertisements inserted on a strictly cash basis, 
except on orders from contract advertisers. 
ce. Ne discount for frequency of insertion. 





4. TERMS. 

All accounts payable net 30 days and subject to sight draft immediately thereafter. 

Two (2) per cent. cash discount allowed on current advertising bills paid on or before the 

tenth (10th), provided all previous bills are paid. 

c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not sub- 
ject to cash discount. 

d. Advertising copy will be prepared by the service department of EDITOR & PUBLISHER 
at an additional charge of 10%. 


Pr 





7. Mechanical Requirements. 
Column width, 13 ems. Column depth, 168 lines. Columns te page, 4. Size of page, 
9 x 12 inches. 
Double center spread, 12 inches deep x 19 inches wide. Half tones used in advertisements 


should be 133 line screen. 





4. Time Schedule and Miscellaneous 9. Publishing Date—Saturday of each week. 
All copy subject to publishers’ approval. b. Forms Close Thursday. ve 
Advertisements must be in office by Wednesday P. M. for current week’s issue. 
Corrections on advertisements may be made up to Thursday, 5 P. M. . 

EDITOR & PUBLISHER will not be responsible for errors in advertisements, due to 
failure to return proof in time to make corrections. > : 
Failure to furnish new copy on definite insertion contracts will compel use of previous 

advertisement. 
gs. Copy for advertisement should be received as early in the week as possible to insure good 
display and position. 
h. All euts should accompany copy. 
advertiser. 


= PF PPP 


i. All new cuts and art work made at expense of 





18. Circulation. 
a. Member of A. B. C. 
b. (February 1/22) Circulation 5,007. 





il. Subscription Rates—Domestic $4.00. Canada 4.50. Foreign $5.00. 





12. Executive Personnel, 


J. W. Ferguson, general manager; John F. Redmond, managing editor. 
7. B. Keeney, advertising; Fenton Dowling, circulation. 


es, 





SUPPLIES & 


For 





EQUIPMENT 


Newspaper Making 











For Sale 

Duplex eight-page flat bed press. Can be 
seen in operation. Delivery about November 
Ist. Piqua Daily Call, Piqua, Ohio. 


Wanted 

Goss Semi-Rotary, 14 page press. Must} 
in first-class condition and priced to 
Box C-576, Editor & Publisher. 





Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., 96 Beekman St., 
New York City. 





Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on 
the Earth 
Powers Photo Engraving Co. 


154 Nassau St., Tribune Bldg. 
New York City 








& Newspaper Plant Equipments e 
Established in 1912 


PECKHAM MACHINERY CO. 


MARBRIDGE BLDG, 34th & Bway 
NEW YORK CITY 








Complete Newspaper Plant (consolida- 
tion) in Waterbury, Conn. 


36-page Hoe Press, now printing a fine 
paper, 16-page Potter Web, Stereotype 
Equipment, Linotypes, Intertypes, Com- 
posing Room Equipment, etc. 


List now ready. Machines can be 
shown running for a short time. 








Buy Direct from the Maker 


Steel Equipment 
for 
Newspaper 
Composing Room 


We build a complete line of Cabinets, 
Make-up Tables, Form Trucks, Cor- 
recting Banks, Galley Dumps, Cut 
Cabinets, Metal Trucks, Galleys, Mono- 
type and Linotype Work Benches, 
etc. 

Tell us your requirements and get our 
prices. 


Chicago Metal Mfg. Co. 


216 W. Ontario St., Chicago, IiL 








To Préduce Your Own Rotogravure 


Rotogravure equipment, consisting of ty 
presses (one brand new), grinding machi) 
motors and controllers, twelve copper cyl 
ders, cylinder cores, ductor blades and hoi 
ers, all for only $6,000. Can supply comple 
list of contents, or show the plant as} 
stands in New York City, or send same 
of fine work produced by it. This is ane 
usual opportunity for a newspaper whid 
wishes to produce its own rotogravure sp 
plements with a very small inevstment g 
plant. Baker Sales Company, 200 Fifth an 
nue, New York City. 





NEWSPAPER 
PRESSES 


FOR SALE 


Two Used Duplex 4-Plate 
Wide Sextuple Machines with 
all sections on the floor. Now 
printing the New York Tribune. 


For particulars apply to 


R. HOE & CO. 


504-520 GRAND ST. 
NEW YORK, N. Y. 


7 Water St., 827 Tribune Bldg. 
Boston, Mass. Chicago, Il. 








For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently | 


“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS C0. 








ton Pittsbu Kansas 
New York ( lan Denver 
Detroit Los 
Baltimore ( San Francis 
Richmond ( ti 
Atlanta St. Louis 
Buffalo inmeapolis Winnipeg 
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Introduction to Employer and Employee 








SITUATIONS WANTED 


3c A WORD for advertisements under this 
classification. Cash with order. For 
those unemployed one insertion (adv. not to 





Advertising Man, : — 
21, wants position with publication. Two 
years’ experience handling auvertising details, 


orders, copy, cuts, makeup and mail solicit- 
ing; also experience in newspaper classified 
eliciting and handling department. Capable 


taking charge of department. Excellent rec- 
mmendations. Will accept any reasonable 
salary to demonstrate ability. C-561, Editor 
& Publisher. 





Advertising Manager 

now on daily of hfteen thousand circulation; 
handling average of twenty pages daily Orig 
inality, mechanical knowledge, pep and will- 
ingness; experienced as business manager. 
Thirty-tour, married, member of aternities. 
State full details. Address Box C Editor 
& Publisher 





507 
7. 





. =ieemetaat 
Advertising Manager 

{ fourteen years’ regular experience, 
and preducer of new business, 
tion on daily in city from 30,000 to 60,000 pop- 
ulation. Age Plenty references as to 
character and ability furnished. Will move 
jor $4100 yearly if place is permanent. Ad 
Advertising Manager, 278 Peachtree 
anta, 


original 
wishes posi 





dress, 
St.. Atl Ga. 


Advertising ond Business ( Office Men 





now employed in’ executive and promotion 
capacity on leading metropolitan paper seeks 
wider held, preferably advertising and assist- 


ant business manager Highest character and 











result records. Will be in Milwaukee. Ad- 
dress C-59, Editor & Publisher. 

Advertising Salesman, 

dean cut, age 25, know practical printing and 
can sell space and close contracts. Desire 
place as solicitor on afternoon daily in Eastern 
state. Parkesburg, Pa. Box 153. 

Advertising Solicitor 

Reliable, up-to-date, high grade advertising 
salesman of a pleasing personality. Expert 
on write-ups and copy that draws, with orig- 
1 selling plans. Made good through de- 
pression. Available now, references. Ad- 
dress F. W. Dowding, 341 South street, Utica, 
 v. 

All-Round Printer 

and advertising writer desires position as 
business or advertising manager on country 
news;aper near New York City, Long Island 
preferred. Address Cornell, Drawer C, Flush- 
ng, New York. 





Circulation Manager, 

thoroughly experienced in promotion and rou- 
tine work, open for three to four months’ 
engagement, beginning June 8th. An excel- 
ent opportunity to have a promotion campaign 
personally directed by one experienced and 
successful in all phases of circulation work 
Refere given Address C-586, Editor & 
Publisher. 


nees 





Circulation Manager— 

5 years of age, eleven years’ experience in 
ieulation and promotion work, wishes to 
make change. Capable of handling carriers, 
street sales, solicitors, premiums, etc. Have 
wganized entire circulation department of 
new dailies. Know how to get results 
from carriers. Good reason for making change. 
Can furnish AA references. (Member I. C. 

A.). Box C Editor & Publisher. 

Greulation Manager 

Ten years’ experience in all branches of circu- 
lation game but now part owner of small daily 
wants position as circulation manager of 
medium-sized daily at fair salary on a paper 
nd in a town that has good future, or as 
country or city circ ulation manager of large 
aily with a view of taking entire charge of 
circulation in near future. Excellent  refer- 
ences and record. Address Box C-589, care 
Editor & Publisher. 


two 


573, 








plies 
y 


yment by 


y located 
ny Case” 








Circu'ation Manager ' 
keen and aggressive, desires position as cir- 
culation manager or solicitor with expenses 
paid small city daily. Over four years’ 
varied experience on metropolitan newspaper. 
At present engaged by middle-western pub- 
lsher to stifle new competitor. Competitor 
having suspended publication, will be at lib- 
erty June Ist Can handle any circulation 
problem. School and college education. Best 
references. Address Box C-601, Editor & Pub 
lisher. 

Composing Room Foreman 
capable of taking charge of 
Posing room. For past two 
foreman and head make-up on 22-machine 
plant, handling three editions daily, carrying 
X00 to 400 columns of advertising on Sunday. 
Address C-580, Editor & Publisher. 

Classified Advertising Manager 

is seeking new and larger held needing rea ul 
development in classified business. Six years’ 
practical experience in every phase of classi- 
fed promotion. No field too large. Am seek- 
ing connection with organization wi anting more 
and better business and offering salary com 
Mensurate with production. Age 28, married. 
Now employed but best of reasons for desir 





newspaper com- 
years assistant 








ing change. References and past records to 
substantiate my claims. Address C-585, Editor 
& Publisher. a) 
Copy Reader ; ; 

tewrite man, second to none in ability, seeks 
change. Box C-605, Editor & Publisher. 


SITUATIONS WANTED 


SITUATIONS WANTED 





Editor and Newspaper Man, 





balanced experience on trade, magazine, 
dailies Will consider ailing publication in 
need of rejuvenation. Preferred location 100 
mile radius New York City Address C-574, 
Editor & Publisher 

Editcrial Writer’s Position 

on Democratic-Independent paper sought by 
newspaper man eighteen years’ experience 
Eight years editorial staff Cleveland Plain 
Dealer Address C-581, Editor & 


Publisher. 


Editorial Situation Wanted 


A man not afraid of his age and doesn’t 
work by the clock, 

Who can explain why he wants the job, 

Who has played the gamut from country 
editor to top city notches, 


Who can give testimonials from people who 
know, 
Who can 








write anything except financial 
and sporting stuff, 
‘ho has initiative and stay, 
Is ready now 
lf the paper is P. M. or 100 per cent weekly, 
In a town near New York 
And is read by live people. 
Address Frank N. Brooks, 52 W. 3rd St., 
New York City. 
Experienced Executive 
A newspaper vublisher of 20 years’ constructive 
experience in building a newspaper from a 
small four-page sheet to an important city 
daily, is open for engagement as publisher, 
business manager or general manager 
Equipped by actual experience in the uobuild 
ing of an important and influential newspaper 
to assume large responsibilities Box C-594, 
Editor & Publisher. 
Have You an Opening 
or can you create one for an advertising so- 
licitor of proven ability? One who does not 
know what “impossible” means in getting re 
sults. Have practical knowledge of adver- 
tising. My work in the past will convince 
you of my ability to get results regardless of 


conditions. C-593, Editor & Publisher. 





Live Wire Advertising Man, 


metropolitan experience, seeks connection in 
smaller city. Eleven years’ experience in 
advertising and editorial departments. C-59, 
Editor & Publisher. 





Manager of Electrical Advertiser 
desires newspaper experience. Experience as 
artist, letterer, caricaturist, telegrapher, lec 
turer. Open to any proposition. Chas. Dom- 
mer, 303 Spruce St., Scranton, Pa 





Newspaperman 

ive, capable manager and 
years’ western experience, desires 
ment newspaper in city of 15,000 
No proposition too hard. Thirty 
old A real producer. Knows 
of the business. Financially 
Seeks permanent connection. 
lisher desiring to be relieved 
sponsibility should investigate 
mediately. Address C-595, 


with 15 
manage 
to 50,000 
seven years 
every phase 
responsible 
Owner or pub 
ot entire re- 
Available im 


Editor & Publisher. 


executive, 





A Newspaper Man 
of ‘more than 25 years’ experience, now forty 
years of age, who has been in another line 
of business for about seven months, desires 
to re-enter his own profession. Can submit 
most convincing proof that he can handle 
editorial, news, advertising or circulation ends 
of paper. Would prefer small daily as editor 
and manager; advertising and business man- 
agement or advertising and circulation man- 
ager. But will consider any position any- 
where, ~~ hard work, combined with a 
thorough owledge of the newspaper busi- 
ness, will ps ee an opportunity to prove my 
worth. Am a capable executive. Not so 
much concerned about the remuneration at 
the start (although it must be adequate), ag 
I am about the future prospects. Will be 
in New York next week and will be glad to 
call on nearby publishers for a personal in- 
terview. Address Box C-565, Editor & Pub- 
lisher. 


A Thereughly Trained Newspaper iin 


and high class job printing executive is look 
ing for a job—not a position—where experi- 
ence, hard work and consequent results will 
mean more than a pat on the back, either 
foreman of composing room (non-union), ad- 
vertising director—writing and selling,—or job 
printing executive. Am old enough for re- 
sponsible deliberation and young enough to 
he full of pep and energy New England 
town near coast preferred. Address C-600, 
Editor & Pub lisher. 

No Job Too Big 

City editor or telegraph editor, ten years’ 
experience. Now employed. Box C-604, Editor 
& Publisher. 

Position Wanted 

as manager of small daily or weekly paper. 


Address 


Plenty of references 


Parkesburgh, 
Pa., Box 153. 


Reporter 

with seven years’ experience desires position 
with newspaper in southeastern states. Mar- 
ried, sober, hard worker. Good record, ref 
erences Stanley Ryan, Haley Apartments, 


Greenville, South Carolina. 


Star Reporter 
Far above the 
Publisher. 

Telegraph Editor 


n daily with forty 


ordinary Box C-603, Editor & 


thousand circulation wants 
change Would accept assistant’s place or 
special feature writing on large paper. C-592 
Editor & Publisher. 
Wanted 


Editor and manager of newspaper with 3,000 
circulation in city of 10,000 wants wider field. 
Former head of metropolitan newspaper copy 
desk; able editorial writer and successful as 





executive. Present salary $4,000 a year and 
giving satisfaction. 42 years old. B-895, 
Editor & Publisher. 

Wented 

Position on pictorial or news mat service as 
editor or assistant editor I have been con 
nected as assistant editor of one of the largest 
syndicates handling a news mat service in 
the country I have also had long training 
in news and editorial writing I can furnish 
the best references. 607, Editor & Pub 
lisher. 

Young Man, 

age 25, newswriter four years, some mechan- 
ical experience, have handled industrial news 
and feature articles, want position as feature 


writer exclusively. Would consider position 
writing advertising copy. $50 per week. 
C-551, Ee litor & Publisher. 

Young Man, 

23 years old, with several years’ experience 
managing a weekly © newspaper, desires a 
lively connection. Will consider any re 
sponsible position with newspaper where 
work and ability will be appreciated. Thor 
oughly acquainted with all branches of the 
business. Prefer to locate in New York City 
or New Jersey. Address Box C-575, Editor 


& Publisher 








HELP WANTED 


6c A WORD for advertisements under this 
classification. Cash with order. 





Advertising Man 

of proven ability, not a copy chaser; must be 
able to make attractive layouts and write in- 
telligent copy for local merchants. State all 
in first letter. C-529, Editor & Publisher. 





Country Circulation Man Wanted 
A live promotion circulation man 
do things. Applicant should be 
strong on mail order promotion, 
ideas and be able to use them 
be thoroughly acquainted with handling of 
news dealer circulation. Full charge of the 
promotion department under circulation man- 


who can 
especially 
with original 
Must also 


ager. Metropolitan city, daily, mornings, eve 
nings and Sundays. Furnish names of papers 
that you have worked upon, references, give 
age, state whether married or single and 
salary expected in first letter. A rare oppor 
tunity for the right man. Address Box C-579, 
eare Editor & Publisher. 

Editorial Writer Wanted 

for evening paper in city of 200,000. Give 
age, experience and references first letter. 


Address Box C-554, Editor & Publisher. 


Experienced Advertising Man 
to invest $10,000 and services. 
tional circulation 100,000. 
sary. Unusual opportunity. 
P ublisher. 


Magazine na- 
Credentials neces- 
C-560, Editor & 


Inland Daily Saenenneir 


wants advertising manager. Must be worker 
resourceful, patient and a fighter for busi- 
ness. Position open now. Splendid oppor- 
tunity for salesman executive who can answer 
our requirements. Give experience and tell 
* about yourself in first letter Address 
r 588, care Editor & Publisher. 

Wanted 


Advertising manager for daily newspaper. 
Must have had experience in similar capacity 
in city of 40,000 to 75,000. ust be first-class 
in every respect, with executive ability, ini- 
tiative and constructive ideas. Apply Box 
C-540, Editor & Publisher. 





Wanted 

A competent composing room foreman, morn 
ing newspaper, one who can win the con 
fidence of men and arrange to handle a good 


up-to-date newspaper. State 
have had in getting out a 
16 to 24 pages daily 
noe population, 
584, care Ex ditor 
Wanted 
Legislative reporter 
paper One who 
state legislature, preferably of 
land state, and who is 
government, departments, 
ary $45-$50, with promotion. Must have ex- 
perience. Give age, experience and all mate 
rial information. Photograph if possible 
& Publisher. 


experience 
newspaper of 

and 60 on Sunday. 

Indiana. Address 

& Pub lisher. 


you 
about 
City 
Box 


for New England 
has reported 


news- 

sessions of 
a New Eng 
familiar with state 
taxation, etc. Sal 


C-572, Editor 


and job 
1921 


owner $9, 


Newspaper printing 
gross $53,500. 
501 salary 
bought 
cash, 


business. 
Netted 
profit. Can 
000; $25,000 
ferred. 


and 
be for $55,- 
balance de- 
Includes real 


$10,000. 


estate 
worth 


Proposition X. T. 


Charles M. Palmer 
Newspaper Properties 
225 Fifth Ave. New York 








Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 
TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 
Established 1910 











For Sale: 32-pp Hoe 


Rt. . anata, two decks. on, fom plates wide, 


8 ~ er be a hs tag 
col. length is — tapeless fo! 
extra roller He J and spindles, metal 


furnace, carved casting box, elevating 
table and double steam table. 


IMMEDIATE DELIVERY 
Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 











Bureau, 
Ii 


WE CONNECT THE WIRES 


OLLEGE MEN of the 1922 

crop are making applica- 
tion to us for positions, a 
month hence, as_ reporters, 
advertising selicitors, or al- 
most anything that 
trained cubs can do. 
have youth, enthusiasm, 
termination to make good, and 
they expect to start low. 
Here's one: ‘“‘Has especially 
fine talents, creative mind; 
anticipate very. successful 
career for him."’ Will begin 
at $25. Our No. 3053-B. 


FERNALDS EXCHANGE, INC. 
Tuo Nat..Bioe.. Sprinerie.o. Mass. 








Newspaper Circulation Manager 


Large magazine 
a desirable 
circulation 

earning 
$5,000.00 


house has 
opening for a newspaper 
manager or his istant; 
possibilities from $3,000.00 to 
per year. Prefer man experi- 
handling canvassers. Appli- 
should state age, experience, 
whether married or single and if pre- 
pared to locate permanently anywhere 
in the United States. Replies con- 
fidential. Address C-598, Editor & 
Publisher. 


publishing 





enced in 
cants 











BUSINESS OPPORTUNITY 


350,000 Will Buy 

one of the best large city dailies in thé middle 
west. A real bargain paying almost 2% 
on investment. Wire National’ Newspaper 
203 South Dearborn street, Chicago, 











Dee erate wae AIT Be 








JACK OQ’ 
JUDGMENT 


Edgar Wallace 
been ordered by 
Boston Globe 
Kansas City Star 
Baltimore News 
Des Moines Register 
Spokane Chronicle 
Buffalo Courier 

Los Angeles Times 
Philadelphia Ledger 


the latest 
already 


serial, has 


etc., etc. 
It Is One of the Best 
Write for Copy and Terms. 


The McClure Newspaper 
Syndicate 


373 Fourth Avenue, New York City 











Million 
Dollar 
Hearst 
Features 


The World’s Greatest Circulation 


Builders 


International 
Feature Service, Inc. 
New York 








EWS 


For Evening and Sunday Newspapers 


Infernafional News Service 
21 Spruce St., New York 























Perth Amboy, N. J. 


Plants are putting on men. 
Plant managers are opti- 
mistic regarding future. 
Building trades active. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 
Foreign Representative 











We can increase your 
you want it increased. 


You have thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 


Established a Quarter of a Century 


business— 








Editor 


& Publisher 


for 


May 20, 1922 


UNCHES 


Managing editors and city editors are 


feature idca 





that can be used locally. 





always on the lookout for mews; and 
Kdiror & PUBLISHER will pay $1 for 


each hunch ished under this head. The fact that the hunch is not being 
worked successfully in your city does not bar it from this department. 
Addres ur ntributions to the Wuncn Epitor. When they appear, clip 
them and maii them in and receive payment by return mail. Unavailable 





hunches will not be returned. 

N ANY ministers blame the automobile for 
“ their scanty congregations, but there is 
another side to the question. Outside almost 
every church at morning and evening service 
from three to fifty automobiles may be seen 
parked. A quick’ run around the leading 
churches taking a census of these autos, and 
allowing an average of four passengers to 
each, would reveal that a very large number 
of people are taken to church every Sunday 
in this manner. An article could deal in an 
interesting manner with the type of auto fav- 
ored by the respective churches and denomina- 
tions.—J. L. L. 





The Austin (Texas) American, in co-opera- 
tion with the Austin Art League, is printing 
each Sunday a picture of an attractive Austin 
home, a porch, or a doorway, and is offering 
a small prize for the best article of 100 words 
or less written by a public school student, 
giving location and description of the build- 
ing. The plan is stimutating large interest in 
local architecture. Any art association or 
irchitect will gladly contribute the prizes.—W. 


H. M. 


Ilave you any inconsistencies in your town? 
In New York, the huge clock on the building 
of the Gorham Company (silversmiths and 
metal workers) is of wood. Several recently 
built Jewish Synagogues, ignoring the Second 
Commandment, have graven images of things 
on the earth, especially plant and animal life 
motifs. Also West Fourth Street and West 
Tenth Street cross each other.—G,. H. D. 


We are cautioned tHat American business 
men are taking themselves too seriously, that 
their sense of humor might be cultivated to 
advantage, and that more business men should 
take up hobbies. In actuality, most everyone 
has a hobby, and it would make a rattling 
good feature story, or a series of daily “boxes,” 
on what your local celebrities follow as hobbies. 
They do not all claim golf as a hobby; one 
Massachusetts statesmen recognizes wood- 
chopping as a hobby, anotier horse-back rid- 
ing in the park, while another has a splendid 
pipe organ in his home which is his delight. 
It should furnish interesting material.—G. M. 


Station a reporter at some dangerous grade 
crossing and have him observe the hazardous 
chances that take. He will 
get plenty of material for an article that will 
make local motorists sit up and think—B. A. T. 


some motorists 


For a Memorial Day feature the Ogden 
Standard-Examiner is working up a _ layout 
of photos of G. A. R. Veterans living in Og- 
den. A brief biographical sketch is to accom- 
pany each cut. The personnel of the local 
post is dwindling fast Out of 70 members 
only 14 are able to respond to a “muster to 
march a block,” the commander of the post 
said in announcing his cooperation with the 
newspapers. Veterans unable to go to a 
photographer’s gallery are photographed in their 
homes by the staff photographer.—O. Q. M. 


“Who is the most unusual character in your 
vicinity?” was asked by one newspaper of its 
readers, offering a $5 reward for accepted re- 
plies. The awards were based on the news 
value of the character as the replies 
used as feature tips.—B. A. T 


were 


Poultry raisers are always proud of the 
largest egs laid by their flocks, especially in 
rural sections where nearly everyone has a 
back yard flock. Start a “Biggest Egg Con- 
test,” offering a prize for the largest egg. If 
there are many commercial poultry plants pro- 
ducing on a large scale in the vicinity a prize 
should be offered to the small flock owner 
separate from one to which all are eligible. 
—A, N. 


The day of the flapper’s commanding at- 
tention as something new is about over where 
she has been exploited to the greatest extent. 
Steal a march on the other fellow and locate 
a real old-fashioned girl. There'll be some- 
thing new in the story to interest the reader. 
Better seek her in the society set if in a 
small town or in college circles if a college 
is located in your town. So long as she is 
pretty and popular the story will make a hit. 
- . N. 


The co-eds are looking up styles in Godey’s 
Lady’s Book, 1832-82, at University of Chi- 
go to get the newest styles. See if this 
is true at your public library. Let your girl 
reporter consult the files of this old-tyme style 
enunciator, then visit dressmakers, style shops, 
etc., and find wherein the differences or re- 
semblances are. A good chance for art work, 
also.—J. M. M. 





When the editor of a southern TIllimois 
daily went to get his city automobile license 
for 1922, the clerk explained to him that no 
person who had yet called would take number 
thirteen. Seeing a good scheme, he had the 
plate reserved, and in the evening’s issue of 
the paper, announced that the plate would be 
given free of charge to the first car owner 
who called at the office that afternoon. As a 
result the readers were all interested, and 
dozens of car called asking for the 
plate, each giving his reason for wanting it. 
rom the stories, the news editor was enabled 
to write copy of real interest to the readers 
for the next few days. Consequently the in 


terest in the paper was increased.—C. G. S. 


owners 


One newspaper pays $5 each month for the 
letter published in its ‘People’s Forum,” and 
which is adjudged to be the most constructive 
sent in that month. The plan raises the 
standard of the column and induces more 
correspondents to permit use of their names 
as use of the writer’s name is one require- 
ment to be eligible for the award.—B. A. T. 


There are automobiles which have given 
good service for many years and are in good 
running order yet. There are men who drive 
clear across the continent and never have a 
“blow out.” There is something more than 
merely luck attached to these facts. 

Perhaps such careful drivers as these could 
write something for the auto columns in your 
paper that would be of value to the readers 
of your paper.—B. F. C. 

Most people have had “funny experiences” 
with their automobiles; and a gerat many have 
at one time or another come very near of 
having a serious accident. These incidents 
should make good humorous stories; and had 
ought to be easily gotten by inviting the pub- 
lic to send in their “best letters” on the sub- 
ject.—B. F. C. 


A feature that will make future readers for 
you of the students in your school is to assign 
to some bright and ambitious young woman 
the task of writing up your schools. Each 
story should give a brief biography of some 
one of your teachers and a list of all the 
pupils in her school should be given. By 
the time she has written up each school room 
you have touched in an intimate way almost 
every family in town and created a friendly 
feeling for your paper and prepared the way 
for your circulation men.—F. L. 





Perhaps you are already running a monthly 
story from your local public libeary telling 
what the six most popular books of the past 
month were among library users. If you are 
not doing so, it would be a good stunt for you 
to run a monthly story of this character. Also 
here are some more interesting points about 
your public library which could be worked into 
a readable story: Do men of women use 
the library the most? Do men or women use 
the reading room the most extensively? What 
are the rush hours of the day at the library? 
Who is the oldest borrower in point of years? 
Who is the oldest in the point of continued 
use of the library? What sort of books are 
most popular with children—fairy tales, ad- 
venture stories, or practical how-to-make-things 
books?—F. H. W. 


A means of making commencement news 
different is to run interviews with girl gradu- 
ates who made their own dresses. Besides 
the human interest phase the story has an 
economy appeal. The girls usually will tell 
how it was done.—B. R. A 


The Spokane Press in running men editorial 
page in two departments “Our Half” and 
“Your Half” editorials from the readers ap- 
pear in the “Your Half” and are eagerly read. 
—F., 








“What is holding our city back?” Let your 
readers in 100 word articles tell what they 
believe is retarding the growth and development 
of the community.—F. L, 





N. Y. Telegram 
Buffalo News 
Philadelphia Record 
Baltimore News 
Washington Star 


+ 


are some of the purchasers of the daily 
love—marriage—sentiment 
serial of 


LUCILLE VAN SLYKE 


Working West other subscribers on 
out to the Coast include: 


excitement 


Pittsburgh Dispatch 

St. Louis Times 
Milwaukee Journal 
Minneapolis Journal 
San Francisco Chronicle 


How Come? Send for samples. 
METROPOLITAN 
NEWSPAPER SERVICE 


Maximilian Elser, Jr., General Manager 


150 NASSAU ST. NEW YORK 











Ballade News 


and 


Syracuse 
Post-Standard 


have ordered 


Folks Back Home 


(A once a week feature) 


By ROBERT QUILLEN 


ASSOCIATED EDITORS 


440 So. Dearborn St, Chicago. 








Are you catering to your 


Automobilists? 


Our service, with O & A Dep't by Mr. 
Clough, will tie up both reader 
and advertiser. You cannot afford to 
pass this up. 


with 


May be used weekly, three a week, or 

daily. 

THE INTERNATIONAL SYNDICATE 
213 Guilford Ave., Baltimore, Md. 








America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 











“The African World” 
& 
“Cape-to-Cairo Express” 
Published every Saturday in 
London. 
AMERICAN OFFICE 


No. 1 West Thirty-fourth St., 
NEW YORK CITY 


Telephone Fitz Roy 2969 
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The Pulling Power of Ohio 


Newspapers Is a Power That 
Merits the Highest Respect 


“OHIO FIRS 


National Advertisers who have tested the state of Ohio 
by try out campaigns have determined that RESULTS 


have been quick and sure. 


Therefore, the fundamental of this slogan “OHIO 
FIRST,” is substantial. 


Ohio is actually FIRST in a long line of manufactured 
products and is in the front rank in a larger list of articles. 


Ohio people are great readers of home papers, which 
influence them in their purchases. Ohio newspapers are 
read and respected. They bring results. 


“OHIO FIRST” should be considered FIRST by every 
Advertiser who would be FIRST in getting his share of 
the vast business carried in Ohio. 
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*Akron Beacon Journal ......... (E) 
*Risem THOR 6 a<cccdlce% (E) 
*Akron Sunday Times ......... (S) 
*Athens Messenger ............ (E) 
Bellefontaine Examiner ........ (E) 
Cincinnati Enquirer ........ (M&S) 
Cleveland Plain Dealer ........ (M) 
Cleveland Plain Dealer ........ (S) 
Columbus Dispatch ... ....... (E) 
Columbus Dispatch ......... .. (S) 
Conneaut News Herald ........ (E) 
Dover Daily Reporter .......... (E) 
*Hamilton Daily News .......... (E) 
Ironton Irontonian ..........-.. (M) 
+Kenton Democrat ............ (E) 
*Lima Newsand Times-Democ’t (E&S) 
*Lima Republican-Gazette..... (M&S) 


Circula- 
tion 

35,904 
19,230 
22,070 
9,775 
4,407 
73,120 
181,185 
221,084 
72,317 
74,654 
3,094 
4,410 
8,143 
3,150 
2,400 
16,083 
10,270 


2,500 


-085 
-06 
.07 
-03 
.0179 


-17-.35 


32 
37 
-15 
-15 
017 
-02 
-04 
.0179 
.014 
.07 
-035 


10,000 


lines 


-085 


-06 

.07 

-03 
.0179 
-17-.35 
-38 

-43 

14 

14 
-0179 


-02 
.04 
.0179 
.014 
-05 
.035 


*Marietta Times ........ 
Middletown Journal .... 


Newark American-Tribune ..... 


{Piqua Call and Press-Dispatch... . 


Portsmouth Sun and Times. 


OF ME erence 0005 
Toronto Tribune ...... 
Warren Daily Chronicle 


**Youngstown Vindicator . 


**Youngstown Vindicator ........ 


. - (M&E) 


Portsmouth Sun-Times ......... 


Circula- 


tion 
6,160 
5,037 
6,573 
6,039 
16,286 
10,059 
95,683 
1,092 
6,405 
24,587 
25,277 


Government Statement, April 1, 1922. 


2,500 


.025 
.025 
.025 
.025 


-04 
.25 
011 
.025 
-07 
.07 


*A. B. C. Publisher’s Statement, April 1, 1922 


‘Government Statement, October 1, 1921. 


**A. B. C. Statement, October 1, 1921. 


10,000 


lines 


.025 
.025 
.025 
.025 
-06 

.04 

.23 

011 
.025 
.07 
.07 
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BEFORE AND AFTER 
THE WAR 


BOUT every other business man you meet is complaining of 
bad business when, as a matter of fact, he is doing a larger 
volume of business than he did before the War. It is true 
that expenses are much higher than they should be, but that 

is a matter largely up to management and will gradually come down. 
The New York Globe is proud of its present volume of circulation 
and advertising, and is ful! of optimism. 








CIRCULATION FACTS E 


Average Net Sale April 1914 — 170,474 at 1c the copy | 
Average Net Sale April 1917 — 212,551 at 1c the copy | 
“J 





| Average Net Sale April 1922 — 169,574 at 3c the copy 


| 





¢ PRINT PAPER COSTS 


April 1914 - - - = = = $29,000.00 
April 1917 - - - - $36,000.00 
Apri] 1922 - - - $71,000.00 





| 
eons 
| ADVERTISING RATES 
20,000 lines or 156-time order—April 1914 
20,000 lines -~---- April 1917 


156-time order - - - - - -—April 1917 
20,000 lines or 15€-time order—Apyil *922 





While the reader is charged an increase in price of 200 per cent., the advertiser 
pays less than 50 per cent. more for the same quantity of circulation. 

Large circulation procured by reducing price to the reader would cost the ad- 
vertiser at least 5 cents per line more in the case of a two-cent newspaper and 
10 cents a line more in the case of a one-cent paper. 

The big problem before all American business is to get costs down through 
more efficient management or through increased volume of business. 


JASON ROGERS, 


New York, May #8, 1922 Publisher The New York Globe. 
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